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For a Low Inventory 


“9 T’S an ill wind that blows nobody good.”” The 
I stormiest season in many years has given the 
opportunity of a lifetime to clean up Winter 
goods. A visitor from a Northern snow-beleaguered 
city, where February and March broke all records for 
bad weather, tells us: “I made up my mind early that 
this was going to be a tough Winter. I decided to 
postpone inventory to March 1 and to clean up Winter 
shoes as close as possible. I boomed Winter shoes 
and sold them until Easter was right ahead of us. 

“The result is that, as near as 1 can estimate it, my 
inventory is at least $4000 below what it was a year 
ago on March 1 in shoes, $900 below in rubbers, and I 
‘am $200 or $300 down on hosiery and other inciden- 
tals. In all, stock on my shelves was fully $5000 
short of its total the year before, and this notwith- 
standing the fact that last year’s sales beat anything I 
ever had before by fully $8000. That is to say, I 
didn’t cut the inventory down by skimping my buying 
during the year. I kept the mill turning at full speed 
and bought all I thought that I could handle. It is 
the low inventory that especially pleases me and it is 
going to stay low, too, until I can see daylight on the 
price question. My inventory will stay low until I 
am dead sure that I am not going to be hung up with 
a big stock on a falling market. 

“These wise-heads from Congress and elsewhere 
who are meddling in the shoe business just now object 
to our selling shoes at prices based on replacement 
value. But just wait until the market turns down- 
ward definitely and they will be demanding that shoe 
dealers do that very thing. That is to say, if I have 
shoes in stock for which I paid $8 a pair, and the 
wholesale price had dropped to $6 a pair, then I must 


base my selling price not on the $8 which I actually 
paid, but on the $6, the new wholesale price, from 
which I have as yet received no benefit. 

“T think that the public and the law-makers would 
see prices a little cheaper all along the line if they 
would stop scaring the manufacturers and merchants 
out of their wits by threats of drastic and unreason- 
able rules, restrictions, price limits and taxes. A 
great deal of price raising has been done as a safeguard 
against the future. This is true of every department 
of the trade, from the hide to the finished product on 
the shoe dealers’ shelves. — 

“When the hysterical and meddling law-makers get 
done with their interference, perhaps business men 
will all have the courage to cut the corners a little 
closer. We shall have to watch developments closely. 
I am doing that—and you wouldn’t believe what a 
comfortable sensation that low inventory gives me.”’ 





That Perennial Humbug Law 


NCE more and for all time to come, that humbug 
law to require the stamping of shoes with a 
schedule of their materials other than leather should 
be branded by its right name: “An act to increase the 
price of shoes to the consumer and to damage the shoe 
trade, to no purpose.”” That defines it, and the defini- 
tion is unimpeachable. 

There is no more sensible reason for stamping a shoe 
with a schedule of its materials other than leather than 
there would be in stamping the tails of an overcoat 
with a statement of how much material other than 
woolen cloth entered into its make-up—so much can- 
vas stiffening, so much haircloth, so much cotton 
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wadding, so mtich satinet lining, and so on; or stamp- 
ing a gold watch with a list of materials other than 
gold entering into its make-up, in the way of steel 
pinions, brass wheels, and nickel and aluminum plates. 
Such stamping would tell the consumer nothing that 
he needs to know; it would merely arouse his sus- 
picions and increase the difficulty of selling goods. 

It is conducive to a feeling of exasperation, which 
could be fully relieved only by strong language, that 
this law has kept bobbing up every Winter for ten 
years, introduced by some legislative ignoramus or 
easy mark or interested and subsidized agent. 

A characteristic sponsor for this bill was that Ohio 
senator who introduced it eight years ago in Colum- 
bus, and who in the depth of his ignorance gravely and 
soberly accepted a joking amendment offered by an- 
other senator, which exempted from the operation of 
the law “‘all shoes made of frog hides, chicken hide and 
formaldehyde.” After the senators played with it 
awhile in this key, they tossed his bill into the waste- 
basket and it has been there ever since, so far as Ohio 
is concerned. 

This bill has been enacted into law in several States, 
but in every case has been killed in short order, either 
by repeal or by court decision. 

It is a humbug and always was a humbug, so far as 
the interests of the consumer are concerned. It 
affords him no protection whatever. It seems to be 
based upon the mistaken idea that leather is an ele- 
mentary substance or material and that it is pecu- 
liarly, sacredly, and universally superior to everything 
else as a shoe material. But it is a compound, not an 
element like gold, and it exists in a thousand grades as 
for quality. One piece of tanned hide may be firm, 
tough, strong, moderately elastic, resilient and wear- 
enduring; another may be loose fibered, coarse grained, 
brittle and almost worthless. 

It is possible to make an “all-leather’”’ shoe which 
would go to pieces in a single day’s rough usage and 
which would hardly be worth carrying home if given 
free; and it is also possible to make a shoe, using every 
known reputable substitute for leather in its different 
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parts, which will wear fully as well or even better than 
the average well-made leather'shoe. Under this hum- 
bug law, the first-shoe would be considered all right 
and orthodox, but the second shoe would be con- 
demned and practically branded as a counterfeit. 

Nobody is trying to make a mystery of shoe making 
or shoe selling. No commodity is put forward any 
more frankly than shoes. Neither manufacturers nor 
dealers are bent upon swindling the public. 

If materials other than leather are used in different 
parts of the shoe, it is because an economic purpose 
can thereby be served, and the consumer benefits 
accordingly. 

Leather is not absolutely perfect in every detail for 
every part of a shoe. Why are heel plates used?  Be- 
cause they stand wear better than leather does on the 
corner of a heel. Why is a strip of steel used as a 
shank? Because it is stiffer than leather, and stiffness 
is needed at that particular point. Why are silk and 
linen threads used in sewing a shoe together? Be- 
cause they are much stronger than is a leather thong. 

The so-called “pure shoe bill’’ recognizes all of these 
materials, Why should it, then, brand as counterfeit 
other materials that are used as counters or insoles or 
elsewhere, materials which have been tested a thou- 
sand times over and which yield a fair and honest 
amount of service in their respective places? There 
is no reason whatever for bringing up such a law, ex- 
cept a desire to serve selfish interests and to nag at 
and hamper the shoe trade. 





Aristocrat or Plebeian? 


RINCESS or peasant? Which shall furnish the 
model for women’s shoes? This question was 
recently involved in the contest between the current 
American fashion in women’s shoes, with its long, 
slim forepart, and the current French model, short 
and stubby and with rounded toe. It was the aristo- 
cratic foot against the plebeian foot; the slender foot 
of the woman of leisure and the short, chunky foot of 
the worker or peasant. 








* ROORBACKS” 


The politicians have a funny word that fits into the shoe trade these days. It’s the word “roor- 
backs.”’ It is applied to stories that aren’t so, but that are circulated by the opposition party at the 
last minute of the campaign, when it is too late to deny them. 

There’s a number of such stories going around these days. They relate to price fixing, Government 
investigations, imports of shoes, and the like. Most of them “aren’t so.” 

The shoe business is staple these days, and conservative, too. And being so, this is not a time for 
merchants to pay attention to “roorbacks.” But it is the time to pay attention to facts, not just the 
surface facts, but the facts that each merchant learns by diligent study of his business. 
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A portion of the-New York local city trade has al- 
ways called for short-vamped shoes, year in and year 
out. ‘Fhere are. stores on the East Side, serving an 
imported\middle European peasant population, which 
have always’ carried short-vamped shoes. A large 
part of the population of Europe is short in stature, 
short of figure and short of foot. 

It has always been so. Caesar’s soldiers, who con- 
quered the world, were short, compact, but well- 
muscled men. ‘That famous marble group of statu- 
ary, “The Wrestlers,”’ shows to perfection this type of 
physical make-up. Asa living model the little Italian 
pugilist, whose professional work is done under the 
assumed Scotch name of Johnny Dundee, would serve 
well, in his beautiful muscular development and 
compact build. : 

An aristocratic fashion always has the advantage. 
How far would anybody get with a shoe style labeled 
“peasant?”” The peasants themselves wouldn’t have 
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it. The commoner always ‘wants to imitate the 
aristocrat. Peasant styles in women’s clothing are, 
it is true, translated into modern fashions from time 
to time; but it is only in case of styles which are 
picturesque and ornamental. Thus, there . were 
Roumanian and Bulgarian peasant costume ideas 
used some years ago, immediately following the robes 
of the Merovingian kings as fashion models for 
women’s garments. But we have never reached the 
stage of the picturesque in modern shoemaking. Per- 
haps we shall, with expansion in output of luxury shoes. 

It is very certain that a plebeian foot model would 
have to be modified before it got far in this country.. 
The stub-toed extreme French model would have to 
be drawn out and refined to a large extent before it 
would be acceptable here, even if it would fit’ the 
American foot in its original form. It would not do 
this, and there would be a practical bar against its use 
in accordance with the fashion objection. 





For a Low Inventory 
That Perennial Humbug 
Aristocrat or Plebeian 
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53 
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High Lights In This Issue 


The Following Are Among the Recorder Features Which Should Be 
Checked and Initialed by Your Entire Salesforce 


The Real Scotch in Shoes 
Leather Workers and Manufacturers Co- 


Minnesota Shoe Retailers’ Association Dele- 


City Letters 

The Leather Market 

Rubber Footwear 

Shoe Selling Course Opens 

AGigie moet ter Pas..................... 
Arch Preserver Convention 

Pinehurst Department Store.............. 
Commercial Traveler 

What Are You Buying for Fall? 

Business Changes 





Note carefully 
Mr. 


























circuit is completed, with comments or sug- 
gestions, if any. 
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MARQUIS TALKS TO SHOE MEN 


Predicts That England and United States Will 
Command World Trade 

The constantly growing fraternal relations between 

the shoe manufacturing industry of the United States 

and Great Britain were further cemented at a largely 





Mail Order Menace 


Frederick P. Fish Condemns Parcel Post 
System 


Boston, March 29—Frederick P. Fish, 
chairman of the First National Industrial 
Conference, speaking on “Industrial Rela- 
tions”? at the Boston City Club, on Monday 
evening, March 29, condemned the parcel 
post system for building up the mail order 
business at the expense of the retailer, the 
Government carrying the goods at less than 
cost. 











attended luncheon-meeting of the Boston Shoe 
Trades’ Club, last Wednesday noon, the occasion 
being a complimentary reception to F. J. Marquis 
and Rex D. Cohen, of England. Mr. Marquis is 
secretary of the Federated Association of Boot and 
Shoe Manufacturers of Great Britain and Ireland, and 
during the war was in charge of the production of 
civilian footwear in his country. 

Vice-President Thomas F. Anderson extended the 
good wishes of the various associations, and the 
greetings of the shoe manufacturers were given by 
Oliver M. Fisher of the M. A. Packard Company. 

Mr. Marquis in the course of his remarks said that 
the primary reason for the visit of himself and his 
associate to the United States was the feeling actu- 
ating the British shoe manufacturers of the need 
of a closer political and industrial understanding 
between the two countries. Both have common 
interests and, looking to the future, and especially 
the immediate future, he said, it is obvious that 
between them these countries must command the 
trade of the world. 

A short address also was made by Mr. Cohen. 
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PRICE PROBERS IN BOSTON 


Investigation Begun Into Clothing and Shoe 
Industries 


Boston, March 31—Under the direction of Assistant 
Superintendent Hanrahan of the Boston office of the 
Department of Justice, federal agents are making an 
investigation into the retail prices of clothing and 
shoes in this city. The probe is to determine whether 
present retail prices are justified by production and 
overhead costs. Books of manufacturers, as well as 
those of retail merchants, are being examined. 


MASSACHUSETTS MERCHANTS’ BANQUET, 
APRIL 14 


Members of the Boston Retail Shoe Salesmen’s 
Association Invited — 


The Massachusetts Retail Shoe Merchants’ Asso- 
ciation will hold its next meeting at the Boston Shoe 
Trades’ Club on Wednesday evening, April 14. The 
feature of this meeting will be the entertainment of 
the members of the Boston Retail Shoe Salesmen’s 
Association at a banquet which will take place at 
6 o’clock. Only members of the Boston Retail Shoe 
Salesmen’s Association are invited. The Massachu- 





Boardwalk Styles 


Advance Bulletins from Atlantic City Tell of 
Silk Stockings and Buckle Pumps 


The throng of pleasure seekers began’to 
gather at Atlantic City, early this week, for 
the famous Easter parade on the Boardwalk. 

Advance bulletins telling of the fashions 
speak of short skirts, silk stockings and an 
abundance of pretty pumps, many with 
buckles of brilliants and cut steel. 

» Also, many sport costumes were worn, 
golf clothes, polo coats and walking togs. 











setts Retail Shoe Merchants’ Association appreciates 
the good work which the salesmen’s association is 
doing and is most enthusiastic in their support. 





PUPILS TO BE-GUESTS 
Of New England Shoe and Leather Association 


The 18 or 20 pupils of the Boston Continuation 
School Shoe and Leather Class are to be given a 
“Graduation Luncheon” at the Boston Shoe Trades’ 
Club next Wednesday noon, April 7, as the guests of 
the New England Shoe and Leather Association. 
Frank V. Thompson, Superintendent of Schools of 
Boston, will be one of the speakers. 


STRIKE DELAYS DELIVERIES 
New England Shoes Tied Up in New York Harbor 


New York, March 31—Strenuous efforts are being 
made to settle the strike of longshoremen which has 
tied up practically all coastwise traffic out of this port. 
Next to cotton piece goods the greatest accumulation 
of undelivered merchandise consists of boots and 
shoes from New England manufacturers. 


DAYLIGHT- SAVING 


For Massachusetts—Passed by Senate, Effective 
April 25 
Boston, March 31—The bill for light saving in 
Massachusetts has been passed by the Senate, to go 
into effect April 25a Efforts to attach referendum 
provision defeated by tie vote, and bill was passed to 
engrossment unamended. 


McNARY RESOLUTION 


Latest Advices Are ‘“‘Not Being Pressed for 
Passage”’ 

Washington, D. C., April 2—Senator McNary of 
Oregon, who some time ago introduced a resolution in 
the upper house calling for an investigation of the 
shoe and leather industry, has not seen fit to press his 
resolution for passage, which has led some to believe 
that he is merely holding this resolution over the 
trade to try and prevent an increase in prices. Senator 
McNary does not admit this, but states that he is 
holding the resolution up and not pressing it for 
passage pending information which he has requested 
from the Federal Trade Commission. 


MAY CHANGE TAXES 


Congressmen Consider Repeal of Excess Profits 
Tax 


Washington, March 31—The matter of taxation 
and prices and profits was taken up at Washington the 
first of the week by a group of congressmen. It was 
recommended that the excess profits tax be repealed, 
and that as a substitute revenue measure a tax of one 
per cent should be placed on the volume of sales. It 
was claimed that this would lower prices. 
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TANNERS’ COUNCIL MEETING 
May 6-7 at Hotel Traymore, Atlantic City 

A call to tanners to convene at Atlantic City, May 
6-7, has been sent out by Harry I. Thayer and E. G. 
Howes, the Program Committee. 

Magnus W. Alexander, director of the National 
Industrial Conference Board, will talk on ‘labor 
problems in industry. 

J. Franklin McElwain, president of the National 
Boot and Shoe Manufacturers’ Association; John A. 





A Word From John Slater 


In Regard to Message from Benjamin 
Jacobson 


In the “Boot and Shoe Recorder” of March 
27, page 50, a message from Ben Jacobson 
boosted New York as the next 1922 National 
Convention City, and stated: 

“We want John ‘Slater as the next president 
of the National, and we want the National 
Convention in New York in 1922.” 

In answer to this, Mr. Slater writes: 

“Mr. Jacobson has no right to write you and 
put my name forward as a presidential candi- 
date of the N.S. R.A., and I feel that if I let this 
stand without writing you, it may be taken that 
I am back of this movement. Would say I am 
not and never have been anxious for the 
presidency of the National. It is poor taste, 
possibly, to say that you would not take a thing 
until the offering has been actually made. 
However, under the circumstances, I feel that 
I must state my position in the matter. 

“T know there is a movement among some of 
the men to have New York selected as the Con- 
vention City, but I do not think that the New 
York retailers in general are looking forward to 
urging the National to come here in 1922, and 
what will be done about it I cannot say. 

“{ think that the thought should come from 
the desire of a majority of the members for the 
good of the association, and not from a few.” 











Bush, president of the Brown Shoe Company of St. 
Louis, and Frank R. Briggs of the Thomas G. Plant — 
Company, Boston, will address the convention on 
several phases of the shoe industry. R. W. Griffith 
of the Champion Fiber Company will discuss the 
extract situation, and there will also be addresses by 
prominent authorities on hides and skins. 

At this meeting the publicity proposition presented 
at the special meeting of the Allied Council held 
March 23 will be discussed in New York. 
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Prices and Prospects 


““The Lever Law Is Fraught With Danger,’’ Says 
Senator Gore, Who Asks For Its Repeal. 
‘*“Amen,’’ Says the Shoe Trade. 


of fixing them, continue a chief topic among shoe 

merchants. Variations upon prices are due to 
styles and circumstances of trade which are within the 
control of the shoe merchants. The fixing of prices is 
by the present law of the land and is a matter beyond 
the control of shoe merchants. 


P' eres: of shoes, variations upon them and means 


May Repeal Lever Act 

The Lever Act, which is the law by which prices are 
fixed, may be repealed. Senator Gore has a bill to that 
effect in Congress. Speaking in support of it, he said: 

“I have deferred the introduction of this joint resolu- 
tion until the failure of the Peace Treaty. This was a 
war measure, and the excuse for its enactment is now 
past. Its continuance is fraught with danger to busi- 
ness, labor and the farmer. I think we should begin to 
clear up this war legislation.” 

To this, Sol Wile, secretary of the National Boot and 
Shoe Manufacturers’ Association, adds: “With all of 
which all industries and business men will agree and 
say ‘Amen.’ ” 


Is the End in Sight? 

Press dispatches of the week tell of measures before 
Congress providing for a declaration that the war is 
ended. They may pass. If Congress declares the war 
is at an end, then will not the Lever Act and various 
other wartime measures automatically come to an 
end? If the Lever Act comes to an end, then the fair- 
price campaign may come to an end. It would not be 
wise to say that this would be welcome. 

Many a merchant there is who would like a clean bill 
of health. Shoe merchants are getting such clean bills 
from the fair price committees of the cities in which 
they are doing business. For example, there is the case 
ef Varney Bros. of California, who recently presented 
a fair price window, in which every one of 250 types of 
shoes was priced at prices approved by the Fair Price 
Commission. 


Investigations Will Go On 

Investigation of the shoe, leather and allied industries 
is likely to go on. Sol Wile, secretary of the National 
Boot and Shoe Manufacturers’ Association, reports that 
this. association understands that the investigation, 
according to the Igoe Bill, enacted last year, is being 
pursued. Also, Mr. Wile sends a copy of the McNary 
resolution, which provides for another investigation. 
This resolution authorizes the investigators to go the 


limit, even to the investigation of the tanners, the 
machinery men and the thread people, in order to find 
out who advanced the prices of shoes. 

This McNary investigation will be taken up as soon 
as Congress provides an appropriation or, in other 
words, puts up the money. 


The Boston Investigation 
Some investigators of prices began work in Boston, 
“the world’s largest shoe and leather market,” during 
this week. <f 
W. W. Willson has received from Howard Figg, 
special assistant to the attorney-general, this letter. It 
tells its own story: ‘ 


“Mr. W. W. Willson, 

“General Chairman, 1920 Convegtion Committee, . 

“National Shoe Retailers’ Association, 
“Boston, Mass. 
“Dear Sir: 

“I have your letter of the 13th instant commenting 
upon remarks made by Miss Strauss and myself to the 
effect that an experiment was tried in Boston by two 
men placing 20 pairs of shoes marked at $14 a pair in a 
window, and across the street the other man placed 20 
pairs of shoes marked at $9 a pair, both stores. having 
the same clientele. The displays were identical, but 
the $14 shoes were gone before a few pairs of $9 shoes 
had been sold. 

“At the present time, I do not recall the source of my 
information. It has never been at any time my policy 
to intentionally make a remark in an address which 
would cause an injustice to anyone. If my information 
upon this subject is true, I do not agree with you in the 
thought that this statement would stir up trouble, or 
make Reds, or Bolsheviki, or I. W. W.’s. On the con- 
trary, it rather gives the dealer a clean bill of health and, 
if true, places the blame upon the public. 

“Very truly yours, 
(Signed) Howard Figg, 
Special Assistant to the Attorney-General.” 


The story of the experiment with the $14 and the 
$9 shoes was questioned by Boston merchants when it 
was first published, so Mr. Willson wrote to Washing- 
ton. Mr. Figg; as the above letter shows, does “not 
recall the source of my information,” and also says, ‘‘If 
my information upon this subject is true.’’ His final 
remark is most interesting because he says, “It rather 
gives the dealer a clean bill of health, ‘and, if true, places 
the blame on vse | meme 
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Prices and Prospects 


New York Commissioner Williams Resigns. 
New York World Quo- 


Craddock Prophecys. 


tations. 


Definition of Profiteer 

Herbert A. Marcus of Neiman-Marcus Dry Goods 
Company, Dallas, speaking at the, convention of the 
Texas Retail Shoe Merchants, said: 

“*A profiteer is an individual who would ask an inordi- 
nate profit on a necessity of life.”’ 

Mr. Cocke, fair price commissioner for Texas, said: 

‘There are two theories of business. 

“First, the idea of service, creation of wealth and 
distribution at a fair margin. 

“Second, delusion that there is a lot of accumulated 
wealth, and that it is the business of every shrewd indi- 
vidual, whether he be manufacturer, distributor or 
laborer, to take, or grab, without any consideration of 
what he is giving in return. It is a scheme of getting as 
much as possible and giving as little as possible in 
return. 

‘The men who follow the first theory are honorable 
men. 

“The men who follow the second theory are the 
profiteers.”’ 

New York Commissioner Resigns 

Arthur Williams, Federal Fair Price. Commissioner 
for New York, has resigned. He expresses gratitude to 
shoe merchants and to the press for their co-operation 
with him in efforts to establish fair prices. 

The “Committee of Fifteen” of the New York Shoe 
Merchants’ Association, of which John J. Slater, presi- 
dent of the association, is chairman, met the first of the 
week to decide on a fair price list for New York City. 


The World’s Opinion 

The New York World published Sunday, March 28,a 
lengthy statement of shoe trade conditions. One of its 
articles is headed: 

“Decrease in price of shoes unlikely until next year. 

“Retailers say lessened foreign demand and cheaper 
hides, coupled with public’s careful buying, should 
bring costs of footwear down by January 1, 1921.” 

In this story it says, among other things: 

“Those who insist on the finest grades of leather and 
most elaborate styles will have to pay $25, $30 and $35 
and perhaps higher prices for shoes. 

“On the other hand, a few stores are offering Spring 
shoes at $7 to $10 a pair, representing an increase of $1 
a pair over last year’s prices at these shops.” 


John W. Craddock Says 


In another story of the same date The World quotes 
John W. Craddock as saying, in part: 


John W. 


Texas Defines a Profiteer. 


“Kid shoes may go higher. High-grade kid shoes are 
costing more money to make than a year ago and their 
prices will stay up and perhaps go a little higher. It 
costs something less than it did a year ago to make 
other kinds of shoes from side leather and heavy 
leather. 

“The public should realize, with respect to the 
higher grades of leather, that we, the manufacturers, 
are paying an average of $1.00 a foot—from 75 cents 
to $1.50, for different grades—for kid leather which for- 
merly cost an average of 15 cents afoot. Furthermore, 
the foreign demand, which has decreased in cheaper 
lines, is still holding up for our high-priced leather. 

“Two constructive acts are necessary to lower prices 
in any field, the public should remember. These are: 
First, increased production; second, elimination of ex- 
travagance and waste on the part of the consumer. 

“The women who wore oxfords last Winter because 
they were cheaper than high shoes were doing a con- 
structive act in bringing down high prices. If they do 
the same next Winter, and if everybody economizes on 
shoes, supply and demand will come closer together, 
and prices will naturally fall.” 


Production Decreases 
Also, The World presents these figures of production 
of shoes: 


Pairs Value 


300,000,000 $950,000,000 
270,000,000 1,200,000,000 


Demand for shoes increased after the war, as every- 
body knows. And increase in demand, in face of de- 
crease in production, drove prices up. It always does. 

The World also presents a chart of shoe prices “‘pre- 
pared by the ‘Boot and Shoe Recorder,’ a trade paper 
authority.”’ 


The Altoona Method 


S. S. Reighard, fair price commissioner for Altoona 
and Blair County, Pa., has agreed with shoe merchants 
on a fair price list. It is a trifle different from the 
Pennsylvania State list. It provides for a scale that will 
allow the merchant to make a net profit of from 714 to 
8 per cent. It puts the different shoes in grades, and 
allows for gross profits ranging from 33 1-3 to 75 per 
cent. It does not undertake to fix prices on luxury . 
shoes. ‘ 
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Fair Price Window Used in All of the Seven Stores of Varney Brothers & Company, El Centro, California 


Fair Prices in Practice 


Varney Brothers & Company, El Centro, California, Presents Effective Plan 
of Co-operation with Fair Price Committees 


from Varney Brothers & Company, El Centro, 

California, which operates a. chain of seven 
department stores. For each one of these seven stores 
a window was trimmed to show the general public 
that good shoes could be bought without paying 
exorbitant prices. 

Varney Bros. & Co. worked in conjunction with the 
Fair Price Committees of the various California towns 
in which their stores are located. The matter of 
profits, overhead expenses and other expenses of 
operating were gone into thoroughly with the 
- Fair Price Committee. After making a careful review, 

the Fair Price Committee rendered the decision that 
the schedule of profits presented was fair in every 
way and O.K.’d same. Incidentally, it might be 
stated that these profits were the same as the firm has 
, been maintaining for years. In some instances, the 
Fair Price Commission stated that Varney Brothers 
& Co. were selling goods at too close a margin. 

Each Style Was Priced 

The plan worked out by Varney Brothers & Com- 
pany was as follows: 

Their lines of shoes were divided into seven units, 
each unit carrying a different margin of profit, making 
a total average profit of what the FairPriceCommittees 
considered fair. ‘The window displays contained 
about 270 distinct styles of men’s, women’s and 
children’s shoes. Each style was shown with a price 
ticket. Cards were placed in the windows, stating 
that these prices had the O.K. of the Fair Price 
Committee. Good shoes at medium prices, such as 


A N interesting letter comes to the “Recorder” 


are carried by all shoe stores, were featured. The 
window was divided into seven different units, empha- 
sizing some special value in each unit. These were 
not special prices, however, but merely shoes that 
were considered very good values. 


Business Nearly Doubled 
The results of this showing were simply amazing, 
and as a result the shoe business of Varney Brothers 
& Co. has nearly doubled. L. B. Hackleman, general 
shoe buyer for Varney Brothers & Co., states that 


his firm is now hearing no more about their prices 


being “‘out of line.” 

We present the photograph and tell the facts in 
the case as an example of a well-thought-out co- 
operative plan on the part of the El Centro firm to 
overcome the evil propaganda of “shoe profiteering” 
now rife throughout the country. Varney Brothers & 
Company’s Fair Price windows have certainly been of 
assistance to all of the merchants in California. 


American Tanner Honored 


The Secretary of War has awarded to Major Joseph 
C. Byron, the well known tanner, a distinguished 
service medal. The citation accompanying the medal 
is as follows: 

“For exceptionally meritorious and distinguished 
service in connection with the supply service of the 
Army during the World War. By his individual 
efforts he made possible the. accomplishment of that 
portion of the supply program that depended for 
success upon the supply of hides and leather.” 
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The Case of Salary, Versus Commission 


Merchants Who Have Adopted the Latter Plan Find That Their Profits 
Are Increasing 


By E. C. LOGAN, Western Editor 


LMOST unconsciously the merchandising world 

A is passing through a revolution that will be 

looked back upon by future generations as one 

of the great epochs in the business history of the world. 

Success is sure to come to the merchant who is quick 
to adapt himself to these changed conditions. 

The farsighted merchant of today recognizes the 
fact that business success is not dependent on price 
competition. He has grasped the fact that lasting 
business success is built upon confidence—the confi- 
dence of the salesforce in the men at the head of the 
business; and the confidence of the public in the 
integrity and intelligence of the salespeople who, 


human foot and the functions to be performed by the 
various bones and muscles making up its structure. 

These same merchants also realize the importance 
of paying their salespeople and other employes all 
that it is possible for them to earn, because the more 
the salespeople earn, the less the overhead charge will 
be in proportion to gross business and, consequently, 
the larger the percentage of net profit. 


Lower Mark-Up—More Profit 


V. C. Kendall of the L. S. Ayers Company of 
Indianapolis has reports on 18 different stores which 
are paying their help on a percentage basis plus a 





Weekly Statement for Week Ending March 20, 1920 





Gross 
Sales 


Mdse. 
Returned 


Net 
Sales 


Earnings 


Drawing 
Account 





$126. 40 
142. 20 

97.80 
104. 90 
146. 50 
209. 45 


$14. 50 


13.75 


$126. 40 
127.70 
97.80 
104. 90 
132.75 
209. 45 








-| $827. 25 


$28. 25 


$799. 00 


$47.90 


$35. 00 



































after all, are the points of contact between any retail 
business and its customers. 


Importance of Education 


Too many merchants have conducted their busi- 
nesses on the theory that all their salespeople were 
entitled to earn was the smallest possible sum for 
which they could be persuaded to work; and that all 
they were entitled to know about the merchandise 
which they sold was theretail price asked the customer. 

But things, as I pointed out in my opening para- 
graph, have changed. The modern, successful mer- 
chant has been quick to sense the importance of hav- 
ing his salespeople thoroughly familiar with ‘the 
merchandise they are selling; with the importance of 
having them know the basic materials entering into 
the product, the cost of the labor involved in produc- 
ing it, and the cost of passing the product from the 
manufacturer to the consumer. He is interested in 
educating his salesforce in the construction of the 


— =a 








bonus, determined by the net earnings of the store. 
During 1919, these stores showed a mark-up of from 
two to six per cent less than in former years, paid 
their help an increase of 20 per cent, and still showed 
a greater net profit than in former years. The sales 
people had the opportunity, which most of them 
seized, of investing their surplus earnings in the 
capital stock of the various stores. 

Thus it is seen that in sharing profits and sharing 


‘responsibility, closer co-operation is obtained and 


more wealth is produced. 

It is impossible to outline any one plan of profit- 
sharing which is applicable to all stores. The plan 
must be adapted to the individual store and made to 
fit in with conditions existing in the organization and 
the community. 

Speaking generally, the most satisfactory way is to 
provide a drawing account based on present salaries 
with the ultimate amount paid dependent on the 


(Continued on page 48) 
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CLARENCE W. POLLOCK 
Secretary of Committees 


PAUL H. GOODHUE 
Chairman of Committee of Arrange- 
ments 


RODNEY L. UPTON 
President of Association 


Boston Retail Shoe Salesmen’s Association 


Third Annual Concert and Ball Takes Place 
Monday Evening, April 5, 1920 


HE Third Annual Ball of the Boston Retail Shoe 
Salesmen’s Association will take place on Monday 
evening, April 5, 1920. This event will be held in 
Convention Hall, Garrison Street, Boston, and promises to 
be the biggest event in the social history of the organization. 
The ball will be preceded by a fine concert program, which 
will consist: of the following numbers: March, “The Great 
American”—dedicated to Theodore Roosevelt, Horwood’s 
Orchestra; Selection, Horwood’s Orchestra; Songs by the 
Tenor Soloist, Paul R. Bennett; Special Attraction by 
Boston’s Favorite Danseuse, Miss Pauline Mason, and her 
Star Pupil, Miss Eleanor Lee, who will entertain with some of 
their latest and special dances; Entertainers of the Jerome H. 
Remick Company, in their New York latest hits, Charles T. 
Ray, manager; March (selected), by Horwood’s Orchestra. 
Plans for the ball were started way back in December, 1919. 


Ball Committees 

Officers were chosen as follows: Paul H. Goodhue, chair- 
man, assisted by Thomas I. Carey in charge of the souvenir 
program; Robert W. Daley, refreshments; George Horwood, 
music; Clarence W. Pollock, secretary of committees; H. F. 
Salisbury, invitations; Paul E. Merton, concert. The floor 
marshal is Paul H. Goodhue, with Howard F. Salisbury and 
Robert W. Daley as assistants. Clarence W. Pollock is to be 
floor director and will be assisted by Paul E. Merton and 
C, M. Sewell... Thomas I. Carey will act as chief of aids, with 
H. E. Currier and Percy E. Thayer as assistants; the members 
of the association will also act as aids. R. L. Upton, president 


of the association, is chairman of the Reception Committee. 
Mr. Upton will be assisted by H. Carson, S. T. Lewis S.J. Gaff- 
ney, Dr. J. H. Stack, P. F. Girard, C. B. Syer, E. D. Lewis 
and F. T. Quilty. 


Attractive Advertising Program 


The program, which consists of 44 pages of advertising 
reflects much credit on the chairman of this committee, 
Thomas I. Carey, and his assistants. It shows that the lead- 
ing merchants in Boston and vicinity are 100 per cent behind 
the salesmen in the aims and objects of their association. 

Mr. Carey and his assistants wish to thank the advertisers 
through the “‘Recorder’s” columns for their kind co-operation 
which made it possible to issue such an attractive souvenir 
program. These programs were in the hands of the ad- 
vertisers on Tuesday of this week. A copy will be sent by 
W. W. Willson of Boston to the headquarters of the N.S. R. A. 

The music for the ball will be furnished by Horwood’s 
Orchestra of nine pieces, George Horwood, conductor. 
This is the same orchestra which delighted those who. at- 
tended the Grand ‘Ball held at the Copley Plaza as the 
finishing touch of the 1920 Boston Convention of the National 
Shoe Retailers’ Association. 

The decorations will be most artistic; the dances have been 
arranged so that all the men, both young and old, may parti- 
cipate; everything has been arranged for a gala occasion. The 
sale of tickets has been. very large and it looks as though 
Convegtion Hall would witness a well-attended party. 
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GEORGE HORWOOD 
In'Charge of Music 


THOMAS I. CAREY 
In Charge of Printing and Souvenir 


SESS eS errr er ey reer e es 





ROBERT W. DALEY 
In Charge of Refreshments - 


Program 


Congratulations to Salesmen 

All of the members of the committee on the Third Annual 
Ball are to be congratulated on their earnest efforts. 

The chairman, P. E. Goodhue, is a live wire and has worked 
in harmony with the members of his committee. Mr. Good- 
hue has high ideals for the association. He has expressed 
himself in part as follows: 

“Through the co-operation which is given 
us by the retail shoe merchants of the 
city, our ideals are raised; we are recog- 
nized as real allies of the Massachusetts 
Retail Shoe Merchants’ Association. In 
this organization, the members benefit 
themselves through the educational courses 
which are given at our meetings; we are 
thoroughly alive to the problems of the 
retail shoe merchant; we are getting more 
confidence in ourselves and have become 
thoroughly educated to working for the 
best interests of the merchants, all of which 
is eventually reflected in our own advance- 
ment. 

“During the National Convention, the 
members of the Boston Retail Shoe Sales- 
men’s Association did some real work; the 
night of the Shoe Style Show we did all 
of the ushering; the night of the banquet 
we were in evidence. 

“I cannot see why any retail store salesman stays out of 
the association—the cost to join is a trifle—the benefits in- 
numerable. Aside from the educational side, there is the 
social side—each meeting has some features of entertainment. 
Then, there is the annual ball, which is a complete relaxation. 
At the present time, the association seems to be popular—we 
have recently added’ marry new members. 

“‘When a man joins the association,.it costs him $1.00 as an 


HOWARD F. SALISBURY 
In Charge of Invitations 


initiation fee; the dues are $2—making a total cost ‘the first 
year of $3. If a member has any gumption in him, he gets 
100 per cent a year profit and fun out of the association.” 


A Model Association 


The Boston Shoe Salesmen’s Association may well be 
termed a model association. The association realizes that the 
prosperity of its members depends upon 
the prosperity of the firms which employ 
them. Since its inception it has co-operated 
closely with the Massachusetts Retail 
Shoe Merchants’ Association in improving 
the service to the public in the retail shoe 
stores of Boston. The merchants of Boston 
recognize the good work of the Boston Re- 
tail Shoe Salesmen’s Association and have 
been most generous in helping the men to 
make of this ball a big success. 

Before the ball was started the merchants 
of Boston told the salesmen’s association 
that if they needed any money they would 
back up the association to any extent, but 
the members of the Boston Retail Shoe 
Salesmen’s Association felt that they wished 
to put their shoulders to the wheel and add 
to their treasury, the proceeds of which is 
devoted to exclusively educational propa- 
ganda. 

All success to the Boston Shoe Salesmen! 





Manufacturers’ Executive Committee 

A meeting of the Executive Committee of the National 
Boot and Shoe Manufacturers’ Association will be held at 
Chicago, April 16. At this meeting the educational publi- 
city campaign proposed at the March 23 meeting of the 


Allied: Council will be duly. considered. - 
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That Six-Fold. Tax... 


How It Works, What It Does, What Siivchaiite Think of It and 
How They Avoid It 


N expert has figured that the Government ex- 
cess profit tax adds nearly 30 per cent to the 
cost of shoes, between the hide and the s hoe 

wearer. 

It is to be noted that the Government taxes the 
shee at every step of the way. It taxes: 1, The hide 
producer; 2, the hide dealer; 3, the leather maker; 4, 
the shoe manufacturer; 5, the shoe distributor; 6, the 
consumer. 

This tax was distinctly and definitely understood 
to be a war tax, an emergency tax, an unusual and 
arbitrary levy for emergency purposes. Why is it 
retained in time of peace? To serve as a means of 
holding up prices? 


Estimation of Cost Plus 


The shoe manufacturer cannot figure his shoes as he 
did a few years ago. Instead of knowing the exact 
cost of material and labor and selling expense and then 
passing the product on to the retail merchant on that 
basis, it becomes necessary for him to adopt a different 


plan. He must estimate cost plus his income tax, . 


plus excess profit tax, plus possible rise in cost of 
materials, plus rise in cost of labor. All this makes up 
the price that goes to the merchant. 

The merchant is forced to adopt a similar plan. 


Status of Merchant’s Condition 


He has bought merchandise and really left the date 
of shipment, in most instances, up to the manufac- 
turer. Before the goods reached him their value has 
increased more or less and on account of delayed 
shipments he has probably had to go into the market 
and pay an advanced price for other merchandise to 
take care of his needs. Then when the original ship- 
ments came in, he has put them in storage until the 
stock on his shelves became depleted and he needed 
them to fill in. 

Many progressive merchants have opened up an 
investment or storage account, to which these goods 
were charged. Then when he needed them in stock, 


investment was credited and stock charged with the 


merchandise at current prices. 

Few merchants, if any, have sold their merchandise 
on the basis of replacement value, but generally the 
plan has been adopted of selling at retail on the basis 
of the average between low and high cost. 

Inseveral State conventions of retail shoe merchants 
excess profit taxes have been discussed and several 


associations have passed resolutions thereon. The 
resolution passed by the Indiana Retail Shoe Associa- 
tion quoted below is typical. 


A Typical Resolution 


““We recognize the necessity of the passage of a law 
to provide more revenue to meet the increased expen- 
ditures of the Government incident to the war. 

“We are convinced that that part of the revenue 
law providing for a tax on excess profit has put a 
premium on waste, extravagance and\speculation, and 
has put a penalty on thrift and economy, and conse- 
quently it has been an important factor in unneces- 
sarily increasing the cost of commodities. | Therefore, 
be it 

“RESOLVED, that we recommend to the Congress 
of the United States that that part of the Internal 
Revenue Law which .provides for a tax on excess 
profits be repealed and a law providing for a tax on 
annual sales be substituted therefor, believing such a 
plan of taxation to be more fair and equitable and 
that it would promote honesty, economy and thrift in 
business.”’ 

There is no doubt that the law taxing excess profits 
has had a tendency to promote extravagance, waste 
and speculation. Many concerns when they have 
seen profits piling up have increased salaries, bought 
extravagant office furnishings and automobiles, and 
in other ways tried to consume as large an amount as 
could possibly be legitimately charged to business 
expense. This extravagance has not escaped the 
workers and other employes, and the result has been 
strife, demands for higher wages and a slowing down 
of production. 


Restoration of Confidence Necessary 


Whatever can be done must be done to eradicate 
this notion and restore confidence and good will. 
Merchandise prices should in some way be stabilized 
and made to harmonize with the material and labor 
that enter into its construction. The elimination of 
unknown quantities will certainly tend to this end. 

If the tanner knew that his contribution toward the 
expense of the Government, aside from his regular 
municipal and State taxes, would be a tax of say 1 per 
cent on his annual sales, he would be in position to 
make a price on his leather based on known facts. He 
would have a definite basis on which to figure his 


(Continued on page 48) 
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Fourteen Years 
Development in 
Window Trims 


A Prize Window of Another 
Day Takes Second Place 


to Average Window 
of Today 


HE accompanying photo- 

graph is of a window in 

Stearne’s Shoe Store, La 
Porte, Ind., trimmed by W. C. 
Roose, March 28, 1906, for which 
first prize was offered by the 
Chicago Record and Show Win- 
dow. Note the prices of shoes at 
that time. They range from $2.50 
to $3.50. 

Mr. Roose is now the manager 
of the Beacon Shoe Stores of the 
F. M. Hoyt Company of Man- 
chester. 

In contrast to the standard of window trimming 
14 years ago is shown one of the most modern 
windows of the Beacon Shoe Company’s stores at 
Grand Rapids, Mich. The window, beautifully 
paneled, gives easy access to the decorative work. 


Window of a Beacon Shoe Store at Grand Rapids, Mich., in 1920 
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Window of Stearne’s Shoe Store, La Porte, Ind., in 1906 


The most striking lesson to be gained from these 
two samples of window trimming is the value of. 
simplicity. Not only is there none of the “ginger- 
bread” effect in the modern window, but there are 
fewer shoes displayed. The Beacon Shoes display 
does not confuse the eye. 
The decorative effects are 
subordinate to the shoes, 
yet how clearly the shoes 
are brought out in silhou- 
ette, and what color is 
obtained by appropriate 
Spring shades of paper in 
the panels, together with 
the flowers! The Beacon 
Shoes lighthouse decora- 
tion adds another feature 
of interest. 

It would be interesting 
to note the comparison 
between two windows, one 
the best type of today and 
the other the best model 
of 1934. No doubt there 
would be the same degree’ 
of progress noted in the 
photographs. Standards of 
window trimming are pro- 
gressing, which should 
prove to the shoe merchant 
the necessity of following 
their development. . 
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(Concluded from page 43) 


gtoss sales of the salesperson. . Just what this rate of 
commission should be must be determined by past 
experience. 

In some high-grade stores, both in large cities and 
smaller communities, a basis of 7 per cent for selling 
women’s shoes and 6 per cent for men’s shoes has 
been found to be fair and equitable, while in other 
stores it is found that salespeople working on the 


basis of 6 per cent for women and 5 per cent for men . 


can make equally as large incomes. In smaller stores, 
where men’s, women’s and children’s shoes are sold, 


an average must be arrived at in determining the rate 


of commission. Allowance must also be made for 
employes who spend a portion of their time in window 
trimming and clerical work. 


A Practical Example 


We are reproducing here the weekly statement of a 
salesman in a Middle West store. This salesman had 
a drawing account of $35.00 a week. His earnings for 
the week were $47.90, giving him a credit balance of 
$12.94. This concern has final settlement at the end 
of each three-mionth period. Weekly debits and 
credits are calculated, and whatever surplus is due the 
salesman is paid by check. Needless to say, that if 
the debits are larger than the credits month after 
month, the drawing account is revised downward. 
Some concerns make final settlement every six months, 
while other concerns have final settlement each month. 


Pay Based on Production 

Where pm’s are used, they are paid usually at the 
end of each week and do not enter into the calculation 
of earnings on the commission basis, but are treated as 
an item separate and distinct from this calculation. 

Paying salespeople on a percentage basis is not in 
reality “profit sharing.” It is merely paying them on 
the basis of individual production, which is a basis 
fair and equitable to all. 

Real “‘profit-sharing’”’ presupposes a division of the 
net earnings or profits between the proprietors or 
stockholders on the one side and the employes on the 
other. 

Some Firms Distribute Profits 

Many progressive stores are taking this step by 
making a distribution at the end of the year, either of 
some of the capital stock of the concern or by cash 
payment based on the production of each employe 
during the year. 

The ultimate object to be accomplished by other 
than a flat salary basis of payment is to have each 
employe realize that he is working with the firm and 
not for it; that the firm is working with the employe 
and has his interest at heart; that. what is good for 
one is good for the other. 


THE CASE OF SALARY VERSUS COMMISSION — 
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THAT SIX-FOLD TAX 
(Concluded from page 46) 
taxes and would not have to reckon with an unknown 
quantity, 

The shoe manufacturer would know just what per- 
centage of his gross sales would be applied to taxation 
account, and consequently could make. his prices with 
more certainty. 

The retail merchant would be in similar position. 
He could base the compensation of his salespeople on 


something definite and fixed. His margin of mark-up 


could be stabilized and his feet would be on firmer 
ground. 


Tax Based on Sales Volume 


Certain it is that a tax based on volume of sales 
would very materially simplify matters of computation 
for manufacturers, wholesalers and all’ commercial 
institutions. A man would know just how to make 
his calculations. Just as certainly would it simplify 
the collection process for the Government and elimi- 
nate an untold amount of red tape and expense. A 
much larger percentage of the money collected would 
actually reach the Government treasury. 

The tendency to dissipate profits and spend them 
prodigally would be checked and all business be con- 
ducted on a more sane and economical basis. 


Eliminating Excess Profits 


“T am tired paying excess profit taxes as a contribu- 
tion toward the extra expenses of the Government and 
then being accused of being a profiteer,”’ said a promi- 
nent Ohio merchant a few days ago. This man then 
outlined the plan on which his firm had been doing 
business for years back; how the business had grown 
from year to year because of the service rendered 
to their customers and the reputation gained for selling 
merchandise worth the money. 

This firm has now installed a system of book- 
keeping by which the net profits can be determined 
daily. They have arranged a plan of paying their 
employes based on profits. ‘“Hereafter,”’ said -this 
merchant, ‘‘there will be no excess profits in our busi- 
ness. Whenever the rate of profit reaches a point 
where it cannot be absorbed legitimately by the firm 
and employes, we will sell merchandise so cheap that 
the excess will all be taken care of and there will be 
none to show at the end of the year. We will divide 
between our help and our customers.” 

A prominent leather dealer said his firm was 
assuming the same attitude and had worked out a 
similar plan of absorbing any excess profits that might 
accrue. He was of the opinion that numerous con- 
scientious, conservative concerns in every line of busi- 
ness would follow this trend, and as a consequence 
prices would become more stabilized and the era of 
extravagance and waste would be terminated. 
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Types of English Shoes Being Sold 
in This Country by British 


Manufacturers 


Willow Calf Blucher, made in Northampton, Scotch Black Grain Blucher, made in 
England. Price $10.00. Northampton. Price $7.00. 


Sport Shoe for Women. It is a welt, with 
Woman’s Semi-Brogue, in patent colt. It is wheeled edge and the upper of mole grey 
a McKay, made in Leicester. Price $5.70. suede. Made in Leicester. Price $6.50. 


There'are in the exhibit of these samples, now spread in one of the Chicago hotels, no narrow 
or extended toes for either men or women. The shoes are uniformly heavier than those of Ameri- 
can manufacture, but lack the style and, in some cases, the perfection of finish. They are built 
for service. The samples are being carried by Walter Crick of Leicester, representing 42 British 


manufacturers. 
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Buenos Aires to Have Trade Exposition - 


A Ps, MES a te 


The international sample fair idea has grown by leaps and bounds since the armistice was signed with 
Germany. During the next few years, fairs are scheduled to be held in nearly every section of the world. 
The next important exposition, at least the next in which American interest is keen, is one scheduled for 
November and December at Buenos Aires, Argentina. Only products manufactured in the United States 
will be exhibited and American shoe and leather manufacturers will be well represented. 

The exposition is to be held under the direction of the American National Expositions, Inc., a com- 
pany chartered to give a series of expositions in countries other than the United States for the purpose of 
stimulating trade. The enterprise is endorsed by the United States Government through the Depart- 
ments of State and Commerce, the Argentine Government, the United States Chamber of Commerce in 
Buenos Aires, leading banks in this country and a number of manufacturers. The headquarters of 
the American National Expositions, Inc., is in The Bush Terminal Sales Building, New York City. 

The building shown above is one of the group in which United States products will be exhibited. 











Homeward Bound today, April 3, from Havre, France, on the steamer 
The France. 

Everit B. Terhune and Arthur D. Anderson They have made a joint survey of European leather 
Sailing Today and shoe conditions contained in a series of bulletins 
: : entitled “Bulletin of Today’s Leather and Shoe 
Havre, France, April 3—Everit B. Terhune, Conditions in Europe.” The first of this series is now 
treasurer and manager of the “Boot and Shoe Re- ready and can be secured from The Export Recorder, 

corder,” and Arthur D. Anderson, editor, are sailing 207 South Street, Boston. 


or ae ¢ 


General view of grounds at Buenos Aires, Argentine, where big exposition of United States 
Manufactured Products is to be held early next Winter. 
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STYLE INFLUENCE 
MOTION PICTURES 


A Page of Profit to the Shoe Merchant 


A shoe merchant carries in stock about every kind of 
footwear necessary to suit the requirements of his trade. 
Some of the largest shops have an almost infinite variety 
of grades and sizes. 

But what would he do if he had to supply the needs of 
the'Paramount-Artcraft Studio in Holly wood, California: 
Here may be found everything from a house slipper to a 
Chinese shoe, each one carefully made by shoemakers 
who are specialists in their line. 


White Not Used 


Not the least of the problems to be met by the Costume 
Department of a moving picture corporation is the color 
and material of shoes. For instance, black velvet ‘‘films”’ 
a dirty gray; while white shoes are impossible—as is every- 
thing else white in a studio. Yellow canvas pumps are 
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what we fondly suppose to be white 
dancing slippers—and gilt slippers 
photograph a dull white. 


A Style Gauge 


Thousands of people, women es- 
pecially, religiously watch the shoes 
worn by ‘‘movie”’ actresses and try 
to adapt the styles to themselves. 
When one pair of shoes, worn by 
Irene Castle or Dorothy Dalton, is 
seen by interested women in all 
parts of the world, some portion of 
these feminine admirers is going 
to copy the styles shown. 


Shoe merchants who are carefully 
analyzing their future market, try- 
ing to gauge the demand for shoes 
by women in their locality, can be 
materially helped by watching the 
shoe styles worn by moving picture 
stars, and the effect they have on 
their customers. 
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“What Shoes Will Sell This Spring?” 


Also, What Are Staple Shoes?---And Will the Short Vamp Put the 
Long Vamp Out of Business? 


By FRANK P. MEYER 
President of the I. S. R. A. and Secretary of the N. S. R. A. 


NSWERING the question, ““What are staple 
A shoes?”’ Harry Tucker, solon of the shoe game, 
once said : 
“Shoes that sell.” 


The word staple as applied to shoes is obsolete. - 


If a salesman slipped up on me with a staple shoe, I'd 
call the cops. Sixty-year-old girls have reached the 
maturity of sixteen when shoes are considered, and 
sixteen is as serious as 60 when 


I desire to be polite always, but I had to laugh. 
Well, I don’t mind telling the world the answer. 


Short Last Merely Incidental 


I am going to sell them! Also I am going to sell 
them at a regular profit. The stage last is taking a 
little current flyer. I am going to sell some on about 
the same basis as fancy party slippers—sort of an 
advertising proposition support- 
ing our claim that “we carry 





selecting style. 

After this short preamble, I'll 
hop into my _ subject—‘‘Safe 
Shoes, or Styles That Sell.” 
Sounds like a Marie Corelli 
novel, but it is really a serious 
subject. 

Sell What You Have 

What shoes are safe for me to 
sell this Spring? And what for 
you? 

My answer is that it is un- 
safe not to sell the shoes I 
bought to sell. If they don’t 
sell, they'll stick, and if they 
stick, I’m stuck. I[ surely 
plunged for Spring and I am 
confident of having much com- 
pany. 

You and I both guessed shoes 





FRANK P. MEYER 


President of the I. S. R. A. and 
Secretary of the N.S. R. A 


all the latest.” 

We must let the new stage 
commit suicide. If we let it 
get the upper hand it may 
develop a wallop which _ will 
put many out for the count. 
Here’s where the beautiful bene- 
fit of organization bobs up to 
view. 

We of the various State or- 
ganizations and we of the na- 
tional can “frame up” on the 
threatening “dago shoe’ and 
make it a failure from the stand- 
point of style. If all over our 
land on a certain morning all 
shoe men say to all customers 
that the stage is not the thing, 
then it is not the thing. That’s 
all there is to it. 








were going up, and we covered 
for Spring with as much care 
as a hibernating bear. We bit off a monstrous 
mouthful. We must rid our stores of the stock on 
hand or sacrifice our profits. 
New Styles a Hindrance 

Any new styles springing up are a hindrance to our 
prosperity. If we permit them to become popular we 
are sure to hit the toboggan for a considerable loss. 
The answer is: 

Taboo the stage or short last as much as possible. 

Considerable fear of loss via the short last has been 
confessed in many shoe circles. One real bright, 
well informed merchant asked me recently what I 
would do with my long last shoes now that the stage 
and shorter lasts were in. 


Appeal for Concerted Action 


In a nut shell, then, whether we take a loss or grab 
a gain is up to us. If we use our concerted effort 
against the new short last, and push our own present 
owned product, we are due for some new profit. 

The power is within ourselves. After all the stage 
is not such a terrible stir. I have the assurance of 
some top notch manufacturers that they will not 
show a single stage style. 





Army Service Shoes 
The War Department Announces Bids Open 
April 14 
The War Department has announced that bids will 
be opened on April 14 for 500,000 pairs of Army 
service shoes, schedule 412-2-9. 
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How to Build a Children’s Shoe Department 


The Importance of Service, Quality and Concentration on Footwear 
for the Little Folks 


By ANNA M. MAYER 
Manager of the Children’s Shoe Department of the J. F. Stampfer Company, Dubuque, Ia. 


NNA M. MAYER, manager of the children’s 
A shoe department of the J. F. Stampfer Com- 

pany, Dubuque, Iowa, was one of the dele- 
gates to the Iowa Retail Shoe Dealers’ Association, of 
which she isa member. The paper which Miss Mayer 
delivered at the convention proved of great interest 
to those present. Miss Mayer is a firm believer in 
association work. She is a student of business condi- 
tions and has the right initiative 
and business ability to make for 


/ 
ot 
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that these restrictions were placed upon me, as I 
started in a small way, but very carefully. 


A Believer in Advertising 


1 am a firm believer in printer’s ink. Good adver- 
tising conducted along correct lines is always pro- 
ductive of results. Through this publicity, the shoe 
department started growing and to my surprise I 
found the sales rapidly in- 
creasing. I like to read mer- 
chandising articles. From the ar- 





success. 





She was much impressed with 
the Iowa and National conventions 
and has already begun to apply the 
knowledge gained from these ses- 
sions to the building of a better and 
more remunerative department for 
her firm. 

We print Miss Mayer’s remarks 
in part, as follows: 


Inspiration from Conventions 


Ambition always spells SUC- 
CESS, if the courage of one’s con- 
victions are backed by energy, 
thoughtfulness and a study of 
human nature. I have taken a 








ticles which J studied, I became 
thoroughly imbued with the fact 
that a solid children’s shoe busi- 
ness should be laid with the infants’ 
lines; therefore, after I found that 
the children’s department was mak- 
ing enough money to warrant this 
attempt, I made up my mind that 
I would start an infants’ depart- 
ment. With infants’ shoes as a 
basis, carrying shoes for the little 
ones from babyhood days to the 
time when they became young 
ladies and men, I made up my 
mind that we would grow with the 
families in our community, and 
that there would be established a 
personal side to the situation. I 
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deep interest in the State organiza- 
tion work since my return from the 
National Convention at Boston, 


therefore immediately department- 
ized our shoe department. 


for I realized from my attendance 
at the national sessions the im- 
portance of association work, and 
in these meetings here in Des 


ANNA M. MAYER 
Buyer and Manager of the Children’s 
Shoe Department of the J. F. Stampfer 
Company, Dubuque, Iowa. 


Departmentizing Business 


A great many shoe merchants 
take it for granted that the chil- 


Moines I have learned still more 
that directly concerns my business and the welfare of 
my store. 

I became a department manager rather unexpect- 
edly. Our former department manager and buyer 
suddenly gave notice that he was leaving the Stampfer 
store. 

This considerably embarrassed Mr. Stampfer 
and he requested that I take charge until such a time 
when he could secure some man to take the position. 
Merchandise was needed and I was informed to buy 
what was needed for ‘“‘at once’’ sales. This was a case 
of buying under restrictions, but I am now very glad 


dren’s department cannot make 
them any money. By _ departmentizing one’s 
business, one can easily see which section is 
liability and which asset. Too much inflation on 
any one part is bound to cause stagnation at 
the other; therefore, I decided to give the children’s 
section as much publicity as the other sections. 

I am a firm believer in distinctive advertising. I do 
not believe in advertising price, but believe that the 
functions of advertising are to draw people to the 
store, and in these days it is quality of merchandise 
more than the price that is drawing them. 

Anything new in merchandise that is of merit, or 
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A feller he says t’ me, says he, 

“How do you do it, Bill? 

Your face always looks like a map of glee 

An’ you don’t pack a grouch—you’re a puzzle t’ 
me; 

How do y’ do it, Bill>”’ 


So I says to this sad-featured feller, says I, 

** Here’s how I figure it out: 

A smile’s like the sun shinin’ bright from 
the sky, 

It’s the doom of all gloom—an’ it sure gets 
you by; 

That’s how / figure it out!” 








I’m playin’ life’s game but a short, short time, 

So I play with a grin, not a scowl. 

The hours are too precious to snap, snarl, or 
whine; 

When I do I’m just wastin’ both your time and 
mine— 

So I play with a grin—nol a growl. 


An’ I’m tellin’ y’ straight when y’ ask how it’s 
done, 

That as sure as I’m named Booster Bill— 

It lays with yourself—to shine out—like the sun 

To always keep smilin’—your fight is half won 

When you do, Truly yours, Booster Bill. 








any unique idea demonstrated, is a far greater draw- 
ing asset than price. I believed that the inauguration 
in our store of a children’s department would be just 
one more attraction—not so much to only sell chil- 
dren’s shoes as it was to get in contact with the par- 
ents. After informing the public we, the J. F. Stamp- 
fer Company, put special effort into our juvenile de- 
partment and immediately paid attention to the 
different ways the sections were kept up. 


Importance of Store Arrangement 


I believe a great many of you shoe merchants will 
agree with me when I say that, upon entering almost 
any shoe store, you will be greatly impressed with the 
way the store is kept. Fixtures please the eye of the 
prospective customer, and the arrangement gives 
the customer that “‘at home’”’ feeling. Sometimes the 
front of the store will be perfection, but on walking to 
the rear, things are not in such “tip-top” shape, and 
here is where children’s shoes are usually fitted. 

I was very anxious to build up this section, but, try 
as I might, I saw nothing that impressed me until, on 


one of my trips East, I stopped off at Buffalo and there 
beheld, as near as possible, what my imagination had 
seen for some time. I will try and tell you as nearly 
as I can with what little expense we arranged this 
department. 


Especially Constructed for Children 


We took an old counter and made a platform about 
12 feet long and 4 to 5 feet wide. This platform we 
covered with carpet, then placed securely on same, six 
children’s chairs. In this way we convinced the 
mother that we had her child’s feet at interest and 
were more than anxious to have her see that the feet 
were fitted properly. 

In the average shoe store or shoe department where 
children are fitted from the regular fitting chairs the 
mother finds it rather uncomfortable to stoop over to 
make an examination of the shoe on the child’s foot. 
She rather likes this platform idea, for she has the 
child’s feet right before her, as the children can walk 
on the platform before the mother’s gaze. 

(Continued on page 67) 
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Shortage of Carton Paper Causes Anxiety 


.Shoe Manufacturers Handicapped in Shipping by Inability to Obtain 
Cartons---A Solution Suggested 


realized by hearing the trials and tribulations 
of the shoe manufacturer who is eager to give 
service to his customers and is prevented because the 
carton manufacturer is up against the paper shortage 
and cannot produce 


| OW serious the paper situation is can only be 


amount of colored paper obtainable could be made to 
go farther and deliveries of the finished ‘shoes could 

be made more quickly. 
Firms who make a business of drafting plans for 
retail shoe stores might easily lend a hand by specifying 
pigeon holes of the 





the carton called 
for, in old-time 
form. 

“If my customers 
only knew to what 
an extent deliv- 
eries are prevented 
by requesting their 
order packed in 
cartons of special 
color and_ shape,” 





Carton Covered in 
Special Colored Papers 
whenOne Sixth would answer the Purpose? 


right size. The 
standard men’s car- 
ton which is used 
today when special 
sizes are uncalled 
for measures 1234x 
634 x 4. 

Were this size in 
general use and the 
cover strip and end 
label idea a reality, 








said one manufac- 

turer, “I am confident they would lend their 
support to a concerted movement to meet the situa- 
tion by forgetting old-time custom and adjusting 
themselves to new methods to meet the emer- 
gency.” 

In the old days it was easy to attain, in the carton, 
that harmony of color scheme which is the sign of 
refinement and atmosphere in the modern retail shoe 
store. The shoe manufacturer, knowing this, was 
glad to lend a hand to his merchant friend and to 
furnish with each shipment of shoes new cartons to 
replace the shopworn and damaged ones in the mer- 
chant’s store. 


Delayed Cartons—Delayed Shoes 


Shoes are remaining on racks for days, perhaps 
weeks, right now at the opening of a busy season await- 
ing deliveries of cartons of various odd colors, simply 
because the paper shortage is so acute that only the 
more ordinary and most generally demanded kinds 
of stock are put through the mills for any pur- 
pose. 

The times and conditions suggest serious considera- 
tion of a standard size, grade and covering for the 
cartons of all kinds of shoes. It is felt that this can be 
brought about by the co-operation of the retail 
trade. 

This could be made possible by the adoption of a 
carton of standard size and ¢olor bearing an end 
label in the color of paper best adapted to the require- 
ments of the customers. With an end label and cover 
strip in color and the rest of the carton white, the 


a paper shortage 
such as the present one, with its train of associated 
evils, would be impossible. 


Materials and Colors 
Buyers Giving Consideration to Fabrics for Fall 


Here, again, diversity! Calf, kid, fabric—these and 
all their variants, side leather, ooze, cabretta, stand- 
ard and new cloths are seen in Fall sample lines, with 
black and a new brown in high favor, and modifica- 
tions in color within the range of the officially recog- 
nized Standard Color Card. Many buyers are giving 
unusual consideration to fabrics in their Fall boot 
styles, and samples already seen give promise of much 
attraction in style, as well as whatever advantage 
may accrue in price. In “dressy” Fall styles, ooze 
and satin are seen in profusion, particularly in low-cut 
models. 

Buck and suede leather of the beaver, mahogany 
and like shades are used in samples of fine shoes for 
Fall. Some manufacturers are taking up the fabric 
top recommendation of the Allied Trades Council 
and are developing new effects in cloth-top boots. 

In deciding between calf and kid, on the staple 
lines, however, the course of the upper leather market 
is the governing factor, and no material change in 
the relative use of these leathers is anticipated. So 
long as goatskins are imported under present world 
conditions, and so long as they maintain their present 
importance in the women’s shoe industry, there is 
little ground for expecting price recessions; and to 
perhaps a lesser degree the sameis true of all materials. 
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“Fewer Styles and More Pairs” 
Taken from Address of John R. Grigg Before the Iowa Retail Shoe. 


Dealers’ 


Fewer styles and more pairs spell success. 


Eighty-five per cent of the Iowa shoe mer- 
chants are overstocked. Why? 

The merchant who cannot say *“‘No”’ is usually 
overstocked, in debt, buys too many styles, 
carries a large book account and is a drag on the 
wheel of progress. 

Don’t overbuy—don’t buy short. Strike a 
happy medium. Here you will find success. 


Profits that you put into 
cash surplus will buy gasoline; 


Association 


“After sitting down and making a careful analysis 
I find there are in my make-up certain fundamental 
weaknesses that at times cause me to make decisions 
against my own better judgment. 


The Part the Salesman Plays 


“The traveling salesman is our friend and we love 
him. 

“But he is above all else a salesman. His game 
is to sell and sell and then sell some more. He is a keen 
student of human nature and as 
such he will, after having called on 
you two or three times, know more 








profits that you put back on 
your shelves are sometimes a 
doubtful asset. 

Fewer styles, more pairs, 
greater turnover, fewer odds 
and ends—more profit. 


Isn’t it the truth that a live 
nickel is better than a dead 
dollar? Keep your stock mov- 


ing. 
* * * 


V ITH these as texts and 
with the aid of colored 

charts on which the 
texts were lettered and _ illus- 


trated, John R. Grigg, prominent 
merchant of Cherokee, Iowa, de- 
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about the strong and weak points 
in your character than you do 
yourself. 

“Tt may be that when he comes 
into my store he makes an appeal 
to my cupidity. The price appeal 
in buying merchandise is a strong 
one and has caused many a good 
merchant to overbuy. It may be 
that ‘it is my egotism that is the 
cause of my downfall. - You know 
these traveling salesmen are great 
kidders and when they say to me: 

“ ‘Say, bo, you’ve got one of the 
nicest little stores in the State. 
You’ve sure got an up-to-date place 
here. If anybody ought to have 

















livered a most forceful address be- 
fore the recent convention of the 
Iowa Retail Shoe Dealers’ Associa- 
tion. 

He declared that jealousy, selfish- 
ness and egotism, which he char- 
acterized as the gravest sins in the 
retail world, are responsible for 
most of the mistakes made by retail merchants. 
“These are the things,” he said, “which make a man 
buy like a prince and cancel like a piker.” 


Why Odds and Ends Accumulate 

“T am sure,” he continued, .‘“‘we are all agreed that 
the theory of buying fewer styles and more pairs 
is fundamentally sound. The buying of so many 
different styles is responsible for the large accumula- 
tion of odds and ends and is a factor in keeping down 
the percentage. If this be true, then the question we 
want to consider is, Why do we do it and what is the 
remedy? 


JOHN R. GRIGG 
Cherokee, Iowa, merchant, who made 
address before convention of Iowa 

Retail Shoe’ Dealers’ Association 


this new stuff it’s you. I was talk- 
ing to Charlie Smith down at 
Dingville the other day and he 
bought a world of this style—and 
you have him backed off the boards 
when it comes to style.’ 

“I’m just as human as I can be 
and about that time I begin to step 
around on my toes and throw out my chest and reach 
for a size sheet and then I am lost again. 


Merchant’s Judgment Often at Fault 

“Now don’t get the impression that I’m trying to 
pass the buck to the salesman as being responsible 
formy overbuying. The fault is mine and mine alone, 
because I don’t have the strength of character to live 
up to the faith of my own convictions. The sales- 
man is usually a square fellow. It is all right to take 
his advice, to gather information on these subjects 
whenever we can, but we must remember that in the 
last analysis we make or break on our own judgment, 
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“The Real Scotch””—Two views of the shoes worn by James Alexander Patterson of Glasgow, Scotland, on his first trip to America. 


Mr. Patterson came to this country last October to develop an export trade in high-grade American shoes. 
Mr. and Mrs. Patterson spent the past Winter at Winthrop, Mass. 


mention that this was also Mr. Patterson’s wedding trip. 


Incidentally, we might 


But, to refer back to the shoes, note the square toes and heavy soles—A Genuine Service Proposition 





so why should we let it be biased by jealousy or any 
other mean things? 

“Now what is to be the remedy? In my opinion 
there is only one remedy for this, and that is association 
work. We had a practical demonstration of the power 
that was vested in our association when the boys 
put the fixings on the French last at the Boston con- 
vention. By the forming of the Allied Style Com- 
mittee we have taken a long step toward solving 
the style problem, and when we Iowa shoe mer- 
chants come to a place in our business where we 
have faith enough in our association, faith 
enough in ourselves and in each other so we can 
decide upon the styles that we are going to buy, 
and then stick to it, we will have laid another 


story on the foundation of our business success. 


Bought Fewer Styles—and Made Good 


“Last year was the first attempt in our store to 
follow anything like a definite program of fewer styles 
and more pairs, and I want to say to you that it was 
wonderfully successful. Also I will have to admit that 
we got cold feet, that we made some concessions. 
Perhaps we listened to the voice of the tempter. 


“Last Fall we didn’t buy any button shoes or any 
two-tone effects, and now the question is, Did we lose 
sales? Well, perhaps we did; but if we did, they were 
very, very few. And did our store lose prestige? No. 
I am convinced that we didn’t and after this one trial 
of the system, I am convinced that it is the only way 
for the ordinary store to buy shoes. Of course it takes 
a little nerve to play the game along this line, because 
you will lose some sales, and we all hate to see ready 
money going out the front door. The man who has 
prided himself on having every style of shoe is due for 
a change of heart. 


Progress in Merchandising 


“The last five years have seen marked progress in 
merchandising methods. We have learned the 
lesson of co-operation. We have taken efficiency for 
our own child. We attend conventions and read and 
study and plan; and, gentlemen, what is the motive 
behind all of this activity? You know I like to think 
that money is not the only lure that spurs us on. I 
like to think it is a love of the game and a desire on 
our part to take a man’s place in a big scheme of 
modern business affairs that we are listening to.” 
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Leather Workers and Manufacturers Co-operate 


Joint Committee Representing 19,000 American Workers Protest 
15 Per Cent Discriminatory India Goatskin Tax 


Committee from the States of Delaware, 
Pennsylvania and New Jersey, was officially 
received at Washington. The purpose of the leather 
workers’ visit to Washington was a protest against 
the 15 per cent export tax placed by Great Britain on 
all India goatskins coming into the United States. 
They were commended for this action by the American 
manufacturers of their section, who must pay this 
export tax of 15 per cent, while the English tanners 
secure a rebate of 10 per cent. The delegation repre- 
sented 19,000 wage 
earners of the 
leather industry. 
John <A. Grant 
acted as joint chair- 
man of the commit- 
tee. In the state- 
ment presented by 
Mr. Grant, the facts 
about the glazed kid 
industry _ referring 
particularly to taxes 
on goatskins from 
India placed by the 
government of 
Great Britain were 
clearly set forth. 


Oy March 8, the United Leather Workers’ Joint 


“Countervailing 
Duty Law” Sug- 
gested 


The state- 
ment was made that 
it is within the 
power of the Government of the United States to 
settle the unfair tax situation by enforcement of the 
“countervailing duty law.”” It was stated that it was 
the desire of the glazed kid workers to have Great 
Britain remove the discriminatory tax, but if that 
would not be possible, they would suggest that the 
enforcement of the countervailing duty law would be 
right, just and proper. Memorials were left with the 
secretary of the treasury, giving complete information 
as to the present situation of the glazed kid industry 
from the viewpoint of the workers. 

John F. Harlan and John C. Saylor, associate 
editor of the Labor Herald of Wilmington, Del., 
served on the committee with the leather workers. 
They report that the hearing was most satisfactory 
and anticipate the best of results. 


Representatives of the United Leather Workers of Delaware, Pennsyl- 
vania and New Jersey, Who Protested Against the 15% Discriminatory 
Tax on Indian Goatskins 


Congressman Layton urged that the secretary of 
the treasury use the power given him by Congress in 
1913, when the secretary of the treasury was author- 
ized, to meet provisional tariffs allowed to favored 
nations by the imposition of an equalizing import 
duty on manufactured products. 


Action Pleasing to Employers 


This action on the part of the workers was very 
pleasing to the glazed kid manufacturers of 
the district represented. It marked a novel de- 
parture in that the 
workers made their 
employers’ interests 
their own. It proves 
that manufacturers 
and operatives in 
the glazed kid in- 
dustry have a strong 
bond of sympathy 
and are working to- 
gether strongly in 
each others’ inter- 
ests. 

The manufactur- 
ers feel that Chair- 
man Grant and 
every member of the 
delegation is to be 
personally congratu- 
lated and thanked 
for the manner in 
which the important 
work was carried 
out without a single 
error of judgment. The Labor Herald of Wilmington 
intends to follow up the matter further, as it believes 
that the co-operative work being done by the em- 
ployes and manufacturers is the kind of work which 
will bring results. 


Glens Falls Merchant Retires 


Charles F. Everest, Senior Member of C. F. Ever- 
est & Son 

Charles F. Everest, senior member of the firm of 
C. F. Everest & Son, Glens Falls, N. Y., has retired 
after 44 years of active service in the shoe trade. This 
will, in no way, affect the management or policy of the 
business of C. F. Everest & Son, which will be con- 
tinued by C.Herbert Everest, under the same firm name. 
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IN-STOCK 








STYLE 425 


BRIGHTON BEACH 
~ PUMP 


PATENT LEATHER 
GOODYEAR WELT 
LEATHER LOUIS HEEL 


A WIDTH 4-8 C WIDTH 214-8 
B WIDTH 3-8 D WIDTH 214-8 


PRICE $6.25 





IMMEDIATE DELIVERY GUARANTEED 
ORDER TODAY 


| AM-CREIGHTON 
LYNN- -MASS. 
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URIOUSLY enough, the footwear industry, perhaps more 
than any other great American industry, has conferred 


prestige upon certain localities. 
And, unlike the other industries, that local prestige narrows 


down to communities. We have in this country the “‘furni- 
ture district,”’ the “‘iron district,” the ‘‘textile district,” the 


‘‘automobile district,’ —and so on. 

But, with the possible exception of Detroit and her automo- 
bile prestige, there is no other commercial field that gives its 
headquarters cities quite the relative prominence that Lynn 
has in Women’s and Children’s Shoes and Men’s Slippers, 
or Brockton has in Men’s fine shoes. 

The name “‘Lynn”’ in connection with her particular footwear 
products instantly spells quality, dependability—and there- 
fore desirability. 

It spells salability for the goods when offered in retail shoe 
establishments. 


ALLEN, & BrincGeEo, INc. BARTLETT-SOMERS Co. 


BURDETT SHOE Co. CoTTER SHOE Co. 
A. FisHer & Son Grecory & Reap Co. 





\ WHITE BUCK WELTS 

Sor GROWING GIRLS, 
MISSES and 
CHILDREN 
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American 
Making” 


] It spells solidity of sales-volume for the lines in which 
Lynn footwear manufacturers specialize. 








oO 


S This influence constitutes a powerful, tangible asset for every 
shoe-producer operating in Lynn. 


And that asset value is constantly on tap for every prospective 
producer who seeks a satisfactory location for his activities 
in Lynn’s kind of footwear. 


Lynn possesses a further unequalled asset in the business 
; harmony and cordial spirit of co-operation that exists be- 

tween her fifty or sixty principal shoe manufacturing or- 
. ganizations. 


All of them are for Lynn—and for any newcomers to the 
business there who come for the purpose of pursuing it 
aggressively and decently. 









P. J. Harney SHOE Co. HENNEsSSEY, Maxwe ti & HENNESSEY KD pees 
G. W. Herrick SHor Co. _ T. J. Krety & Company “M's comrort 
Watson SHOE CoMPANY Wituiams, CLarK & Co. 












Nl BURDETT SHOE CO. 
\ cAMakers of 


<\ Tee Safe [reod hes f $ aN 
y SS SS y ——})\\ Ss, 


if 
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LYNCH oj LYNN 








IN-STOCK 


These two styles may be 
obtained immediately by 
Retail Merchants in 


36 Pair Lots Only 
AA, A,BandC 


Turns —~ 
Both Priced 


at 
$ | .50 Stock No. 335 


Stock No. 325 ° 
No. Glazed Kid 
Dull Kid Full Louis Heel 


Full Louis Heel 


SPECIFICATIONS 


Made of Genuine “‘Navonod” Kid with Munsey’s | 
| Grain Leather Counters and Shanks, and Armour’s | 
8% Iron Strictly Fine Soles | 





is 





Orders must be placed at 
once on these shoes to 
insure shipments to you 


For April and May Delivery 


WHITE NUBUCK 


One Eyelet “THEO” Ties-— 
Tongue Pumps and Sport Oxfords 


LYNCH SHOE COMPANY 


W. A. SULLIVAN, Pres. B. F. GREEN, Treas. 


192 Broad Street Lynn, Mass. 


"SSH 
BREE SERB RRR RRR EE SIEBER Ee 























E have never said, nor even implied, 
WV that our chief reward for building 

Watson fine Welts for Women is 
the satisfaction of our customers. 


Every move we make for acquiring finer 
lasts, prettier and better-fitting patterns, 
more appropriate and serviceable leathers, 
and more scientific workmanship, is inspired 
by our desire to expand our volume of sales. 


Our chief reward, therefore, is constantly 
growing business, and the profits thereon. 


And that inevitably reflects the satisfac- 
tion of our customers. 


Women's Fine Welts Exclusively 





WatsonShoe Company 


LYNN, MASSACHUSETTS 
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Harney Availability 


eee you may be located it is now possible for 
) you to inspect the Harney line. North, South, East or 


West there is a salesman for P. J. Hamey Shoe Co. ready 
to show his samples and tell you our story of purpose and 
achievement. 

The further you are afield the greater your advantage in buying from 


the P. J. Harney Shoe Co. Because the shoes are right — built according 
to your specifications and guaranteed to equal the sample in every particular. 


Our present customers are sold on our methods, as evidenced by the 
fact that 75 per cent of our goods are paid for at time of shipment, by trade 
acceptance. Experience has taught our trade it can depend upon us. 


P. J. Harney Shoe Co. salesmen are now in their territories selling 
the retail trade. A postal card will get a response from one of them. 


The Shoes You Order Are the Shoes You Get 


P. J. HARNEY SHOE COMPANY 


Manufacturers of Shoes and Good Will 
Factory and General Offices 


LYNN - MASSACHUSETTS 
BOSTON OFFICE: 183 Essex Street IN-STOCK DEPT., 78 Lincoln Street, Boston 
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REGORY & READ CO. 
e & “I 
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HIGHEST GRADE MCKAY 
FOOTWEAR FOR WOMEN 








HE Gregory & Read girl for April 
is wearing a pair of tan calf boots, 
wing-tipped and generously per- 

forated. With their medium heels and 
somewhat shorter vamps they are 
strongly indicative of the style trend 
for Fall and may be ordered from 
Gregory & Read wholesale distributors. 





Write to us for the name of the one 
nearest to you. 





GREGORY and READ CO 
LYNN ~MASSACHUSETTS 
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THE SOLE THAT HAS MADE WHITE SHOES STAPLE 





COSTS NO MORE THAN 
OTHER GOOD SOLES 


ta AUGHAN’S IVORY SOLE 

LEATHER IS THE NATURAL 

(\Aulch Nye come” OF WHITE 
FOOTWEAR. 


WHITE ALL THROUGH, IT GIVES 
A DISTINCT SMARTNESS AND 
LOOKS WELL AS LONG AS THE 
SHOE WEARS. CANNOT CRACK 
OR PEEL, FOR ITS EDGE !S ITS 
OWN. ADDS GREATLY TO THE 
SALABILITY OF YOUR WHITE 
SHOE STOCK. 


GEORGE C. VAUGHAN 


TANNERIES AT PEABODY, MASSACHUSETTS 


IVORY SOLES-IVORY WELTING 
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Fourth Annual Banquet Minnesota Shoe Retailers’ Association, West Hotel, Minneapolis, March 17, 1920 


HOW TO BUILD A CHILDREN’S SHOE 
DEPARTMENT 
(Concluded from page 54) 


To the side we made a little parlor, suitable for the 
tots to come in at their leisure moments to sit around 
and read, or look at picture books. We have about 
eight little rocking chairs and a child’s table—every- 
thing to make the children feel at home in their sec- 
tion, just as we do with the grown-ups in the other 
departments. It is something new to those tots in 
our city and, like every new thing, it is talked about. 
Also, the store is talked about, which, of course, we 
want them to do 24 hours out of every day, if this were 
possible. 

The children of today are the men and women of 
tomorrow, and, therefore, if we are anxious to secure a 
continued growth we must aim to get the good will of 
the children. 


The Power of Suggestion 


I believe that the power of suggestion has been 
proved to be the principal feature in successful sales- 
manship and in successful shoe stores. 

Have the idea of suggestion always in the minds of 
every salesperson: I believe that the success of a 
venture of this kind is in using good judgment in buy- 
ing. 

It isn’t necessary to stock up too heavily, if one 
gets in close contact with a house using a good stock 
department. 

The majority of the shoes we sell for children, 
misses and boys are of dull calf, vici kid, tan calf and 
patent leather. I do not believe in changing lasts for 
children’s feet. A bit of style permits a patent button 
with white or gray tops in cloth, kid or buck. We are 
trying to purchase good shoes, but also believe in a 
fair profit which, at times, possibly the merchant does 
not get from children’s shoes. Every department 


should pay for itself and we aim to make this depart- 
ment do so. 
Do Not Sacrifice 


I believe one of the biggest mistakes that is made 
at times is in sacrificing children’s shoes for the sake of 
getting the adult business. A condition of this kind 
certainly cannot make a children’s department pay for 
itself. 

To sum it all up, the first word is service; second, 
quality; and the most important of all is the inde- 





A Group of Active Workers at the Tri-State Shoe 
Retailers’ Association Convention Held at the Chisca, 
Memphis, March 8, 9, 1920 





pendence of this department, or the featuring of same 
as a distinct institution. 

Permit me, then, to express my opinion on the sub- 
ject of so many failures in conducting a children’s 
department: Failure can all be embodied in one word 
—SACRIFICE—which, in my opinion, is too often 
done. 
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Americans 


THOMAS: BAILEY - ALDRICH 
Born Nov.11,1836 -Oied March.19,1907 
Poet, Editor 
and Wit 


Mi oN 
toe 


«ir ts i ete i ee 


‘‘T Believe in America for Americans” 


was the patriotic slogan of Thomas Bailey Aldrich, the Sterling Ameri- 
can Poet and Editor of Atlantic Monthly. Born in the little seaport 
town of Portsmouth, N. H., he became known and loved throughout 
the world as America’s exquisite lyric poet and inimitable story teller. 
He wrote ‘‘The Story of A Bad Boy,”’ which marked an epoch in juvenile 
literature and has become a classic. He was famed for the brilliancy 


of his art. 

STERLING PATENT COLT AND STERLING PATENT KID ARE THE 
BEST SHINY LEATHERS FOR ALL AMERICAN SHOE MANUFACTURERS AND 
RETAILERS BECAUSE OF THEIR HIGH QUALITY, BEAUTIFUL FINISH AND 


DURABILITY. 


Sterlitif Golt —— Sterliig Kid 


BRISTOL PA'’1&NT LEATHER CO. BOSTON, MASS. 
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Immediate Delivery 


No shoe store can af- 

— ford to be without Mid- 

No. 3100—Select Black Dull Kid Lace Oxford. ll . west Service am The 
, latest novelties in styles 
and sizes that are dif- 


Hand Turn 18-8 Covered Full Louis Heel. AAA to 
C To 


No. 310'—Same in Brown Kid. AAA to C.. $9.25 


ficult to get and’ same 
day shipments is what we offer. 


One Trial of Midwest Service 
and Styles Convinces 


Catalog Sent Upon Request. Showing the Latest Styles 
of Fashionable Feminine Footwear In Stock. 























No. 3410—Dull Kid One-Eyelet Southern 
Tie, Ribbon Lace, Welt, 14-8 Military ey 
ESS Meike, 3 





No. 3103—Patent Colt Iris Pump, Hand 
Turn. 2 1-4 inch Full Louis Covered Heel. 
AAA to C $8.00 


No. 3104—Same. Brown Russia Calf. AAA 
a, A ie ee ae ae a $8.75 


No. 3109—Same. Select Black Glazed Kid 
Iris Pump, Imitation Turn. AAA to C. .$7.25 


a 3110—Same. Black Suede Calf. ones 


neva neaA NNN 
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Another One of Your Problems 


“Have I got too much money 


tied up in my stock?” 
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How to do the most business on 
the smallest investment 


Many successful shoe merchants are doing it. 


You can use their method. 


No merchant can afford the luxury of a 
“too big’’ investment in stock today. 

No merchant likes to put back in his 
business each season his profit of the season 
before. 

But the facts remain: 

Shoes do cost more. 

Stocks must be kept complete. 

And that creates a condition which 
seems to leave no loop-hole for the merchant. 
On the face of it, there appears to be no 
other way but to put in more money and 
hope for the best. 


And that’s what many merchants have : 


done. 

There zs another way, however—a way 
that has been proved sound in practice 
through all these days of high prices. Scores 
of Red Cross Shoe Accredited Agencies 
have used it with marked success. 


This is what they’ve done. 


Breaking away from the old plan of 
buying from several lines of shoes, they 
have concentrated their purchases on a few 
well-known, fast-selling lines—not more 
than one in the same price range. 

Instead of tying up their money for 
months in a dozen makes, and having as a 
direct consequence a bunch of broken 
lines, duplicate styles and slow sellers to 
sacrifice with little or no profit at the end 
of each selling season, they’ve bought right 
in a few lines and have easily kept most of 
these “‘sale’’ shoes out of their stocks. 

What was more surprising, they’ve 
proved that their few well-known lines have 
sold much faster with less effort—that their 
total business, figured not. only in dollars, 


It’s told here. 


but in pairs, has grown to figures they had 
believed almost impossible to reach. 


They’ve had that unequalled profit- 
producer, ‘‘quick turnover’, working stead- 
ily for them. 

. Smaller capital 
that’s kept busy. 

That’s the secret of building business, of 
making money, in the shoe business today. 
And concentrated buying is the key that 
opens the way for you to use it. 

The fullest success of the method de- 
mands this, however: that, in each depart- 
ment, you tie to a recognized leader. 

In the field of high-grade footwear 
for women, this leader is, unquestionably, 
the Red Cross Shoe. 

Years of advertising have made it 
known to women all over the country; its 
reputation for correct style, unusual com- 
fort and dependable value has made it “‘the 
most salable shoe in America.” 

And in this Red Cross Shoe line, alone, 
there is a style and price range great enough 
to meet every reasonable demand. 

Many of the most unusual successes in 
all the retail shoe business have been built 
largely by concentration on the Red Cross 
Shoe. 

Let us show you how the combination 
would work when applied directly to your 
problems—the recommendations to be 
based on experience of other merchants 
who have made real achievements in cities 
and towns of every size. 

Our men are on the road now—one 
of them will be near you in the next few 
days. Write or wire for an interview. It 
won’t obligate you. 


again—but capital 


The Krohn-Fechheimer Co. 


805 Dandridge Street, 


- Cincinnati, Ohio 


nce ee ee ne ance ieee a corel Dies _-.calll Mien. cee iin. nanan ieee. oem ieee eal 
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“Everything New That’s Good”’ 


The Howard §& Foster 
line of men’s and women’s 
welts 1s ready for Fall. 


Howard & Foster Company 
Brockton, Mass. 
Boston Of fice, 183 Essex Street 
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PERERA TRE RE ERT RT RETR TR RT RY 
BOUDOIRS IN STOCK 


Send us your orders and we will 
prove to you that ours are the best 
you ever had. 





























PATENT INSTEP STRAP—TURN 
Felt Sock Lining 


In Stock 


IM MEDIATE DELIVERY 
Infants’, no heel, sizes 2-5 
Child’s, spring heel, sizes 4-8 


Terms 5% 10 Days 
Net 30 Days 


Send for Sample Order 
Co-Operative Shoe Co. 


CINCINNATI, OHIO 
Start-Rite Turn Footwear for Children 


VR RRARARQAQAQAQAA 


BLACKS _— $1.50 
REDS $1.65 


Less 2% ten days 


Satisfaction guaranteed 


THE CONSOLIDATED SLIPPER CO. 
HAVERHILL, MASS. 


PRE RE RARE RE RRR TT RRR 


Office and Salesroom Stock Department 
301 Bell Block . N. E. cor. York 
and Colerain Ave. 


QAR RRQRAQQRQAQAQAQAQAQAAA2 
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For 
Children and Young Ladies 























CANVAS PUMPS 


No. 100—No Heel, 1 to 6 . ° . 
No. 102—Spring Heel, 3 to 8 i are the firm foundation upon which hun- 


No. 104—Spring Heel, 814 to 11... dreds of successful children’s Shoe De- 
No. 106—Drop Heel, 1l to2........ 3.35 


Also made in Patent Leather, Gun Metal, partments are built. 
Tan Vici, African Brown. 


Merchandise and Service 





are but two of the many reasons why you 
should carry this excellent line of 


TURNS and WELTS 


A life-time of good shoemaking has built 
up a tremendous consumer demand. 








A few of the season’s best sellers, ordered 
NOW will increase your business. 


CANVAS SHOES 


. 200—Button, No Heel, 1 to 6. . .$1.75 
. 201—Lace, No Heel, 1 to 6 

. 202—Button, Spr. Heel, 3 to 8.. 2.15 
. 203—Lace, Spr. Heel, 3 to8.... 2.15 
. 204—Button, Spr. Heel, 81% to 11 2.85 
- 205—Lace, Spr. Heel, 8144 to 11. 2.85 














2 POSNER 
or PUSN AY 
SEND FOR CATALOGUE . : H OSIERY 


OF OVER 300 STYLES has brought new business to hundreds of 


CARRIED IN STOCK | shoe'stores. _ 
A card will bring you details. 























DR. A. POSNER, SHOES, INC. 


140 West Broadway, NEW YORK CITY, N. Y. 
Factory: Roebling and Hope Streets, Brooklyn, N. Y. 





Trade ‘Mark 
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Lead | No. 2807;—P. 
out. Ter5 So8 "Price $7.00 ers Pump. Mee een gether 
YOUR;TRADE WILL and B. 4-8. Cfand D. 38, 
WANT i 
Size up your stock and 
order today 
Write or Wire 


Orde shipped same day 
receive 























Five Eyelet Oxford “hace 
Covered Lou B onan No. 2836—Ch Patent 
4-8, Cand Due Price ne B. Leather Five Eyelet Oxford, 
7 -$7.00 Single Sole, Imitation Tip. 13-8 
inch Heel. McKay, A and B. 4- 
85C and D, 3-8. Price. - . $6.25 
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b ii-g extra character which NAVONOD 


CALF imparts to a smartly designed 
shoe is exactly that which a fine fabric 


gives to a well cut garment. 





You can’t help reasoning that the manufac- 
turer has consistently used the same quality 
of materials and workmanship all through 


the shoe. 
“NAVONOD CALF is the outward 


evidence of quality within.” 





DONOVAN BROTHERS, INC. 


44-46 SOUTH STREET BOSTON 
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CE-HI advertisements similar to the above, in all the 

A leading foreign-language newspapers, are talking to 

many of your customers in theirown language. Ace- 

Hi Mining Boots and Pacs, tough, sturdy, made by an exclu- 

sive process, are ready to meet your customers’ demands. 

Stock up with Ace-Hi and you'll hold a winning hand for 
profits and repeats. 


Converse Rubber Shoe Company 
Factory: Malden, Mass. 


Service Branches: 


New York—142 Duane St. Chicago—618-626 W. Jackson Blvd. 
Philadelphia—20 N. Third Street 
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Why R. K. L. Dress Welts Are So Much in Demand 


1—Fine carefully selected upper stock. 4—Skilled workmanship, under the direction 
2—Solid grain inner soles. of expert and efficient superintendents. 


3—The finest oak outer solés obtainable. 5—Stylish glove-fitting lasts. 
6—Patterns that appeal to discriminating buyers. 


Six big reasons which, coupled with quality as the watchword, tell the story. They make a 
combination that insures a great measure of success to the retailer who handles this line, which 


THE QUALITY LINE 


A post card will bring sample pairs for YOUR 
critical inspection. 


R. K. L. Co. 


Grand Rapids, Mich. 


truly is 

















Get Ready For Your White Business 


There are no better or better known dressings 
for all kinds of white shoes than GRIFFIN 




















GRIFFIN WHITE KIDINE GRIFFIN PEUERWHITE CLEANER 
For all white kid shoes. A perfect white For all wahoches except kid. A thorough In white, black, light a Havens brown, 
cleaner that gives a kid glove finish. . A dark brown, light gray ‘and dark gray. 
3 1-2 oz. Folding Carton— Cleans , softens and polishes alll kid leather. 


7 Top 
: $14.25 Gross, $1.25 Doz. Contains no rious acids. P... is to the 
Small (15c) Size, $14.25 Gross, $1.25 Doz. ieee ofes = is to thoakin 
Large (25c) Size, $21.60 Gross, $1.90 Doz. $21.60 Gross, $1.90 Doz. 


GRIFFIN MANUFACTURING CO., Inc. 
67-69 MURRAY STREET - - NEW YORK, U.S.A. 
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The Shoe That 
Has the Call 


The 
Cleo Tie 























3% Inch Vamp 


Leather Louis 
or- 
Military Heel 





A, 4 to 7, B, 24% to 8 
C, 2% to 8, D, 214'to 8 


Made With Infinite Care—None Better 


Dull Kid 
Lunar Glazed Kid 
White Levor Kid 


DELIVERY Patent Leather APRIL TEN 
Mahogany Side 


Sold Only in Case Lots 
36 Pair to the Case 


Attractive Prices on Request — 


CUSHING SHOE COMPANY 


Makers of 


48 Oxford St. W ox Lynn, Mass. 


ELTS 
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HEN you are ordering 

your. rubber heeled shoes, 
why not take an extra precau- 
tion for which your customers 
will thank you —specify 


cATS PAW 


CUSHION 
RUBBER HEELS 


We have taught the world that 
CAT’S PAW HEELS do 


not slip, and are, moreover, 
made to give the best all around 


service. 


Foster Rubber Co., Boston, Mass. 


105 FEDERAL STREET 
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Unsurpassed in 
appearance 
and wearing 
qualities. 


YOUNGSTER SHOES are for growing feet— 


built over foot form lasts without tacks 
or nails to hurt the feet or wear out the 
stockings. 


A trial order is the quickest way to acquaint your- 
self with the many possibilities of this line. 


TRUITT BROS., Inc. 
BINGHAMTON - - NEW YORK 

















HOTEL 


G ssex 


ATLANTIC AVE and ESSEX ST. 
400 Rooms-500 Baths 15° Aday and up 


ABSOLUTELY FIREPROOF 


There is a spirit of friends well 
met about this hotel that ap- 
peals to the visitor to Boston. 
For years it has enjoyed the 
reputation of being the head- 
quarters for the shoe and 
leather trade. 

Rates reasonable. Service the 
best. For reservations write 
or wire. 

THE HOTEL ESSEX CO. 
BOSTON 
McCARTHY BROS. 


PROPRIETORS 
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Men’s Dress Oxford Made of 
“PARAMOUNT” 
by Hazen B. Goodrich & Co. 


The World’s Leading Patent Leather 


PATENT PARAMOUNT has ARAMOUNT Side Leather 
behind it the experience and is made in White Buck 
knowledge of more than twenty- and also Colored and Black 
five years. Boarded. 


THAYER-FOSS COMPANY... BOSTON, MASS. | 


15 and 17 SOUTH STREET 
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HERE IS ONLY ONE Beaded Tip Lace and that one has the Trade 
Mark BEADED on every wrapper. If that Trade Mark isn’t 
there the lace is a gross imitation. Those tips may look like Beaded 

Tips—but what guarantee have you of quality? Years of selling Beaded 
Tip Laces, the REAL Beaded Tip Laces, have taught me that I can de- 
pend on their quality. I urge my customers to— 


—for that tragic moment when the old shoe lace 

breaks. I believe in tying up my shop to that big gyRNRitayetien 
advertising campaign on Beaded Tip Laces. It is : ' 
helping me make two profits where I made only 

one before. 


UNITED LACE & BRAID MEG. CO. 


Originators and Sole Owners 
Providence (Auburn) Rhode Island 


QUALITY SeadedTip SHOE LACE 





IT’S NO AW *) | SECRET 


BLACK GENUINE VICI KID 
Helthy-Fut Standardized Quality. PATENT CHROME . 
Single Sole. Close edge. McKay Tip, Helthy-Fut Standardized Quality. 
Folded edges. ; ae Sole. Close edge. McKay, Tip, Folded 
R2977—Child’s Spg. Heel, 814-11...... $3.25 — ou 
R2978— Misses’ ioe Heel, 1114-2 3.75 R2988—Child s Spg. Heel, 844-11 
Same in Tan Side. Same prices. R2989— Misses’ Low Heel, 1114-2 


Helthy-Fut on the Sole Means a Standardized Quality 


VICI KID AND PATENT : PATENT 
Helthy-Fut Standardized Quality. Helthy-Fut Standardized Quality. 
Single Sole Close edge McKay. Single See, Stans ofue me 
PATENT—VICI KID —Unhild's pg. Heel, o 74- 
R2984-R2928—Ch’d’s Spg. HI., 814-11. $3.00 R2914—Misses’ Low Heel, 1174-2..... 
R2985-R2929— Misses’ Low Hl., 1144-2 3.50 
R2986-R2930—Y. L. Low HI., 244-6... 4.35 





SS PATENT AND DULL 
PATENT AND DULL KID TURNS 


KID TURNS 
Helthy-Fut Standardized . wae cae 


Quality 
DULL KID RATERS ‘ 
R1421—Sizes 3-7. 


R1423—Sizes 3-7. ; ; 
Widths B, C, D.. . $4.50 s Widths B, C, D.. .$5.50 











STOCK CATALOG ONE OF OUR 18 SALES- 
SHOWING COMPLETE elt ° MEN IS PROBABLY NEAR 


LINE MAILED WITHOUT CHICAGO ENOUGH TO CALL. 
@BLIGATION. SINSHEIMER BROS. 
215-217 W. Monroe Street 48th Season 





“It does not scuff ” 
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EVERYONE 


is completely at ease, under all con- 
ditions, when they wear shoes made of 


ROVILLA KID 


They are the height of fashion—the last word 
in comfort. They are practically impervious 
to water. 


Novilla Kid is made from mature calf skins, 
and young cow hides. It is tanned, colored 
and finished like the finest glazed 
kid, but maintains its shape and 
appearance after the hardest wear. 


Manufacturers, jobbers and retailers 
throughout the country are show- 
ing lines of shoes made of Novilla 
Kid in Turns, Welts and McKays 


for men, women and children. 


You will see this season’s best 
styles and most salable 
models made from Novilla 
Kid wherever the better 
kind of shoes are sold. 


Write us today for full 


particulars 


CASTLE KID CO. INC. 


Originators and Makers 
CAMDEN,N.J. 
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The Nunn-Bush Panama Last 


A wonderful fitter—so much so that you and your salesmen will 
unconsciously fall into the easy habit of fitting everyone in this 
Nunn-Bush shoe. 


Illustrated is a Chocolate Kid, Cap Bal, SS with Wingfoot rubber 
heel, the heel, Upper Stock and Panama Last combining to make a 
wonderfully easy shoe. 


More Money will not buy a finer shoe. Ask for Samples, $11.75. 


NUNN, BUSH & WELDON SHOE CO. 


MILWAUKEE, 
WIS. 


Sameshoe in Cocoa 
Brown with Wing- 
foot rubber heel. 


\\ $8.00 . 
Nationally adver- 


tised in the Satur- 
day Evening Post. 


Hundreds of in- 
quiries are received 
each month and 
turned over to our 
dealers. 
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| Foot Comfort Service 
That Builds Shoe Trade 
_and PaysProfits 


— EVER 
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Scholl’s 
Foot Comfort Service! It represents a 
merchandising factor that thousands 

of shoe merchants are utilizing for tremendous 

good-will and substantial profits. 


Handling Dr. Scholl’s Foot Appliances does 
not mean selling specialties—not in any sense 
of the word. It means the organization of a 
complete, well conducted department — of 
significant importance to your trade and your 
community—wherein you render a foot com- 
fort service for which there is an established 
need and which your customers will appre- 
ciate. 


[ ) ‘Foot Comfort Ser with Dr. 


SZ 


AE ——S 


Dr. Scholl’s method of foot comfort service 
does not only embody the use of corrective 
appliances, but the everyday comfort utilities 
such as home treatment sets, corn and callous 
pads, antiseptic foot powder, heel cushions, 
Nu-grip heel liners, etc.—enabling you to 
offer relief or cure for every foot ailment. 


Are you familiar with the many advantages 
of a Dr. Scholl’s Department? Do you know 
how more shoes can be sold and more money 
made by the practipedic method? We'll be 
glad to furnish you with complete facts and 
details. Send for literature and plans. 
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PRINCESS BROGUE 


A Popular Sport Model for Fall 
Made of Excellent Material Throughout 


No. 4670. Mahogany Brogue, 244-7, A to D, $7.00 Less Disc. 
No. 4670144. Mahogany Imitation Brogue, 214-7, A to D, $6.25 
Less Discount 


AMERICAN PRINCESS “Werr'" 
For Young Women 


Made in a Variety of Snappy Patterns and Lasts, Are Reason- 
able in Price and Possess Excellent Selling Advantages 


2%-7, AA to D, $6.75 to $8.00 Less Disc. 


AMERICAN PRINCESS t , BRAUER BROS. SHOE. ©. eyo me 


% in. Vamp—8 in. Top ; 
9-8 Heel “ Exclusive Manufacturers of Misses’ and Women’s High Grade Shoes 
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DOUBLE FELT HEEL 





eee sa ee a ae ale a ee ne ae a ee ee -_— 
_ -_-— 


Retailer: 


You can increase your profits with little additional 
overhead by puttingjin a stock of “The Dayton” 


Cushion Insoles. 
Their comfort and health-giving properties are un- 
excelled. 


bo 909 oo 926625252620 06 I ine 


Seenneeeeeeeeren a am si aie | | ws | ha | wha sis" wet ts |u| eho Vets wie nee ee nie wie ute em mee ete ake nts a eee en ee ae eh Pen 


Write for a trial order. 


The Dayton Felt Products Company 


123 MILL STREET : <i = DAYTON, OHIO 


_—~—— 





———— — 
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Pat. Chrome and 
Dull Lunar Kid 
Theo Tie, Cut- 


out Quarters. 
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Last 


Carries 17-8 
Full Louis Heel 
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IMMEDIATE DELIVERIES 
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uality Turns That are 
Real Business Getters 








Hopkins & Ellis’ Turn Shoes of Quality present such a satisfactory 
combination of style, workmanship and value that they are winning 
instant approval of retailers who cater to women of the better class, 
who demand not only style but real wearing qualities. They are 
made from carefully selected leathers on the very newest lasts, by 
men who have earned reputations as master shoemakers. 


HOPKINS & ELLIS 


HAVERHILL - -«- * MASS. 
BOSTON OFFICE :- 108 LINCOLN ST. 
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A BOY’S SHOE THAT WEARS 


CARRIED IN-STOCK 
Also a Full Line Made 


WITH NEOLIN SOLEs 


No. 3609 

BOYS’ CHROME GUN METAL 
BAL., MAT TOP, GOODYEAR 
WELT, NEOLIN SOLE, CHICAGO 
TOE, {SIZES 1-6; WIDTHS C, D 
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PRICE $4.00 





———— 


MARSTON & TAPLEY Go | 
COMPANY , (fr 


JUST O 
MANY BOY'S ii 
LITTLE GENT’S 


a y STYLES THAT ARE 
4 ies Sy g SHOWN IN OUR NEW § 
Manufacturers SS 4 K@» AES 7 STOCK CATALOG.. 


= 
DANVERS, MASS. i? 





MAY WE SEND you |f 
4 COPY? 
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The above creation is one of the reasons why we keep_busy. 
A Red Tan Side Bal in Men’s Welt with 
oodyear “Wingfoot’’ Rubber Heel. 


G 
LHAWERI-AILL,MASS. 
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enor &S, 
eens UNION 


UNIO AMP 


Factory 








Make a Special Effort 
For a Special Trade 


You are catering to a special class of trade which represents 
a vast majority when you carry shoes with this Union 


Stamp. 


They appeal to Union Men and Women everywhere who 
believe in and uphold Union Principles and Union Ideals. 


Firmly convince the salesman when he calls that you are 
determined to reap the benefit of this dominant selling 
force and insist on Union Stamp shoes. 


On request we will send you a list of manufacturers mak- 
ing shoes with this stamp for all classes of trade. 
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Affiliated with the American Federation 
of Labor 


246 SUMMER ST. Boston, Mass. 


Collis Lovely General President 
Chas. L. Baine General Sec’y-Treasurer 








Ah 


e Fastest Growing White Shoe 
House in the United States 


“THEO” TIE 


Just one of the present day novelties which will 


be a feature of the Hartman line for 1921. 


Specializing in popular-priced White shoes the 
House of Hartman is ready to show you a 
range of styles for 1921 which will meet with 


your approval. 


Samples Sent on Request. 


Line Up With Us 
Now 
For 1921 


: WHITES 
Mm THAT ARE 
«er | , WINNERS 
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SHOE 


FOR MEN 


603 
Mahogany Cordovan 
a y e Bal 


Heavy ye Sole 


Ritz Last 


Mahogany Russia Calf Bal 
Biltmore Last 


o-Smes style in Cordovan 
m Ritz Last 


628 


Patent CoJt Lace 
Oxford. “Ritz” 
Last. Flexible sole. 


The Correct 
Dancing Shoe 








THESE STYLES 


IN STOCK 


(UNBRANDED) 
FOR IMMEDIATE SHIPMENT 


Mahogany Santeves 
Brogue Oxford 


626—Same style in Mahogany 
Russia Calf, Ritz Last 


Mahogany Russ. Cf. Lace Ox. 
Carl lton Last 


601—Same style in Cordovan 
on Biltmore Last 


M. A. PACKARD COMPANY 


BROCKTON, 


Boston Salesrooms: 
60 South Street 


MASS. 


New York Salesrooms 
127 Duane Street 








P= Kee Pair Made tor Wear 
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YORK LAST ENGLISH LAST 
(Boys’) : (Boys’) 





«Honest Wear in Every Pair” 


THE LASTS THAT PLAZA LAST 


WEST POINT LAST (Boys’) 


(Boys") SHAPE THE MARSTON 


SHOE FOR BOYS AND | 
LITTLE GENTS 
ge ay these aie 


The styles listed below are carried in-stock. Your orders will receive 
prompt attention. Order today. 








100—Boys’ Brown Calf Bal, White Fibre Slip, Wingfoot Rubber Heel 
255—Boys’ Brown Bal 
257—Boys’ Erown Bal sachhesaiene 
259—Boys’ Tan Bal.......... : aes sodas eas peers dsc seauisaaeae i 56s Asain- 6% wie 
a5 aie 9 603.4 aia 0d bo ein che ar camels West Point Toe 
271—Boys’ Gun Bal............... , Ra Pe 
I Ne 5 5 Si5 ss a cha deine sone sce 
354—L. M. Brown Bal Symes 
374—L. M. Gan Bal...............000- ie SE es) SOM bas alicia - ; 
aa oe '5, ded a dais 0 ES aegis Vanes: 6 hi 6 BO aud abi «Aa a 4 Ran wT English Toe........... 
75—L. M. I 6 Sco ata ed sate Mele bod decid a pig ¢oslleldls o@ids.s.0.6aias desk ee Fssex Toe 
27—Boys’ Brown Calf Oxford, Wingfoot Rubber Heel... . . WL Oe reer re e 
28—Boys’ Brown Ox. : LS eer oe 
38—L. M. Brown Ox..... t PO RE cl Pe sia U SRE RTOS Wo noaee West Point Toe . 10-134... 


PE RVuUuUouraeS 
SSSSSSSRARRSSSR 


MARSTON & BROOKS COMPANY 


Manufacturers 


HALLOWELL, MAINE 
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TRADE MARK 

















Quality, Style, 
Comfort, Service 


are all embodied in 
FAIRY 131 TURNS FAIRY 125 TURNS 


White Sea Island Button FAIRY SHOES Dark Tan Vici Button 


1 -5 . $1.40 D2: SAP A ae eae $2.40 


3-8 ss MD IN STOCK ee ee 


814-11 he 5 ae ey Caer 3.55 





GRIEB SHOE MFG. COMPANY 


531 Market Street 


PHILADELPHIA, PA. NEW YORK SALESROOM 
pi oe Ale cama , 1012 Marbridge Building, 
ws pps ita wane a Broadway and 34th Street. 
Room 409. Vineland, N. J. 
Palmyra, Pa. Phone Greeley 3966 




















= — ——— 











oo 


“STATE 0’ MAINE” NOW READY! 


SHEEPSKINS - — 
Natural Color Maximum Strength 1920 DI RECTORY 


Thoroughly tanned in pure hemlock bark. OF 
Selected in standard grades for weight and Sh oe M anuf ac t urers 


quality. 








Covering all the improved features of previous 


Bess e, ®sb orn & @®oe (I editions, thoroughly and carefully revised to 


en date. Over 200 new firms and reorganiza- 





tions, changes in addresses, changes in lines of 
production, etc. Remember this is the only 

51 South Street Directory giving complete description of 
Boston, Mass., U. S. A. product, output in plain figures, and contain- 
ing the names of actual manufacturers—no 


Peabody, Farge Me o jobbers included. 
Price $2.00 Postpaid 


Sheepskin 7 anners 























Shoe Trades Publishing Co. 


683 ATLANTIC AVE. ‘ BOSTON 
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The Diana 
A brogue boot wdide in 
heav dark tan calf, set 
off with hrasg eyelets and 
pin ed win Lips, vamps and 


stays—It has the proper 


aise Saree 


WwW. 


Oun 
levee’ "the esa i Rit 





MOORE- ATAFER 
“AIOE ° MFG °CO* 
BROCKPORT: N.Y. U.4A. 


NEW YORK OFFICE: GO6 MARBRIDGE BLOG., BROADWAY AT 34% ST. 
JACK E. JESTER, MGR. 
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\ NY of the P & V Leathers in the 


oF: 


shoes you buy means that the 

highest standards of leather value 
have been incorporated. It means 
careful consideration by the manu- 
facturer and the shoe buyer—both the 
dealer and consumer. 
Character and style in shoes are en- 
hanced by the use of P & V Leathers, 
which are the result of three genera- 
tions of quality leather production. 


Pfister & Vogel Leather (. 
| _- Milwaukee, Wis. - 
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E vquisite bshrona a 


Chrome Patent Leather Two-Eyelet Tie, Leather 
Quarter, Lined as Illustrated Above. 


Black Kid Lace Oxford, 10-8 Heel. 
$4.50 1154—Size 214-6 
Brown Kip Lace Oxford, 10-8 Heel. 
1155—Size 214-6 


Chrome Patent Leather Pump, Plain. 
1157—Size 214-7, C and D 


Black Calf Mary Jane, Goodyear Welt. 
1902—Size 814-11, Broad Toe, Spring Heel 
1577—Size 1114-2, English Toe 

Black Calf Lace Oxford, Goodyear Welt. 


1904—Size 814-11, Broad Toe, Spring Heel 
1579—Size 1114-2, English Toe..................... 


Patent Leather Mary Jane, Goodyear Welt. 
1901—Size 814-11, Broad Toe, Spring Heel........... $2.95 
1576—Size 1114-2, English Toe 


Brown Vici Kid Lace Oxford, Goodyear Welt. 


1903—Size 814-11, Broad Toe, Spring Heel........... $3.00 
1578—Size 1114-2, English Toe........:.........06- 3.55 
Patent Leather Instep Strap Pump. 
600—Size 814-11, Broad Toe.....2...........00 cease 
601—Size 1114-2, English Toe...................... 
482—Size 1114-2, Broad Toe 2.95 
602—Size 214-7, English Toe....................46. 3.65 


Gun Metal Instep Strap Pump. 


Mahogany Side Leather Lace Oxford. 
Serr ir 1478—Size 1114-2, English Toe 


Patent Leather Lace Oxford. 
penn 1153—Size 814-11, English Toe 


1477—Size 1114-2, English Toe. ....... 
1152—Size 214-6, English Toe 

Patent Leather Instep Strap Pump. 
1801—Size 814-11, Broad Toe 
1476—Size 1114-2, Broad Toe.............: se dieke igleted 2.60 
1151—Size 214-6, Broad Toe d 


HENRY KLEINE & CO. 


208 TO 214 WEST LAKE STREET CHICAGO | 
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_ RETAIL SHOE SALESMENS INSTITUTE 


Conducting 
the (ducational training Course 


Retail, Shoe, Salesmen 
FOUNDERS 


NATIONAL SHOE RETAILERS’ ASSOCIATION 
GEORGE W. BAKER SHOE CO., — ~~ & CO., 
Brooklyn, N. Y. , W. Va. 
BLISS & PERRY CO., CHISHOLM 
ew urypest, Mass. 
BOOT & SH RECORDER, 
Boston, Mass. 
=. ing! ad LEATHER CoO., 
BROCKTON "RAND Go. - 
ton, Mass. 
BROWN SHOE CoO., 
St. Louis, Mo. 
ARTHUR L. L. EVANS, 
L. B. EVANS’ ‘SON C co., 
akefield, M: 
FARNSWORTH, He HOYT co., 
HAZEN B. GOODRICH & CO., 
Haverhill, Mass. 
HAZEN-BROWN © co., 
HUNT-RANKIN LEATHER co., 
Boston, Mass. 
GEORGE E. KEITH COoO., 
Brockton, Mass. 
KEYSTONE ee wag co., JONES, pacha’ & NEWHALL Co., 
» Pa. ass. 
MENIHAN CO., eee” .. TUFFLY, 
Rochester, N. Y. 
MORSE & Law 3 so LEWIS = weLLY 
jp Ete Be ton, e 
A. E. NETTLETON CO., JOHN A. MEADORS & SONS, 
Eyreemes, N. Y. N Tenn. 
PETE: MFG. CO., THOMAS F. PEIRCE & SON, 
Boston, Mass. lence, R. 
THOMAS G.' PLANT CO., POTTER SHOE CO., 
Boston, Mass Cincinnati, Oh: 
RICE & HUTCHINS, INC., SHERRON SHOE CO., 
Boston, M: Semegeie. Tenn. 
ane & " COBB co., W. G. SI ONS CORP., 
SELBY SHOE Cco., SLADE SHOE oo 
Portsmouth, Ohio Des Moines, 
STETSON SHOPS, INC., STELLING-NICKERSON SHOE CO., 
South rane’ Mass. usta, Ga. 
THE SHOE ‘AILER, VALE = OE CO., 
Boston, Mass. omo, Ind. 
UNITED SHOE MACHINERY CO., VAN DECRIFT: SHOE CoO., 
Boston, Mass. Cal. 
> STATES +. co., VOLK BROS. CO. —% 
K. W. WATTERS ¢ ~~ ee 





Rockland, Mass. 


ARTHUR L. EVANS, President and Baitor-in-Chiet. 
GEORGE F. HAMILTON, Managing Ed 


Officially Endorsed by: 


The National Shoe Retailers’ Association 
The National Shoe Travelers’ Association 


and 


Several State and District Dealers’ Associations 
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To The Retail Shoe Salesman 
—A Question: 


Where Will You Be Five Years From Now? 


Are you expecting to advance in the next Five Years? 


What is your ambition? 


Do you want to better yourself, to step up into the better places ahead, to insure 
yourself a good future? 


’ 


You must be prepared for the opportunity. 


The Training Course for Retail Shoe Salesmen will greatly help you in the upward 


climb. 


The solid membership of the Founders’ list, printed on the opposite page, says to 
you: “Qualify yourself for better things. Know your business. It will pay you 
in dollars and in increased opportunities. The Training Course fits you for growth 


in your business.” 


Our 60-page book, entitled ““The Road to Advancement for the Retail Shoe Sales- 
man’’, tells you all about the Training Course. 


It is yours for the asking—sign, cut out and mail the coupon below, today. 


RETAIL SHOE SALESMEN’S INSTITUTE | 


ARTHUR:L. EVANS, President 
727 ATLANTIC AVENUE, BOSTON, MASS. 


Cut Out, Sign and Mail this Coupon To-day 


RETAIL SHOE SALESMEN’S INSTITUTE, 
727 Atlantic Avenue, Boston, Mass. 


Please send me without obligation, a copy of ‘““The Road to Advancement 
for Retail Shoe Salesmen.” 





Copyright 1920, by The Goodyear 
Tire & Rubber Co. 
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Playmates! A Growing Boy and 
Neodlin-soled Shoes 





He’s a “terror’’ on shoes, they say, but the salesman smilingly 
predicts he will outgrow these before he outwears their 
NeSlin Soles. At any rate, he and his chums—Father and 
Mother and big Sister, too—will remember with satisfaction 
the sensible, serviceable shoes you sold him with guaranteed 


Nedlin Soles. 


Your business needs the boys’ trade—for present profit, for 
future growth, and for the example it sets to the grown-ups. 


You will find the entire family reasoning that they ought to 
have the same shoe comfort and shoe wear that Buddy gets 
from his comfortable, waterproof, long-wearing NeGlin Soles. 
They will be dropping in to see if there’s a pair for them 


in your line. 


It will pay you to carry a full line of the smartly practical 
shoes which representative manufacturers are offering now in 
more than 500 different styles with guaranteed Ne@lin Soles. 


Of course, you know there is no better way to let people 
know what good shoes you have than an attractive window 
trimmed with selected styles made with Nedlin Soles. 


THe GoopyvEar TirE & RuBBER COMPANY 
Offices Throughout the World 


Goodyear Wingfoot Heels are the guaranteed walking mates of guaranteed 
- Nedlin Soles. They’re so good that more than eighty per cent of 
all shoes made in this country with branded heels are fitted with them. 


Soles 


- COMFORTABLE 
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British SHoes 


English and Clmerican Styles 


R. F.,G. PAGE is now in New York, with a repre- 

sentative selection of British footwear, comprising 

samples from six of the most prominent English 

manufacturers. Mr. Page is carrying no superfluous 
baggage, as his 20 years’ experience of American footwear has 
taught him what America requires. 


FOR APPOINTMENTS WRITE 
INTERNATIONAL BUYERS CLUB 
BUSH-TERMINAL BLDG.New York. or’ 
C Boot & Shoe Recorder, South St. Boston. 


UU 


CUOCURODODERT ODE OROHEE 








a 


Sirst Srep-St : 


3014—Black Vici Kid 

3016—White Washable Kid 

3001—Brown Cabretta 

3003—Patent Leather, White Cabretta Top 

3005— White Cabretta 

3007—Patent Leather, Gray Cabretta Top 

3009—Brown Kid, White Cabretta Top 

3011—Red Cabretta 

3101—Patent Leather Mary Jane 

3103—White Canvas Mary Jane.................. ‘ 
3015—Brown Vici Kid.. rae 
3017—Patent White Wash Kid.. 


3004—Patent Leather, Mat Top. 

3006—Patent Leather, Brown 

3008—Patent Leather, Champ. Chi. Top.. 1.35 
3010—Brown Kid, Champ. ab. Top 1.35 
3012—White Canvas 

3102— White Cabretta, Mary Jane 


All the above numbers, sizes 1-4. 


Henry Kleine & Co. 


208-214 W. Lake St. : : Chicago 











_ 
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THE NEWEST STYLES! 


EVERY ONE A SURE-FIRE SELLER 


IN-STOCK 


Every Style Listed is on the Floor Ready to Go 


219—Black Suede Two-Eyelet Tie, 

Cov. Full Louis Heel, A-D. . 9.00 
256—Patent oN Tie, Leather 

Louis Heel, A 6.00 
258—Same with achak Heel, A-D 6.00 
267—White Kid Fedora, Cov. 

Louis Heel, B—D 
265—Same in Bright Kid, A~D 
266—Same in Patent, A-D 


221—Patent Pump, Cov. 
Louis, McKay, A-D 
222—Same in White Kid, A-D... 
220—Same in Black Kid, A-D 
299—Black Suede Pump, Cov. 
Full Louis Heel, Turn, AA-C.. . 
Style 256 ne Szas in Patent Leather, 


294—Same in Dull Kid, A-D. 

246— cys - Pump, Leather Louis 
Heel, A-D 5 

245—Same in Dull Kid, A-D 

— Styles with Cuban Heels, A— 




















211—Dull Kid Colonial Cuban 
Heel, A-D 6.00 

212—Same in Black Kid, A-D... 

209—Same in Patent, A-D 

201—Dull Kid Colonial, Leather 
Louis Heel, A-D 

200—Same in Patent, A-D 


227—Patent Oxford, Leather Louis 
Heel, Welt, A-D 6.00 

225— Same i in Black Kid, Welt A- 

Style 221 D 6.25 Style 211 


7.00 








289. _Biack Kid Oxford, Leather 
be Louis Heel, McKay, A-D 
281—Same in Patent, A-D 
274—Same in Havana Brown Kid, 


297 —Patent Oxford, Full Louis 
Heel, Turn, A-D 

218—Black Suede Oxford, Cov. 
Full Louis Heel, A-D 9.00 


268—Patent Leather Oxford, Im. 
Tip, Cuban Heel, A-D : 50 
277—Same in Mahogany Calf. . 
275—Same in Havana Brown Kid. 6: 50 
; 276—Same in Black Kid 6.00 
Style 227 224—Same in Black Suede 
228—Patent Oxford, Plain Toe, 
Welt, A-D 6.0 


























Send for Price List of High and Low Shoes In-Stock 


THE BOARDMAN SHOE CO. 


564 Atlantic Avenue, Boston, Mass. 
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B1602—Black Kid Lace Oxford, Turn, 18-8 Full Louis 
RR a I Re Me ae $7.50 


B1502—Black Kid Lace Oxford. McKay (Imitation 
Turn), 18-8 Leather Louis Heel. AA to C 6.00 


B1710—Same as B1502, Goodyear Welt. AtoC....... 6.50 


B1711—Brown Kid Lace Oxford, Goodyear Welt, 18-8 
L eather Louis Heel. A to 6.50 


G. E. LIPPMAN SHOE CO. 


1627 Washington Ave., 7th Floor St. Louis, Mo. 









































Checks The Heels 
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Breaking Counters By Hand 


April 3, 1920 


ill especia! lar it 
Las me apn pa wen imenediate delivery. = 
Also in oval shape. 


6465—Three row fine cut points 2 x 1, 981.60 per Gon. pe 
6466—Four row fine cut points 244 x 2, $36.00 per doz 
6549—Three row fine cut points with large olive point, POMS x 2, $36.00 per doz. 


pair 
We also carry a large line of Beaded and Rhinestone Buckles. 


DT 
"e? AGENDA Ro. ze 
The Novelty 


Corner 
860 BROADWAY, NEW YORK 


The 
Counter Flexit 
Machine 


How many pairs have your clerks damaged in this way? 


With the COUNTER FLEXITY MACHINE you can in- 


stantly soften the counter with no possibility of damage. 


Try one and you'll wonder how 
you ever got along without it. 





COUNTER FLEXITY MACHINE CO., LYNN, MASS. 








li 
A FACTORY PROPOSITION 


THE STATE OF VERMONT 
Offers For Sale 


The House of Correction Property 


Located Rutland, Vermont 
BRICK * CONSTRUCTION 

One new shop with 10,000 square feet of floor _— ready 
to coos y, more than 30,000 square feet of other floor space 
avai e. 

owe acres fe nts House if Sie 

intendent’s House and Garage. 

Tins plant is with two 125-h. Dillon 
Boilers; 1 125- h. p. Gattis ne; 1 Ideal Engine a 
ator, Motors, Daas, Ss, Switchboard equipment, etc. 


The Best Railroad Facilities in Northern New England 

Jon E. Weeks, L. Di 
} State Institutions, 

= ae Parthet Particulars Address 

WILL L. DAVIS Rutland, Vermont 











We Make Translations 
of all kinds from French to English and 
vice versa, including letters, pamphlets, 
catalogs, etc. 

We do the translation work of The Expert 


Recorder, 207 South Street, Boston. 
Write them. 


D’AVESNE TRANSLATION BUREAU 
755 Boylston Street Boston, Mass. 
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“Barry” Beauty 
Price $7.00 


A beautiful dark russia lace oxford, on 
our Lakewood Last. Carries a ““Wing- 
foot” rubber heel. It is one of our 
headliners for the Summer season. Has 
as many favorites among men, young 
and old, as there are bubbles in the 
ocean. 
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No. 977 


IN STOCK 


A, 7 to II. 
B, 6 to II. 
C and D, 5 to 10. 
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T. D. BARRY COMPANY 


BROCKTON, MASS., U.S. A. 


ADDRESS ALL COMMUNICATIONS TO BROCKTON, MASS. 
"BOSTON OFFICE NEW YORK OFFICE CHICAGO OFFICE 
183 ESSEX STREET 200 FIFTH AVE. 187 WEST MADISON STREET 
ROOM 204 ROOM 608 ROOMS 201, 202, 203 
SAN FRANCISCO OFFICE LONDON OFFICE 
MARKET & FOURTH STREETS 44 ST. MARY AXE, 
451 PACIFIC BLDG. 
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GALLUN 
QUALITY 


FOUR STAUNCH LEATHERS FOR 1920 


AZTEC 
CALF 


ZTEC CALF is recognized the 
world over as the standard of 
excellence for Spring and Summer shoes 
for men, women and children. Pliable 
and strong, this leather is‘ pleasing to 
the eye and comfortable on the feet. 
Aztec Calf will be offered in the coming 
season’s fashionable shades. 


NORWEGIAN 
VEALS 


to of Gallun’s specialty leathers— 
a heavy, rugged, high - grade 
leather that is the first choice of high- 
grade manufacturers for the popular 
brogue shoe. Norwegian Veals are 
suitable for both men’s and women’s 
shoes and are produced in two colors 


and black. 


MANDARIN 
SIDES 


CHROME tanned side leather 

made in glazed and boarded finish 
and offered in two colors. Mandarin 
Sides are strikingly attractive and of 
the highest integrity. They are de- 
signed to meet the call for fine shoes 
that can be sold at prices demanded by 
the great majority. 


VIKING 
CALF 


A STRONG grained mellow calfskin 
that is moisture-repellent. This 
leather does not peel or chip and is 
especially adapted for a high-grade shoe. 
Viking Calf is favorably known and 
universally used by discriminating shoe 
manufacturers. It takes a brilliant 
polish and is offered for the coming 
season in five colors and black. 


A. F. GALLUN & SONS CO. 


MILWAUKEE, WISCONSIN 
A. F. GALLUN & SONS, Inc. 


H. A. ELY, Manager, 


11 EAST ST., BOSTON, MASS. 








April 3, 1920 
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ONE of the s styles shown in the Saturday Evening Post series of 
advertisements featuring representative CROSSETT lie 


These are carried in stock for immediate shipment 
Send for catalog and further particulars. 


T IN QUALITY—NATIONALLY ADVERTISED 
LEWIS A. CROSSETT CQO. 
Adaress ail communicalions to 


ANCISCO SALES 
463 Pacific Bldé. 
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B.ack Ooze Theo Tie. Welt. Medium ‘Short 
Vamp 18 8 Full Louis Covered Heel, Imita- 
tion Turn Sole. 


Terms: 


C. P. FORD & CO. 


ROCHESTER, N. Y. 
New York Office, 127 Duane St., E. H. Talbot, Jack Galway 


TWO “BEST SELLERS” IN STOCK 
| 


FORD’S THEO TIES 
FOR EASTER SALES 


Net Thirty Days 


Dai Bue UN Cae, cu coed oo¥ aun $7.10 
Patent Leather Theo Tie, Welt. - Medium 
Short Vamp, 18-8 Leather Half Louis Heel, 
Imitation Turn Sole. 














TU ee 


Tete iii iy 


IN STOCK 


"PRICE 
$7.50 


Stock No. 3002. Patent One-Eyelet Fie, Light Welt, 19-8 
Leather Louis He,l. Widths AAtoC. Pri "$7.50 
Stock No. 3001. Same as above in Black Vie Kid. Widths 
AAtoC. Price $7.50 


A. PALAN SHOE CO. 


WASHINGTON AVE. AT 14th STREET 


ST. LOUIS 


iG 


ml 





MUO ah 





THE ADVANTAGES OF 


(2) 


P erfection,. 


Circleties 


2) 


With the Sharp Shoulder and Broad Wear- 
ing Surface 

They don’t scratch floors They do protect 

They don’t wear slippery They do stop uneven wear 

They don’t drop out They do prevent runover heel 


PUT ’EM WHERE THE WEAR COMES 
TRADE SUPPLIED BY 


F. W. Whitcher Co., cis. 
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Here’s YOUR Copy! 


A brand new catalog No. 17 is just out 
of the print shop. It is chuck full of most 
active and attractive sellers you could pos- 
sibly select. 


—. 


ga <a 


Y 


They comprise a line guaranteeing prestige 

. . . 
for a community's foremost dealer, service 
and satisfaction for his customers. 


This catalog offers a wide assortment of shoes for 
men, ladies, babies and boys. Styles conform to the 
height of footwear fashion while retaining at the 
same time all the necessary features of Kreider 
service and comfort. 








Every style has been cataloged only after a critical 

test in order to assure us that the complete stock 
will give a dealer a varied assortment for 
critical buyers. 


Kreider stocks sell out clean at the season’s 


end. Kreider stock turn over is a master 
key unlocking brisk business opportunities. 
A quick turnover is way ahead of a long 
profit. RP 


Get into a winning stride by writing us 
your order for stock or catalog. All of the 
distributing houses below carry large 

’ stocks and are prepared to give you prompt 
service. = 


123-125 Duane St., New York. 
312-318 W. Monroe St., Chicago. 
110 Summer St., Boston. 

51 N. 3rd St., Philadelphia. 

923 Penn St., Pittsburgh. 

1408 Washington Ave., St. Louis. 


Factories at: 
Annville, Pa.; Palmyra, Pa.; Middletown, Pa.; 
Lebanon, Pa., Elizabethtown, Pa. 
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STYLES SHOWN Give An Idea WHY 


M-C-M°KAYS 


are popular with women who demand Style and Wear at a 
Reasonable Price. 

Feature M-C Shoes for- women. 

Your consistent increase in trade will make it a pleasure for 
you to multiply your stock orders. 
































MITCHELL 
CAUNT CO. 


FACTORIES 
LYNN, MASS. 
BOSTON OFFICE 

72 LINCOLN ST. 
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FACTORY BOSTON OFFICE 
ABINGTON, MASS. 10 HIGH STREET 
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Distrieiion— 
ina business paper 


Trade publications are 
like salesmen —are sales- 
men, in fact. 


The influential trade 
paper stands behind the 
counter of big business 
precisely as the capable 
salesman stands behind his 
employer’s counter. 


Large distribution, in a 
business periodical, iscomparable 
with the alacrity that enables a 
skillful retail salesman to serve 
severalcustomersat thesame time 
and keep all of them contented. 


Favorable contact with the 
maximum number of possible 
customers !— 

That is real distribution. 

* * + = 

The Boot and Shoe Recorder 
has a distribution throughout 
America’s retail shoe business 
not equalled by any other com- 
mercial periodical. 


It goes, weekly, to more than 
10,750 proprietors or managers 
of shoe stores and shoe depart- 
ments. They pay more for it 
than for any other shoe journal. 


Why? 


Because it is the most helpful 
journal of its kind they have been 
able to find: 


They would buy a better one 
if it were published. They are 
merchandizers who want and can 
afford the best. 


Their aggregate buying each 
year runs into many hundreds of 
millions of dollars. They want 
the Boot and Shoe Recorder’s 
help in making their purchases 
—and in selling those goods 
when received at their stores. 


* * %* * 
Would you like to know more 


about those nearly eleven thou- 
sand subscribers? 


—get acquainted with 


The Boot and Shoe Recorder 


BOOT AND SHOE RECORDER PUBLISHING CoO. 
BOSTON, MASSACHUSETTS 
New York, 127 Duane Street 
St. Louis, 1627 Locust Street 
Rochester, 609 Powers Bid. 


Chicago, 189 W. Madison Stree: 
Cincinnati, Ist National Bank Bidg. 
Philadelphia, 929 Chestnut Street 











1 > «° OPH: ADVERTISEMENT APPEARS DURING WEEK OF MARCH 29 AND APRIL 3 IN 
Chicago'Tribune’ * ! St. Louis Globe-Democrat 

Boston ee Fn hest by t and Chronicle 

Boston Travele incinna jirer 

Boston News _ Milwaukee Wisconsin-News 


Brockton Enterprise 
Brockton Times 


L Item 
Haverhill Gazette 





Printers’ Ink 
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Always 


Our Women’s Flexible Boots 
and Low Cuts are always in 


iy, 
tee, 


demand by particular femi- 


nine buyers 


because 


The satisfaction obtained with every 
pair brings them back Fagain to 
your store, thus insuring‘a steady 
increase in your_businessjyear after 
year! 


Allen & Bridgeo, Inc. 


Lynn, Mass. 
Boston Office 207_Essex St. 
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E show herewith a few illustrations of our 
; famous, interchangeable GLASS FIXTURES. 
The “‘Trim” shown above is No. G401, con- 
sists of 26 pieces, price $69.40. 

CATALOG “G.F.” shows the complete line. 
CATALOG “L” shows the beautiful PERIOD Wood 
Fixtures. ‘ 

Send for Leaflet of our exclusive line of Rich Silk 
Velour WINDOW RUGS, also swatches of materials 
sent. 

We carry a very large stock of WINDOW 
VALANCES. Immediate delivery. WRITE US 
‘FOR SAMPLES. 


Ask for Samples DECORATING PLUSHES 


EVERYTHING QUICK DELIVERY Except Wood Fixtures 3 weeks 
VISIT OUR CHICAGO OR NEW YORK SHOW ROOMS 


THE HECHT FIXTURE COMPANY 


Meu Vath: Miletus: Beau Medinah Bldg., Wells St. and Jackson Boul. 
65-67 East 12th CHICAGO 


Bet. Broadway and 4th Ave. 





























a 
enemas 








April 3, 1920 BOOT AND SHOE RECORDER 


ARCH PRESERVER 
SHOE 





MQ 


2 





li 
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HE one anatomically and mechanically right shoe. It enables 
you to cut down the number of lines in the store, and reduce 


fitting and selling time to the zero point. 


NA 


NI 


‘NUMBERS 
ON THIS 
LAST THAT 
WILL IN- 
TEREST YOU 
BECAUSE 
iw stock THEY WILL IN STOCK 
me SATISFY. 


Wide Arch Preserver Last YOUR Custom Arch Preserver Last 
Price $11.50 TRADE Price $11.50 


No. 145—Black Kid Glazed Kid Blu., Kangaroo 

Tip, Wide Arch Preservet Last, AAA 7}4 to 12, AA Fe sees geen, Deven, Colt Bet, Gas 
12, A6tol2, B5% tol2, C,D,E 5 to 12, 12, B 5% to 12, C, D, E'S to 13 to 

ip, 


No. 139—Black Glazed Kid Bal, Kangaroo Ti No. 137—Gun Metal Calf Bal, Mat Calf 
Custom. AAA 7% to 12, AA7 to 12, A6to 12, B Custom Arch Preserver Last. AAA 7)4 to 12, 
5% to 12, C, D, E5 to 12. 7 to 12, A6to12, B5% to 12, C, D,E 5 to 12. 


E. T. WRIGHT & CO., Ine. 


ROCKLAND, MASS. 


BOSTON NEW YORK PHILADELPHIA CHICAGO DETROIT SAN FRANCISC@ 
183 Essex Street Marbridge Building 1215 Market Street Republic Building Washington Arcade Pacific Building 
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Send All Orders to the Factory 
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The Crawford Arch-Supporting Shank 


The only arch-supporting appliance in the market based on 
surgical science and knowledge of shoe-making and fitting 





Si Be Bh The finished, fash- 
part of the shoe; ioned and fitted 
is locked to the shoe is intended 
insole. It cannot for the foot only. 
abrade the skin. Anything added 
will cramp the 
It preserves the pt 
sas alti cl foot, injure the 
shape e shoe, ie ue 
gives support to Sai hak ; 
the arches and pan 


This is common 


ease to the foot. 
sense. 


The shoe is for 





Don’t put a quart the foot and not 
into a pint meas- a store house for 
appliances. 


ure. 
The Crawford Arch-Supporting Shank is an 
integral part of the shoe, not an appliance 
added to the shoe after it is made and worn. 





It is fitted between the inner and outer soles of the shoe in the making and is a combination 
of science and sense. It is the answer to weak and broken arches. Ask for shoes equipped 


with it. 


United Shoe Machinery Corporation 


BOSTON 


BRANCHES: 
Auburn, Me............... 87 Main Johnson City, N. Y........ 124Main New York.............. 37 Warren 
Brockton, Mass 93 Centre Mass Broad 
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' Belong? ‘Whit 


Are you classed among the clerks and tradesmen or among the professionals, such as doctors, lawyers, 
practipedists and dentists? Are you just a shoe clerk or shoe store owner, or are you a foot expert— 
a member of the new, but important and recognized, profession of 


The Science of Giving Foot Comfort 


If not already a Practipedist, you can quickly and easily become one by utilizing those odd minutes 
that you now waste. That spare time is your greatest asset if only you use it to the best advantage. 


HOME STUDY IN SPARE TIME : How To Get This Course Free 


The Home Study Course in Practipedics, as given by this School, The regular price of _this Complete Home 
covers the anatomy and construction of the human foot, teaches all | Study Course in Practipedics js $12.00. How- 
about shoes and scientific shoe fitting, teaches the causes of foot’ ever, through the courtesy of The Scho}j 
discomforts and disabilities, shows you how to recognize these Mfg. Co., and by a special arrangement 


causes readily and how to correct them, giving relief and comfort between this School and that concern, 
we are enabled to offer a limited 


to your patrons. 
After taking this Course, and finding how important is a knowledge number of these Courses abso- 
lutely free to those shoe men 


of feet to every shoe man, you will wonder how you ever managed 
to get along without this knowledge. Also, you will be surprised and women, whether owners 
at the way your reputation will grow among your customers, and ©F clerks, who apply for 
how they will flock to be attended by “the man who knows feet enrollment at once. 
as well as shoes.” 
A few weeks of spare time study will enable you to graduate and 
obtain your diploma from this School. Then you can become’ a 
member of the 
INTERNATIONAL ASSOCIATION OF PRACTIPEDISTS 
This is an Association of graduates of this School—of professional 
Practipedists. It is running page ads in the leading magazines to 
tell the public about the profession and is promoting the welfare 
of all Practipedists in many practical ways. You can be a member 
as soon as you graduate. 


American School of Practipedics 
LINCOLN PARK STATION, CHICAGO 
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Brown Norwegian Calf Brogue 
Oxford with heavily perforated 
and scalloped wing tip, vamp 
and foxings. Practical walking 
heel. 
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WORKMANSHIP 
and 


Fall 1920 H. & M. Footwear 


Authoritative as these fashions are, one of 
the chief points of recognition is the superior 
workmanship; an important single factor in 
building a clientelle of satisfied customers. 


This perfect workmanship in H. & M. shoes 
is an important adjunct to the smart style 
and perfect fitting qualities which will prove 
a strong attraction to the women of your 
community. 


Skillful and scientific shoemaking gives to 
H. & M. shoes the famous “foot rest” comfort 
features—another dominating factor of their. 
popularity.. All these are convincing illustra- 
a of the real value and quality of H. & M. 
shoes. 


A request from you will bring the 
salesman, now in your territory, with 
this distinctive array of fashionable 
Fall shoe models. 


HelmingM Kenzie 
Arlistic RSS, Makers gee 
: Cin'cinnati > 


WELTS AWO TURNS EXCLUSIVELY 
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News in Shoe Markets 
eo * * . o 
turing, and daohagy remy, lotsa 


Manufac 
ments m America’s Shoe 


SE MAPER ei ceed babeabebachian 


TRADE PICKING UP 


Merchants Covering Requirements, 
According to Road Men’s Reports 
Fall orders so far received by Mil- 
waukee boot and shoe manufacturers 
from the men on the road give more and 
more assurance that retail shoe mer- 
ehants in all parts of the country are 
not afraid to cover their requirements. 
Although it is still early, and traveling 
men are just getting into the heart of 
their territories on the first trip, their 
reports are of an encouraging nature. 
The State conventions already held 
in various sections have done much to 
stabilize. the mental attitude of mer- 
chants by making it possible to dis- 
seminate information concerning con- 
ditions in the manufacturing field. 


Public Being Educated 


Statements made recently in the 
public press that wholesale prices of 
boots and shoes have not reached their 
peak have caused some disquietude 
among consumers, but merchants in 
some of the larger cities of Wisconsin 
have taken pains to set them right by 
careful and detailed explanations. 

Orders for immediate delivery are in- 
creasing rapidly as the Spring and Sum- 
mer selling seasons get under full head- 
way. Local retail trade is of healthy 
proportions, and the present week 
brought out a conspicuous buying move- 
ment, which is natural in the immediate 
pre-Easter season. Merchants who 
ordered conservatively last Fall are now 
rushing to get merchandise for the 
emergency that they are beginning to 
feel sure will catch them a little later. 


TRADE NOTES 


News of Interest to the Merchant 
from the Manufacturing Field 


The National Wood Sole Shoe Com- 
pany of Oostburg, Wis., a new corpora- 
tion with $20,000 capital stock, has been 
formed by John J. Theune, Peter 
Theune and Jacob Theune to take over 
and develop their business of making 


FMM MN NNN MN MMMM 


Milwaukee 


farm and work shoes with hardwood 
soles and heels. 


New Factories Nearly Ready 

The new paper-box factory of the 
Manufacturers Box Company of Mil- 
waukee is rapidly nearing completion, 
and is expected to go into operation 
during the coming week. A call for 
workers was issued a fortnight ago, and 
brought a good response. The company 
is composed of the heads of many of the 
boot and shoe factors in the Quality 
First market, who thus are insuring 
themselves a constant supply of car- 
tons and other boxes. The Milwaukee 
Paper Box Company, now located at 
400 Florida Street, is making good 
progress in the erection of its new six- 
story factory at South Pierce Street 
and Muskego Avenue, and hopes to be 
able to move before July 1. 

Raising Fund for Home 

Milwaukee shoe and hosiery manu- 
facturers are taking a leading part in a 
big drive this week to raise $300,000 by 
popular subscription to build a new and 
adequate structure to house the Big 
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Sisters’ Home. W. A. Edmonds of the 
Edmonds Shoe Company is president of 
the Big Sisters’ Home Association. 
Fred J. Mayer of the F. Mayer Boot & 
Shoe Company is a Wirector, as is also 
W. H. O’Connell of the Phoenix 
Hosiery Company. The vice-president 
is Max A. Freschl of the Holeproof 
Hosiery Company. 


BADGER BOOT BRIEFS 


News of Stores Throughout 
the State 


George C. Dame and H. C. Krempien, 
proprietors of the Novelty Boot & Shoe 
Store at Appleton, Wis., have dissolved 
partnership. Mr. Dame takes over the 
entire interest, while Mr. Krempien will 
devote his entire time to a store at 
Neenah, Wis., which he has purchased 
from J. B. Sanda.® 

A new retail store has been opened at 
Columbus, Wis., by Albert F. Bebling, 
formerly in business at Watertown, Wis. 

The Regal Shoe Store at Milwaukee 
moved this week from 202 Grand 
Avenue to its new quarters at 312 Grand 
Avenue, just west of Third Street. 


Cleveland 


OXFORDS TO SELL BEST 


Cleveland Merchants Expect 60 to 70 
Per Cent of Business on Low Cuts 


Sixty to seventy per cent of the shoes 
sold in Cleveland next Fall will be ox- 
fords. And woolen stockings to match 
the color of the oxfords will be just as 
popular. 

These statements were made by the 
principal speaker at a recent meeting of 
the Northern Ohio Shoe and Leather 
Club in the Hotel Cleveland, and the 
prophecies were repeated by several 
others who took part in the discussion. 

The program arranged for the meet- 
ing called for a general discussion of 
Fall styles. That the topic is an in- 
teresting one was proven by the fact 


that the attendence was the largest of 
any meeting ever held by the club. 


Dinner Meeting Planned 


At the meetings held thus far, with 
the exception of the banquet at which 
the club was organized, the shoe men 
have confined their entertainment to 
talking, smoking and chatting with 
acquaintances; but it was decided to 
serve dinner at the next gathering of the 
organization in April, and a committee 
is to make arrangements for the func- 
tion. C. E. Bane, manager of the 
Pocock-Wolfram store in Euclid Avenue, 
is chairman of the Committee on 
Arrangements. 

Among the speakers who partici- 
pated in the discussion of Fall styles 
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Where to Buy 


Women’s Shoes 














PHILLIPS-CRAM CORP. 
Successors to 
NASON & PHILLIPS 
Makers of 


Women’s Turn Slippers 
276 River Street - Haverhill, Mass. 





Boston Office, 207 Essex Street 








BARNETT SHOE CO., Boston 
Immediate Delivery 
Patent Chrome Hand- 
Turned 


Opera Pumps. 
The Covered Louie Heel, 
C,D. 2%-7. 


* $4.50 








= 110-112 
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Black Kid Hand Turned Seam- 
less Opera Pumps, Full Breasted 


Covered Louis —_ A, > $5, 50 
Same in Patent .. . 5.10 
Terms 2%-10, net 30 
BARNETT SHOE CO. 


er St. Boston, Mass. 








In Stock Indian Moccasins 
No. 1430 BEADED VAMP 
Men's 7 to 11, Price $1.75 
Women’s3to 6, 1.60 
Misses’ lito 2, “ is 

















Childs’ 6to10, “ 1.10 
Infants’ lto 5, “ 8 
The Westcott-Whitmore Co. 
e@ Syracuse, N. Y. 
In-Stock Boudoirs 
Black grades $1.75 $1.85 $1.95 
Red 0 1.85 2.00 2.10 
Tan m4 1.85 2.00 2.10 
Pink = 1.85 2.00 2.10 
Blue ” 1.85 2.00 2.10 
All Widths 
THE ORIENTAL BOUDOIR CO. 
my Haverhill, Maes. 
COSTING & STAPLES 
Makers of H. 
TURNED tow CUTS 
Special for May and June 
and Pumps. 





Factory, 118 Phoenix Row 


= Beston Office, 110 Lincoln St., HAVERHILL, MASS. 
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were C. E. Petot, president of the club; 
E. E. Clark, manager of the Stone Shoe 
Company; Edward Amar of the Halle 
Bros. Company; S. E. Wilkinson of the 
May Company; M. Neubauer, and 
Joseph Oppenheim of the Oppenheim- 
Collins Company. 


Lower Prices Not Expected 


It was suggested in the course of the 
discussion that it would be good policy 
to buy late for Fall, to wait another 
thirty days before putting in orders. 
“Buy safely’ was another caution 
uttered freely by the dealers, although 
it appeared to be the opinion of most of 
the men who took the floor that prices 
for Fall would not be any lower than 
the prevailing ones. The question of 
deliveries was held to be a perplexing 
one, however, as, if deliveries cannot be 
made promptly, it would be dangerous 
to buy late. 

The prediction was made that among 
the popular styles for the Fall season 
would be a straight boot in black, brown 
and tan calf, with about the same vamp 
that is now in demand. The heels will 
be pared down to about 12-8inch. As 
for the French vamp, no one could see 
any chance of it becoming popular. 


EASTER BUYING UNPREC- 
EDENTED 


Merchants Report Decided Increase 
Over a Year Ago 


The buying for Easter this year 
established a new record, so far as 
Cleveland is concerned. 

Several of the large downtown mer- 
chants were interviewed and in each in- 
stance gratification was expressed at the 
volume of trade. In some cases the 
amount of business last week was 18 
per cent greater than the corresponding 
week a year ago, while others said their 
books show increases ranging from 20 
to 25 per cent. 


Women Purchasing Freely 


The volume of business indicates that 
Cleveland women are to be well shod 
this Spring. The feminine consumers 
have swooped down on the shoe stores 
in force, have commandeered the time 
of the clerks, and the store managers 
have countered by putting on display 
everything they have. 

Easter sales were in progress daily in 
about every shoe store in the city last 
week. The Linder-Coy store at Euclid 
Avenue and E. 14th Street had a dis- 
play of Myrod Easter footwear at $9.95. 
In the list of models were black calf and 
patent leather pumps, hand made, with 
turned soles, Louis XV heels, medium 
or high; oxfords for dress wear with 
turn soles and high or medium Louis 
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XV heels in tan or black kid or patent 
leather; walking oxfords, colonials, and 
pumps with Cuban, military or Louis 
XV heels in tan calf or kid, black calf or 
kid, and patent leather. 


Fancy Hosiery Popular 


The new shoe department at Kline’s 
is featuring Vanite shoes, and is pushing 
fancy hosiery with considerable success. 
A one-eyelet tongue pump, narrow toe, 
medium vamp, Louis heels, that is 
offered in black, brown, suede, brown 
kid, black patent leather and black kid 
at $9.75, is proving popular, and clerks 
are busy supplying demands for it. 
An American adaptation of the new 
French shoe, in black and brown satin, 
patent leather and black and brown 
suede at $11.75, is proving a good seller 
also. 

Various Models Featured 


For the fortnight preceding Easter, 
the Stone Shoe Company had on display 
a great variety of models, and featured 
the fact that no shoe sells for more than 
$15. There was a black glaze kid ox- 
ford, made with walking and French 
heels at $6 to $14, which demonstrated 
its popularity. Brown kid oxfords and 
pumps, embracing all the new patterns 
in one-eyelet and lace oxfords, with 
Cuban and Louis heels, at $7 to*$15, also 
sold well. Among the others were 
brown and black satins, instep and one- 
eyelet ties with satin covered French 
heels, at $8 to $12; gun metal calf ox- 
fords, with leather Cuban heels, spe- 
cially designed for walking, at $6 to $14; 
ooze calf in colors at $10 to $15; tan 
Russia calf pumps and oxfords with 
low and medium Cuban heels, at $7 to 
$14. 

At the Ames Company store, two- 
eyelet ties in black kid at $9 enjoyed 
quite a run, on account of the price and 
the dainty appearance of the footwear. 
Oxfords in brown calf with Cuban heels 
and medium round toes went well at a 
$12 price. 


Well-Earned Rest 


Charles L. Sandhoff Resigns Sagi- 
naw Position 

Charles L. Sandhoff, for 16 years 
with Havenrich & Co., Saginaw, Mich., 
four years of which he spent as buyer, 
has resigned his position. 

Mr. Sandhoff will take a well-earned 
rest and in the early Fall will locate 
with his family in the West. 


New Shins | dines 


Moses Lyon, Hagerstown, Md., shoe 


department. 
Royal Dry Goods Company, Knox- 
ville, Pa., shoe department. 
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Buffalo 


PRE-EASTER SALES GOOD 


Temperature and Business Both Go 
Up in Buffalo 


A steadily climbing temperature that 
produced weather much resembling 
“the good old Summertime,” greatly 
stimulated trade in Buffalo’s shoe stores 
for two weeks before Easter. The win- 
dow displays were, in nearly every case, 
suggestive of Spring. 

At the Kleinhans Company’s store, 
for example, there was one window de- 
voted to the showing of men’s Spring 
shoes. They were exhibited in front of 
panels done in old blue with design in 
ivory. Two entrance windows were in 
the Italian villa style of architecture 
and color. The trims of two other 
windows were Japanese in design. The 
foregoing description gives only a hint 
of the vernal beauty expressed by the 
window and interior decorations at this 
store. 


A $1,000,000 SALE 


William Hengerer Offers Bargains in 
Spring Merchandise 


Footwear was included in the recent 
“Spring Sale of 1920,’’ conducted by the 
William Hengerer Company. It was 
announced that ‘‘more than a million 
dollars’ worth of desirable new mer- 
chandise was offered in this sale at con- 
siderably below regular prices.” The 
event was started on a Monday morn- 
ing, but regular customers were notified 
in advance so they could make early 
selections. 


MERCHANTS ORGANIZE 


Officers Elected by Buffalo Shoe 
Men 


Frederick Becker is president of the 
Buffalo Shoe Merchants’ Association, 
recently organized. The other officers 
are: First vice-president, C. H. Barton; 
second vice-president, Arthur Redlein; 
secretary, Frank Deline; treasurer, 
Edward Kirchmeyer; directors, John 
T. Leader, Harry S. Bullett, J.* F. 
Vanderventer, C. I. LTanich, Fred 
Leudeman, Charles A. Thiele and Fred 
C. Kimball. 


LABORERS GOOD PROSPECTS 


Large Earnings Make Them Sought 
After by Merchants 


The common. laborer is - moving 
toward the center of the stage in Buffalo 
these days and his patronage is not 
being ignored by local shoe merchants. 
That a man’s earning power is generally 
concentrated from his chin upward 
does not always seem true, because 


thousands of strong arms, backed by 
very little mental exertion, are being 
used in this city this Spring to make 
fine livings—luxuries included—for their 
owners. 

“Got a job at $6 a day?”’ blandly in- 
quired a swaggering little laborer, who 
recently visited the State employment 
bureau in this city. ' His case serves to 
illustrate the present status of what has 
been called for generations, ‘‘common 
labor.” 


RENTS BEING RAISED 


Some Small Merchants May Have 
to Quit 

Buffalo shoe merchants, especially 
those occupying small neighborhood 
stores, complain that they are running 
afoul of the so-called rent profiteer 
these days. Some increases effective 
May 1 indicate that food profiteers 
are not the only ones who want to get 
rich over night. The rent of one mer- 
chant will be advanced from $75 to $175 
a month after May 1, it is said. Some 
of the smaller merchants say that they 
will have to give up their leases, if the 
rents jump outside of all reasonable 
bounds this Spring. 


CAPITALIZES LOCATION 4 


New Buffalo Stores Are Off the 
Beaten Track 


Spring footwear is being featured by 
W. A. Morgan, who recently bought the 
two department stores of Siegrist & 
Fraley. The offerings include women’s 
ox-blood kidskin boots at $9. Mr. 
Morgan’s new stores are on the East 
Side, several blocks from the downtown 
business section in Main Street. Mr. 
Morgan is using excellent arguments to 
prove that Buffalo is no longer a one- 
business-street city and that money 
may be saved by patronizing stores on 
the East Side. 


REGAL STORE CLOSES 


All Business Concentrated in New 
Establishment 


The Regal Shoe Company has closed 
its store at 362 Main Street and will 
concentrate all its Buffalo business at 
its new store at 568 Main Street. 
Men’s, women’s and children’s foot- 
wear and hosiery are handled in. this 


shop. 
ANNIVERSARY CELEBRATED 


Special Offerings Made by Adam, 
Meldrum & Anderson 


Adam, Meldrum & Anderson Com- 
pany recently celebrated its fifty-third 
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PANS ‘SF WEWVORR 
Highest Grade Women’s Shoes Turns and Welts 
138 Broadway, Brooklyn, N. Y. 








BALLET SLIPPERS 
HIGH-GRADE ONLY 
HARD AND SOFT TOES 
MEN’S-MISSES’-CHILDREN’S 
All Widths and Colors 
The Hammond Shoe Co. 
7 Fleet St., Haverhill, Mass. 
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IN STOCK 
Patent Leather pee Bond 


Turn Full Louis 
Pump. B,C, D. 24 to7 


$5.50 


LION SHOE CO., INC. 
New York, N. Y. 








WOMEN’S NOVELTY STYLES 
READY TO SHIP 
CASE LOTS ‘ 
ee ea 
L. SCHAPIRO SHOE CO. 


(Shoes of Today) 
73 South St. Meese: 








a IN-STOCK 


Fine Black Cabretta 
BOUDOIR SLIPPERS 


$2.10 


Less 5% 10 Days 


.: ABBOTT SHOE CO., No. Reading, Mass. 
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anniversary. Beginning with a modest 
place of business, this concern has 
grown extensively until it has one of the 
largest department stores in Buffalo. 
In honor of its birthday celebration, 
the company had many special offerings, 
including women’s low shoes and 
pumps, $10.00 values, at $7.50. A 
complete line of leathers and styles was 
represented. 


NEW MEN’S SHOP 


Opened in Ellicott Square, Large 
Office Building 


Watters Custom Boot Shop was 
recently opened on the ground floor of 
Ellicott Square at 303 Main Street. 
This store is devoted exclusively to 
footwear for men. The shop handles 
the same grade of men’s shoes as the 
Watters stores at Main and Mohawk 
Streets, Buffalo, and at 102 Falls Street, 
Niagara Falls. Both these stores will 
continue to handle men’s footwear. 
The new shop is located in Buffalo’s 
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largest office building and is near the 
city’s financial section. 


New “No Credit” Store 

A new footwear establishment, known 
as the U. S. Cut Rate Shoe Store, has 
been opened at 331-333 Main Street. 
This is a basement location and is at 
one of the city’s best business corners. 
The owners claim that patrons may 
save money at the store because the 
company has low rent, seeks small 
profits and features a quick turnover 
and large outlet on account of operat- 
ing a chain of stores. The concern an- 
nounces that it extends no credit and 
makes no deliveries. 


White Hosiery for Easter 

White silk stockings—pure thread 
silk, plain or clocked in black—were 
sold extensively at Eastwood's for 
Easter wear. This hosiery was also in 
demand among Buffalo women who 
journeyed to the Southern resorts in 
January and February. 


Philadelphia 


PUBLIC HOLDING BACK 


Retail Business Better, But Not So 
Good as in Other Years 


The pre-Easter volume of sales was 
very welcome to the retail trade here, 
following business which, for the first 
part of this year, has been far from satis- 
factory in the number of sales, and even 
below the mark in dollars and cents. 
But at that the public has not bought so 
heavily as in former Easter pesiods. 
There was a quite noticeable hesitancy 
on the part of the customer which gave 
way to the insistent lure of the new 
Easter raiment only toward the very 
end of March. Then, for a few days, 
rather brisk business was the experience 
of virtually all of the stores in the city. 


MERCHANTS ARE CAUTIOUS 


Trade Expects Moderate 
Decrease in Business 


Philadelphia manufacturers still re- 
port a satisfactory volume of business 
from their travelers, though the latter 
are reporting that a spirit of caution is 
manifest in all sections of the country. 
There is no question but that the trade 
everywhere is anticipating a smaller 
demand on the part of the consumer 
with prices at the new levels, though 
nowhere do the retail merchants, as a 
class, lack confidence in the soundness 
of footwear prices so far as this season, 
next, and even the one beyond are 
concerned. 


Retail 


High Prices an Obstacle 


“The retail merchants have the situa- 
tion pretty well sized up, I should say,”’ 
admitted one factory salesmanager. 
“They’re not looking for a drop in 
prices of footwear, but they are looking 
for decreased business on two counts; 
first, the dampening effect of present 
prices, and second, future inability of 
the workers of the country to spend 
money with the lavish hand that has 
distinguished them in the last 18 months. 
And frankly, that’s just what we're 
looking for ourselves. 

“‘We know that the cost of manufac- 
ture cannot be materially lessened for 
a long time to come, no matter what 
slump prices of other commodities may 
take. But my men all bring in the same 
story, that the public really is not buy- 
ing so freely as heretofore. So much for 
conditions which already exist. As 
for the future: 


Is Price Slump Due? 


“‘Wage-earners may think that when 
the general slump in prices comes (and 
we're none of us absolutely sure that it 
won’t come sooner than expected) they 
will reap the benefit in the increased 
purchasing power of their money. The 
labor unions imagine that they are going 
to beat out the laws of nature and 
economics by refusing to accept a reduc- 
tion of wage rates. Indeed, none of 
the manufacturers appear anxious to 
impose any lower wage rates. But it 
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isn’t possible for the wage-earner to 
escape his share of the payment for 
the mad whirl of spending that has been 
going on in this country. 

‘‘While it is true that the earnings of 
the worker, in dollars and cents, have for 
along time past exceeded the increased 
cost of living, it is not true that the rates 
of wages have done so. I mean that the 
workers’ earnings have been tremen- 
dously swelled by overtime rates. 
When the slump comes, overtime work 
will fall off sharply, as it has done 
through every slump in the history of 
the country, and even if the bulk of 
the workers keep busy steadily during 
the regular working day, the loss of 
the overtime wages is going to pinch 
them pretty hard until prices, following 
production costs downward, finally 
reach the same level. And that won’t 
be until the downward movement of 
costs has been checked. 


Shoe Prices Will Suffer Most 


‘No, the working man is not going to 
have nearly as much loose money to 
spend ‘on shoes or anything else as he 
imagines; and shoes probably will suffer 
more than a good many other lines 
because of the increasing disparity 
between maintained levels in shoes and 
recessions of price in other forms of 
merchandise.” 


BUYERS NOT “PANICKY”’ 


Many Merchants Taking Specu- 
lative ‘‘Flyers’’ in Style Features 


Philadelphia shoe buyers are not in 
any sense stampeded by a fear of quick 
falling off of business. It has been 
several months now since they started 
their policy, quite generally, of confident 
but cautious buying, and a. sstrict 
watching of credits. 

Several of them admit that they are 
taking advantage of the lack of profit 
limits on luxury shoes, which the Fair 
Price Committee recently made clear, 
to “take a flyer” here and there on 
luxury styles, as occasion presents. 
Indeed, there are signs that conserva- 
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tive action along these lines, with due 
regard for the lessened demand on the 
part of the public and the merchant’s 
own particular trade, is coming to be 
considered good business. It is admit- 
tedly speculative, with prices at the 
peak, but it gives the merchant one field 
in which he is free from Governmental 
restriction, and he has the opportunity, 
with competition his only handicap, to 
make up for some of the paring neces- 
sitated by the profit limits on other 
classes of shoes. 


BROGUE DEMAND INCREASING 


Spats, Too, Will Sell Until Weather 
Becomes Warm 


The demand for brogues continues 
toincrease. It was not so many months 
ago that only a few of the leading stores 
in the city were paying any particular 
attention to this style. Now everybody 
is pushing them, and what is more, the 
swing of demand for them has come 
with something of a rush. 

Spats, too, have been showing a 
steadily increasing call from the women, 
though Philadelphia men have utterly 
refused to adopt them except in black, 
for wear with evening clothes. Mer- 
chants, however, are looking for a sharp 
falling off in sales before long, for all 
weather indications are that warmer 
temperatures will become permanent 
within a few weeks now. There have 
been a number of warm spells already. 


BUYING RESTRICTEDLY 
Leather Market Is More Active 


The leather markets are showing 
some activity, but manufacturers are 
buyjng rather restrictedly, both in sole 
leather and upper. If anything, the 
trade in the-latter has shown the better 
record for the last couple of weeks. 
The factory men are convinced that 
there are no serious advances impending 
for some time yet, and so are buying 
almost exclusively for present needs, 
and elimminating as much of the specu- 
lative element as possible from their 
transactions in the leather market. 


Rochester 


ATTRACTIVE WINDOW TRIM 


Shoe Merchant Installs Novel Win- 
dow Display Backgrounds 


The windows of Miller’s shoe shop 
last week held the attention of many 
transients by the novel display back- 
grounds that have just been installed in 
the two large windows of that store. 
Rochester's retail stores, especially the 
shoe shops, are paying unusual atten- 


tion to the trimming of their windows 
and are spending tremendous sums 
for new fixtures, stands and _back- 
grounds in order to attract the attention 
of the passer-by. 


PROSPERITY PREDICTED 
Optimistic Statements Made in 
Letter from Florsheim 

A most optimistic letter was received 
by P. M. Van Deventer of this city from 
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IN STOCK 
DIAMOND SHOE CO. 
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THE “TOQUGAS” SHOE 


BETTER THAN THE BEST 
Strengthen your line with the trpt-calling 
men's welts we can ond you. 
Made to order. 
GEO. N. TOUGAS SHOE CO. 
161 Summer St., Boston 











FINE FASHIONS 
FOR MEN 
plain cartons. 


ae es genes at minimum price. 


FISKE SHOE & LEATHER CO. 
717-719 Atlantic Ave., Boston 
301-303 Monroe St., Chicago 
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Infants’ Turn Shoes 


JOHN M. AHEARN SHOE CO. 
683 Atlantic Avenue, Boston 








Immediate Delivery 


Spartan Strap Pumps 
Imitation Turn 
244-7, $3.75; 1114-2, $3.15 
814-11, $2.75; 5-8, $2.50 
Patent and Gun Metal 


Bacon-Rollins Co., Lynn, Mass. 
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Ask your Jobber for our 
Goods. We do not sell 
the retail trade. 


Newcomb-Anderson Shoe Co. 
ROCHESTER, N. Y. 
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SCIENTIFIC SHOE CO., Inc. 
11-17 Hepe St., Brooklyn, N. Y. 


Boston Woy 207 Essex St. 
G. W. PFEIFFER, Rep. 


“ELAM” 
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For the Jobbing Trade Exclusively 


F. S. ELAM SHOE CO., Inc. 
Rochester, N. Y. 
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the headquarters of the Florsheim 
Company. 

‘‘We have every reason to feel that 
business will be very good during this 
year,” says the letter, in part. ‘‘Every- 
body is steadily employed at higher 
wages than ever. Prices of all com- 
modities have advanced over any previ- 
ous period. Stocks of merchandise are 
at the low ebb in number of units, hours 
shortened in every manufacturing es- 
tablishment, and with the entire situa- 
tion resting on supply and demand (and 
nearly every industry is considered be- 
hind) and more money passing through 
the hands of everyone than ever, we 
look for a prosperous season which 
should be enjoyed by everyone.” 


H. C. HOYT HONORED 


Rochester Shoe Manyfacturer 
Elected to Board of Directors 


At the sixth annual gathering of the 
Associated Industries held last week in 
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Syracuse, N. Y., Hiram C. Hoyt of the 
Williams, Hoyt Company, shoe manu- 
facturers of Rochester, was elected to 
the board of directors of that organiza- 
tion. H. W. Cook, vice-president of the 
A. E. Nettleton Company of Syracuse, 
was appointed a member of the Com- 
mittee on Resolutions. 


NEW DEPARTMENT OPENED 


McFarlin’s Opens Men’s Shoe Shop 
On Lower Floor 


A corner of the lower floor of the 
McFarlin Clothing Company has been 
fitted up as a shoe shop for men and will 
be in charge of Fred Sutherland, who is 
also manager of the upper floor shoe 
department. The plan as outlined by 
Mr. Sutherland is to concentrate on the 
higher-priced and better-grade shoes 
now being sold in the regular shoe de- 
partment and to feature shoes from 
$6.45 and upward in the lower floor 
shop. 


Lynn 


WHITE FOOTWEAR IN DEMAND 


Brogues and Pumps for Summer- 
time Sales Are Moving Briskly 


With the near coming of the Summer, 
white footwear is in brisk demand once 
more. White brogue oxfords of buck 
leather are among the leading novelties. 
They have wing tips, perforations and 
low heels. White oxfords and white 
pumps sell, too. These shoes have high 
heels, of leather or wood. 

Donn D. Sargent Company, special- 
ists in white footwear, are running their 
two factories briskly, and are hurrying 
shoes to market. A. M. Creighton is 
adding white brogues and white pumps 
to his Stock Department. P. J. Harney 
Shoe Company is adding to its Stock 
Department white fabric and white 
buck oxfords and pumps. 

T. J. Kiely & Co. are making white 
buck shoes exclusively, in sizes for 
growing girls, misses and children, and 
have been doing so for more than a 
year. The Johnson, Wright Company 
also is making a specialty of white 
shoes. Makers of children’s footwear 
are producing many Mary Jane pumps 
of white buck leather and of white 
fabrics. 

NEW STYLES PLANNED ° 
Springtime Afternoon Models Are 
Being Developed in Lynn 

A new line of stylish footwear for 
women is being worked up by some 


Lynn manufacturers. It is made up of 
light and dressy footwear for Spring- 


time afternoon wear. . There are stout 
and serviceable shoes for shopping, and 
light and graceful shoes for evening 
dress wear. Features of these two 
varieties of shoes are combined in the 
new line of shoes for Springtime after- 
noon wear. They are proper shoes for 
promenading in the park, when the 
sun is warm and bright, or proper shoes 
for a formal call. 

The toes of these new Springtime 
shoes are a trifle rounder than the toes 
of formal dress shoes. The vamps are 
334 inches. The heels are a trifle 
lower than the heels of evening dress 
shoes, being 16-8 high of the Louis style, 
or 14-8 of the military style. 

Fine kid, or calf leathers, in the brown 
tones, a trifle lighter than the familiar 
browns, are used for the uppers of the 
shoes. The soles are extra flexible, and 
the edges are trimmed close. 


TO STUDY SHOES 


Manufacturing Experts Form a 
Strong Organization 

One instance, illustrative of the im- 
provements in shoemaking in Lynn, is 
found in the organization of the North 
Shore Association of Superintendents 
and Foremen. It is building up a mem- 
bership of 1000, all experts in the mak- 
ing of shoes; has established permanent 
headquarters in Lynn, and is proceed- 
ing with a plan for the systematic study 
of methods of making shoes. Paul 
Krippendorf, the Lynn expert on cut- 
ting-room methods, will address the 
association April 15. He will discuss 
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cutting room methods, particularly 
methods of figuring costs of upper 
leather. Out of the study of shoemak- 
ing by the factory experts there will 
come a great deal of new information, 
which will be put into practice in many 
factories, with the consequence that 
buyers will get better shoes from many 
North Shore shops. 


“SHOES AND COSTUME” 


Almy, Bigelow & Washburn Have 
Clever Window Trim 


A panel from the “Spring, 1920,” 
window of the Almy, Bigelow & Wash- 
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FITTED COUNTERS IN USE 


Lynn Manufacturers Make Them 
Over Heel Molds 


Fitted counters are something new in 
Lynn shoes. In making them, shoe 
manufacturers have made molds that 
are reproductions of the heels of the 
lasts. The counters are made over these 
molds, so, when the lasters assemble the 
shoe, the counter fits -the last as 
smoothly as does the toe of the shoe fit 
the forepart of the last. This makes not 
only a shapely heel on the shoe, but a 
heel that fits smoothly and that clings 
to the foot. 


“Spring, 1920,” Window of the Almy, Bigelow & Washburn 
Store, Salem, Mass. — 


burn store, Salem, Mass., shows 
“Shoes and the Costume.” Two types 
of Spring dress shoes are presented, one, 
a pair of patent leather oxfords, for 
dress wear, and the other a pair of black 
suede pumps, with delicately beaded 
trimmings. The pumps are on the 
model to illustrate the blending of the 
pretty party frock with the pretty 
shoes. A cluster of Springtime 
branches is in the vase, and a/novelty 
painting is in the background. The 
artistry of shoes and the artistry of 
window dressing are blended in this 
display. 


LYNN BREVITIES 


News Garnered from the Manufac- 
turing Field 

The Mitchell, Caunt Cé. is making 
many pumps, oxfords and Theo ties of 
black, brown and patent leathers. 
Brogue oxfords are also in the line. 
Low shoes are delivered as fast as com- 
pleted. Boots, nine inches high, of 
patent, black and brown kid and calf 
leather, are being made for the Fall. 


Two New Plants Under Way 


Two big building enterprises are 
under way in Lynn. Hilliard & Merrill 


Where to Buy 


Standard Shoe Materials 
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are erecting one of the largest cut-sole 
plants in the country. Thomas A. 





LOOKS FOR INCREASE IN 
- WOMEN’S SHOE 
BUSINESS 


**I look for a steady demand 
for good grades of shoes,”’ re- 
marked a Lynn manufacturer. 
“It is my observation that 
more women are employed in 
this country than ever before, 
and that they are getting 
higher wages than ever before. 
Stenographers are - getting 
salaries of $1000 a year and 
more. Even the pay of school 
teachers has been advanced. 
Industry as well as the pro- 
fessions is calling for more 
and more women workers. 
It is my opinion that these 
women workers will buy good 
shoes in steadily increasing 
quantities.”’ . 











Kelley is building a large addition to his 
kid leather factory. 


New 


SHOE SALES ACTIVE 


New Yorkers, However, Not Willing 
to Pay Much More Than $15 


With the advent of ‘more seasonable 
weather, New Yorkers are showing a 
disposition to buy Spring footwear in 
more liberal quantities. Cut price 
sales have largely disappeared and mer- 
chants appear to be getting full prices 
for their goods without much difficulty. 
Most merchants expect to do a smaller 
volume of business, reckoned in pairs, 
than they did last year, because of the 
higher scale of prices ruling this season. 
According to a number of merchants, 
the average price that both women and 
men appear to be willing to pay for 
Spring footwear is around $15. Shoes 
below the $15 quality are not moving 
particularly well, while those above 
that price appear to be too high for the 
majority of people. 

Straight oxfords and brogues in vari- 
ous shades of tan and brown are the 
leaders in men’s footwear. Some mer- 
chants note a trend toward lighter 
shades in tan. The women are calling 
for Theo ties, pumps with fancy buckles 
and oxfords. Kidskin, calfskin and 
buck are the popular leathers, with a 
few satins in demand as well. Cocoa 
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Shoe Factory Is Sold 


The Aborn shoe factory, on Broad 
Street, has been sold to the Broad 
Street Associates, composed of firms who 
will soon occupy the building. Charles 
T. Venini, heel manufacturer, has 
bought the Hoyt factory, on Washing- 
ton Street. Plans for a $600,000 fac- 
tory in Salem are under consideration. 
The factory will be leased to shoe 
manufacturers. 


Many Styles Sold Abroad 


One Lynn firm is sending square-toed 
shoes to Denmark. Another Lynn firm 
is sending high-heel shoes to Egypt. A 
third Lynn firm is sending high-arched 
shoes to Cuba. Marblehead firms are 
sending children’s school shoes to Cuba. 
One North Shore firm is sending men’s 
work shoes to France. Another is send- 
ing relief shoes to Serbia. 


Making Shoes for Boys 


Marston & Tapley are operating two 
factories in Danvers, for the making of 
shoes for boys and little gents. They 
are building up a Stock Department. 
One line of stock shoes has Neolin soles. 
They were welt sewed. 


York 


and tan are the popular colors. Few 
calls for blacks have been registered so 
far, and the high-shoe business has 
dropped off like a shot. 


FALL BUSINESS SLOW 


New York Manufacturers Not 
Booking Many Large Orders 


Local manufacturers of both men’s 
and women’s shoes admit that Fall 
business is not being boeked in any 
great quantity. Some of the merchants 
have covered themselves on staples to 
some extent, but little purchasing of 
novelties has been recorded as yet. 
High-grade shoes are being quoted at 
slight advances. The largest jumps 
appear to have been made in children’s 
shoes and the merchants are loud in their 
protests. The children’sshoe end of the 
business has suffered more than any 
other from the price advances, and the 
merchants have found their volume of 
business in this line shrinking visibly. 
Several manufacturers have added 
heavy stitching on the soles of children’s 
shoes, to give them greater wear. The 
principle involved is that of the fiber 
sole, which by virtue of its friction does 
not slide over the walking surface, and 


‘So prevents wear. 
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NEW CAMMEYER BUILDING 


To Be Erected at 54th Street and 
Fifth Avenue 


We present herewith the architect’s 
drawing of the new building which 
Cammeyer’s will erect at 54th Street 
and Fifth Avenue. The building will be 
six stories in height, built of white 
sandstone, with a heavy, blue slate 
mansard roof. Heavy old-fashioned 
lead gutters will form an attractive 


Architect’s Drawing of the New Build- 
ing to Be Erected by Cammeyer, New 
York 


trimming to the building. On the 
ground floor Cammeyer’s will install a 
modern, exclusive store for the sale of 
women’s shoes. 


FASHION PUBLICITY 


The Amalgamated Leather Com- 
panies, Inc., Issue Attractive 
Brochure 


The Fashion Publicity Company, 
Inc., in conjunction with the Amalga- 
mated Leather Companies, Inc., have 
issued a very attractive folder, in which 
on white paper an attractively worded 
message is given to the trade on the 
white season, announcing the F. B. & C. 
washable kid No. 81. To further push 
the sales of white washable kid No. 81, 
there will be a newspaper drive in June 
in all of tht principal cities of the coun- 
try. 

Attention is also called in this 
brochure to the fact that orders not 
already placed by the merchants should 
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be at once attended to, as the supply is 
limited and delivery schedules uncertain. 


WINDOW DISPLAY UNUSUAL 


Artistic Arrangement Attracts At- 
tention at Cammeyer’s 


A large wicker gold vase,in which is 
held a huge bunch of forsythia (light 
yellow Spring flowers) and purple 
wistaria, forms the center of an at- 
tractive display of women’s shoes for 
Spring in Cammeyer’s window. Vari- 
ous Spring colors are used as _ back- 
grounds on the three main units of the 
trim. A fine quality of satin crepe 
meteor is used for this purpose. A 
smaller window is tastefully decorated 
with a large bunch of red and yellow 
gladiolas and a drape of henna-colored 
crepe meteor. Against this are shown 
two pairs of gold evening slippers with 
gold buckles, a pair of gold stockings 
and a pair of gold beaded slipper heels. 
The combination of gold and henna is 
particularly striking. 


ATTRACTIVE CATALOG 


For Spring and Summer Issued by 
Nathaniel Fisher & Co. 


An attractive catalog for Spring and 
Summer, 1920, entitled ‘A Day to Day 
Shoe Service,” has recently been issued 
by Nathaniel Fisher & Co., manu- 
facturing shoe wholesaler, 144 Duane 
Street, New York. Prices are quoted 
subject to change without notice. An 
index of stock numbers and classified 
brands is given. 


RETAIL TRADE NOTES 


Chain Store Firm Increases Hold- 
ings—Other News 


I. Blyn & Sons, conducting a chain 
of retail stores, recently purchased four 
business buildings at 105-107 Duane 
Street. The buildings are four stories 
in height and cover a plot 50 by 155 
feet in extent. 


Two New Stores Opened 


The Adler Shoe Company has re- 
cently added two new stores for the 
exclusive sale of men’s shoes to its 
chain. One of the stores is situated in 
Adler’s own building at 40th Street and 


‘Seventh Avenue and the other is at 54 


East 14th Street, corner of Fourth 
Avenue. To celebrate the opening, the 
company made a special offering of 
several styles of men’s brogues at $10 a 
pair. 

Wall Cases Are Enlarged 


Enlargement of the wall cases for 
stock is being made at the Ward shoe 


Where to Buy 


Miscellaneous 
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ATTENTION MR. SHOE MERCHANT! 
BIG PROFITS IN THIS! 

Let us recolor your faded or off colored shoes 
to latest fashionable and permanent cordovan 
shades. NO PAINT! 

Write us for full information. Send pair for 

“show me” demonstration. It will ond roe 
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WATERPROOF 
Wood Sole Boots and Shoes, 
Oil Grain, Full Bellows 

¥ Tongue and Back Strap. 
Send for booklet telling who 
you can sell these shoes too. 
A. H. Riemer Shoe Ce, 
MILWAUKEE, WIS. 

Established 1887 
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Shoes at Auction 




















HENRY LILLY CO. 


88-90 Reade St. New York 
AUCTION TRADE SALES 


SHOES AND RUBBERS 


Every Wednesday and Friday 














Where to Buy 


Miscellaneous 






























Perfection Pneumatic 
Arch Cushion 


Designed to Prevent 


allen Arches 


ELASTIC TIP COMPANY 
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You need this book on 
SHOE WINDOW 
DISPLAYS 











Get it today! $2.00 postpaid 


FRANK P. TAYLOR 
381 Wash’n St., Boston, Mass. 


WOOD SOLE 
SHOES 


ROCKER BOTTOM 
14-inch boots, high lace 
boots and shoes. Write 
for catalog. 

REECE SHOE COMPANY 
Columbus, Nebraska 
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Shoe Polishes 

















The Proper Dress- 
ing for Every Shoe 


Griffin Mfg. Co., Inc. 


67-69 Murray St. 
New York 

















Best In Thetr Clase 


Ware Oo 


CREAM UNBURNABLE 










for white buck, ete. 
NATIONAL SHOE 
PHILADELPHIA, PA, 


for white kid, etc. 
MFG. CO., Inc. 
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store at 1401-3 Broadway. To make 
room for the new cases, several large 
mirrors are being removed. Floor dis- 
play cases also will be eliminated and 
stock shelves put in instead, according 
to the store manager. This store is 
having a great run on a Norwegian calf 
brogue for men, retailing at $15. 
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Delivery Car Looks Like Shoe 


Considerable attention is being 
aroused among New Yorkers by the 
novel delivery car being used by C. 
Capotosto, who conducts a large shoe 
repairing shop at 206 Broadway, in the 
heart of the financial district. The body 
of the car. is a huge shoe, 10 feet high. 


Lynchburg 


RETAIL TRADE GOOD 


Starts with a Rush in Lynchburg as 
Spring Arrives 


The fine weather of the last few days 
has enlivened things in the retail shoe 
trade, local merchants report. The un- 
usual lateness of Spring this year had 
been felt by the merchants of footwear, 
but the last week has witnessed a de- 
cided upward swing in sales and this 
condition is expected to continue for 
some time. 

Indications now are that the Spring 
trade will equal or exceed that of last 
year. As has been'the case for the last 
year or two, shoes of the better quality, 
despite their high prices, are in chief 
demand. Merchants expect this con- 
dition to continue on a changed scale 
even after the present high wages shall 
have declined. People having got in 
the habit of wearing shoes of the better 
quality, they say, will not give them up. 


MERCHANTS VISIT LYNCHBURG 


Were Guests of Witt Shoe Company 
—Banquet a Feature 


Thirty-one Eastern North Carolina 
merchants, piloted by R. T. Coeburn, of 
Raleigh, N. C., North Carolina repre- 
sentative of the Geo. D. Witt Shoe Com- 
pany of Lynchburg, came here this 
week and spent two days as the guests 
of Mr. Coeburn and his company. 


The visitors were given a banquet at 


a local hotel one night, and they took 
luncheon one afternoon at the South- 
land factory cafeteria. At the banquet. 
several “shop talks’ were made by 
officials of the company and by some of 
the visitors. They were taken on 
sightseeing trips over the city, and 
carried through the Witt factories, 
where they saw the shoes in the making. 
They came in a chartered Pullman, and 
were accompanied here and on the re- 
turn by Mr. Coeburn. While here. 
several left large orders for shoes. In 
the party, all from North. Carolina, 
were the following: 


Personnel of Party 


Roscoe Griffin, Rocky Mount; G. E. 
Isaacs, Durham; R. H. Stephenson, 
Wilson; F. M. Coburn, Roanoke Rapids; 
R. A. Stancill, Conetoe; J. C. Davis, 
Washington; L. L. Hardy, Maury; S. B. 
Deans, Wilson; C. W. Russ, Washing- 
ton; L. M. Sanderson, Magnolia; Loyd 
Vick, Stantonsburg; J. M. Daniels, Wil- 
son; J. A. Hooks, Freemont; W. P. 
Aycock, Lucama; W. T. Woodward, 
Selma; M. C. Bissett, Bailey; T. R. 
Harper, Nashville; A. J. Broughton, 
Kenly; D. W. Batchelor, Sharpsburz; 
J. H. King, Roanoke Rapids; D. L. 
Berry, Swan Quarter; W. E. Wooten, 
McClesfield; H. O'Neal, Fairfield; W. 
L. Bell, Dover W. P. Smith, Beauford; 
D. T. Langston, Henderson; George 
Ellen, Rocky Mount, and J. Thigpen, 
Tarboro. 


West Virginia 


NEW FIRM ESTABLISHED 


Brief Notes of Other Retail Activ- 
ities in West Virginia 


Announcement has been made of a 
new store to be opened in Huntington by 
A. R. Losee, assistant cashier of a Hunt- 
ington bank; A. C. Weller, owner of the 
Weller Department Store of Huntington, 
and Arthur Spengler, now connected with 
the Bon Ton Boot Shop. According 
to present plans the formal opening of 
the store will be held soon. The men’s 


line will include the products of the 
Thompson and Lundin companies, 
while the ladies’ department of the 
store will be stocked with the Dutten- 
hofer line and others. 


Firm Takes Additional Space 

Expansion of business by the Dia- 
mond Shoe and Garment Company of 
Charleston, W. Va., has resulted in the 
addition of another room to the big 
store. The room adjoining the store 
is now being remodeled at a cost of about 








April 3, 1920 


BOOT AND SHOE RECORDER 


A COMING OUT. 


OUR NEW CATALOG, which is now in the 
printer's hands, will be COMING OUT ina 


very few days. 
LOOK FOR IT and when you receive it, READ 


IT; you will find it MOST INTERESTING; 
not because of its high literary 
character, but for the INFORMATION it 
contains relative to PLANT PROCESS 
SHOES. 


PICTURES TO YOU their VARIED SHAPES, 
tells of MATERIALS USED, our PLAN 

OF OPERATION, and you will find it a 
VALUABLE ASSISTANT, when you ORDER THESE 
SHOES BY MAIL. 


ABOUT EASTER TIME you should have a copy. 
DO NOT HESITATE to write us if YOUR 
COPY does not arrive on time. 


Or 
MANCHESTER, NEW HAMPSHIRE. 
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Mahogany, Chestnut WO / No. 3—% inch 
Brown. $1.88 - 
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CHANDLER’S SHOE 
NOVELTIES 


C. A. BROWNING CO. 


30 Franklin St. 
BOSTON, MASS. 
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$7,500. The new storeroom will add 
75 feet to the frontage of the Diamond 
building, which already occupies the 
site of three storerooms. The John Lee 
Shoe Company, now temporarily located 
on State Street, will move into the 
building formerly occupied by the 
Diamond Company. 


GEORGE B. CLAY DEAD 


Was Founder of Huntington’s First 
Wholesale Shoe Company 

George B. Clay, for years a prominent 
wholesale shoe dealer in West Virginia 
and one of the founders of the business 
now conducted by the Norvell-Cham- 
bers Shoe Company, died recently at 
Catlettsburg, Ky. 
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He began his business career as a 
traveling salesman. In 1900, in as- 
sociation with Jeff Newberry, he organ- 
ized the Newberry-Clay Shoe Company, 
and this corporation opened Hunting- 
ton’s first wholesale shoe house. He 
disposed of his interests in Huntington 
in 1912 and shortly thereafter organized 
the Clay-Gunnell Shoe Company at 
Catlettsburg. He sold out there two 
years ago because of failing health. 


Repair Department Established 


The Regent Shoe Company of Parkers- 
burg, W. Va., has installed a modern 
repair department, where all kinds of 
repairing, either by hand or machinery, 
will be done. 


Utiea 


MERCHANTS OPTIMISTIC 


Look for Good Sales During the 
Spring Season 


Utica merchants all expect heavy 
shipments of oxfords for the coming 
season, having placed big orders in the 
Fall. Oxfords last Summer sold in un- 
precedented numbers, and it is the as- 
sumption of local buyers that the de- 
mand will be just as great, if not greater, 
this Summer. Some of the dealers have 
noticed a falling off in the number of 
pairs sold during the last four months. 
This they attribute principally to the 
high prices. 


Federal Probers in Town 


During the last month, Federal in- 
vestigators have been looking over the 
stores in Utica for evidence of profiteer- 
ing, and as far as can be learned they 
uncovered no evidence which would 
show that the local shoe merchants are 
making more than a reasonable profit 
on their goods. 

It is said that they found fault in one 
shoe store because the dealer had 
marked up his in-stock shoes to corre- 
spond with the price of recent shipments, 
but as the practice was general in other 


parts of the country they passed it on 
with a warning to discontinue the 
practice. 


Window Displays Handsome 

All of the local stores are displaying 
their Spring styles in their windows 
now and there are some very fine dis- 
plays, particularly those of the Parlor 
Shoe Store, the Walk-Over Boot Shop 
and Sautter’s. 

The mahogany shade shoes are 
getting the most display. Prices range 
from $11 to $16 in the men’s shoes and 
from $12 to $18 in the women’s wear. 


Findings Are Popular 

Shoe merchants of Utica are taking 
in more findings every year, most of the 
local stores now carrying complete lines 
of socks and stockings. 

The outlook for the 1920 Spring 
season is bright, according to the local 
Retail Merchants’ Association, and 
none seem worried about the heavy 
purchases they have made. By a sys- 
tem of advertising, they have sought to 
educate the purchasing public to the 
fact that shoes are not coming down in 
price right away, but are more apt to 
advance. 


Chicago 


WEATHER HINDERS BUSINESS 


Pre-Easter Trade, However, Is Good 
4 —Brogues in the Lead 


The apparent return of Winter last 
week was responsible for considerable 
dullness in the retail business. All 
merchants, however, anticipated that 
pre-Easter sales would more than make 


up. Merchants in outlying districts 
benefited by the weather, however, 
as people did their shopping close to 
home. 

Still leading, the demand for brogue 
oxfords, both in men’s and women’s 
shoes, continues to be as big if not 
bigger than many merchants antici- 
pated. The favorite leathers that these 
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shoes are being shown in are tan calf, 
black calf, boarded side and pigskin. 

Following the demand for brogue 
oxfords comes that for the combination 
of pumps and cut-steel buckles, coming 
in various colors for street wear. The 
demand for cut-steel buckles has in- 
creased quite a bit for street wear for 
Spring. 


JOBBING TRADE GOOD 


Wholesaler’s Ability to Make Quick 
Delivery 


Local jobbers are again profiting by 
their ability to make immediate de- 
livery. The jobbers have the advantage 
over the manufacturers, who have been 
behind on deliveries, owing to the ex- 
ceptionally large orders which were 
placed with them last Fall for future 
delivery. The majority of the orders, 
however, that have been placed with 
the jobbers are for fill-in on various 
numbers in which the merchant finds 
himself short. 


FALL BUYING LIMITED 


Merchants Using Good Business 


Judgment in Placing Orders 


The larger buyers of the city have 
shown a tendency to withhold placing 
large orders for future shipments up to 
the present time. The feeling through- 
out the trade, however, is that im- 
mediately after Easter all buyers will 
have reached a point where they will 
be in a position to make a decision as 
to what they believe will be the big 
thing in shoes for Fall, and that at that 
time they will swamp both manu- 
facturers and jobbers with orders. 

Traveling salesmen say that while 
most merchants have confidence in the 
present season, they do not feel at 
liberty to buy as freely this season as 
they have the past two or three. This, 
however, is in keeping with the consery- 
ative tendency noted throughout the 
country. Merchants feel that the price 
of shoes has reached its peak. While 
they do not anticipate a drop, they are 
desirous of cleaning their shelves and 
are inclined to watch their active in- 
ventory more closely than ever before. 


PLAN BIG CAMPAIGN 


Scholl Manufacturing Company to 
Spend Large Sums During 1920 


The Scholl Manufacturing Company 
of Chicago, New York, Toronto, Lon- 
don and Paris has completed its plans 
for the 1920 advertising campaign, 
which, it is said, will be the largest cam- 
paign in the history of that concern. It 
is understood that, in addition to an 
even larger and more comprehensive 
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ALL READY 


J & K’s master line of Women’s Boots, Oxfords and Pumps for Fall, 1920 


Now Being Shown by 
Our 25 Service Salesmen 


We are in position to take on a limited number of new, high-grade 
accounts for next season, inasmuch as the addition of a new factory 


gives us an increased capacity of 3,000 pairs a day. 
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Style, Quality and Satisfaction are built into every pair of these 
‘“‘Arch-Fitting” Beauties. 


The J & K shoe is known in every nook and corner of the nation, 
and the retailer who acquires the J & K franchise receives a definite 
and distinct commercial asset. 


Write or Wire Today That 
You Want to See the New Line 


THE JULIAN & KOKENGE®®. 


CINCINNATI. 
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The E & M Shoe 
of Quality 

















Brogue Welt Oxford 


No. 183 


This shoe represents the acme of style and ex- 
cellence in the E & M line for street wear. 
Beautiful Tan Calf leather is used in making. 
It carries a leather military heel. Altogether it 
is a charming sample of good shoemaking 


EMERY & MARSHALL CO. 
HAVERHILL, MASS. 


CHARLES L. MARKS J. B. LAUGHLIN WARREN H. TUCKER 
Eastern City Trade and Throughout the Middle West In New England 
Southern Territory with Office at 183 Essex St., Boston 

New York LARRIE H. SASS 


1008 Marbridge Building On the Pacific Coast 
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magazine campaign than last year’s, 
the company will expend more than 
$100,000 in metropolitan newspaper 
advertising and a similar sum in the 
newspapers in medium-sized cities. In 
addition, many new window display 
features and other merchant helps have 
been gotten out or are in preparation. 
Dr. Scholl’s Foot Comfort Week, which 
has now become an established annual 
event in the shoe trade, will be held 
June 21 to 26. 


Leaves North Shore Shop 


Philip F. Roberge, who has been with 
the North Shore Shop, has accepted 
a position as assistant manager of 
Pocock - Wolfram, Cleveland, O., and 
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will leave this week to take up his new 
duties. 


-TORNADO DAMAGE GREAT 


Retail Merchants Suffer Heavily at 
Elgin and Other Points 


The Chicago district tornado de- 
stroyed Lanborg & Collins Shoe Store 
at Elgin, the building being totally 
demolished and with the debris of the 
adjoining building piled on top. This 
is only one of the many shoe merchants 
who suffered by the terrific storm 
which struck Chicago and vicinity at 
noon Sunday, March 28. The front of 
the home of Adolph Caspar, shoe mer- 
chant of Wilmette, was blown in, but 
no one was injured. 


St. Louis 


PUBLIC BUYING LESS 


Federal Reserve Bank Review Shows 
Interesting Trend 


The Federal Reserve Bank’s monthly 
review for the St. Louis district reports 
a gradual slowing up of the somewhat 
reckless buying which consumers have 
been doing for the last year, this com- 
ing from the individual reports to the 
bank of various banks, stores, etc. 
According to the review, the consumers 
are buying more sensibly, are demanding 
lower prices and are limiting their pur- 
chases. The same report states that the 
stores themselves are exerting pressure 
to stop the rise in merchandise, by buy- 
ing for no more than actual needs from 
their sources of supply. 

In general, the report indicates that 
consumer readjustment is beginning 
to be felt, and that between pressure 
for lower prices and gradual approxima- 
tion of production and demand the 
turn of the tide is being felt in the dis- 
trict as a whole. 


Easter Sales Only Fair 

As the last call for Easter, the shoe 
stores and departments during the past 
week have been using large space in the 
daily newspaper advertising, and have 
been pushing footwear for Easter. cos- 
tumes in active fashion. The reports 
from the stores and departments con- 


tinue to be that the number of pairs _ 


sold is still below the similar period of 
a year ago, but that the cash total is 
higher, due to the higher prices prevail- 
ing. In the demand, however, at 
present is noted an insistence on quality 
with a view to obtaining goods that will 
give the maximum of service. 

Among the various stores, Brandt’s 
has been pushing brogue oxfords at 
$13.50, together with a complete range 





of ties and pumps at $13.00 to $15.00 
per pair. Swope’s and the Walk-Over 
have been giving attention to men’s 
oxfords, the former with a special at 
$10.00 and the latter with a range from 
$9.00 to $15.00 per pair. 


$8.00 Line Is Featured 


In the men’s line, also, Sensenbren- 
ner’s has been featuring the $8.00 line, 
which it makes a leader, while in the 
women’s goods a complete range of 
pumps, ties and oxfords has been under 
selling pressure for Easter at $10.00 to 
$12.50 per pair. C. E. Williams is con- 
tinuing his pushing of colonials and ox- 
fords for. the popular-price trade at 
$7.00 to $8.00 per pair. The Shoe Mart 
has been offering ties at $12.50 for 
Easter wear and Myles’ store, which is 
a millinery house with a Shoe Depart- 
ment adjunct, has been offering patent 
and satin ties at $12.00, while its 
suedes in low cuts have been put at 
$15.00 for Easter use. 

The Stix, Baer & Full Company, in 
its Shoe Department, has been putting 
forward a full range of pumps, ties and 
oxfords at $14.00 to $15.00, and a 
similarly full range at the Famous Barr 
department has been priced from $8.00 
to $20.00 to meet all classes of comers. 
Nugent’s has been selling ties, pumps 
and oxfords with a range of from $7.00 
to $11.00 as a leader. These give a 
general idea of the breadth of the offer- 
ings of the St. Louis stores, on all of 
which an excellent business has been 
done, according to the reports made. 


SHOE MEN ORGANIZE 


Wholesalers and Manufacturers to 
Elect Officers 

The somewhat tentative organization 

of wholesalers and manufacturers in the 
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St. Louis shoe industry which has been 
co-operating in behalf of the market, in 
connection with the N. S. R. A. con- 
ventions of 1919 and 1920 as well as the 
Missouri State conventions and other 
gatherings, is to be developed into a 
permanent body with broader plans. 
At a meeting held at the clubhouse of 
the Missouri Athletic Association Fri- 
day, March 26, it was decided to form a 
permanent organization, to select per- 
manent officers, and to devise plans for 
continuous co-operation in all matters 
pertaining to the interests of the St. 
Louis market. 

Another meeting will be held the 
latter part of the coming month, at 
which officers will be elected. The 
houses interested in the new movement 
are the same as were associated in the 
joint exhibit made at the Boston con- 
vention, and include the Roberts, 
Johnson and Rand, the Peters and the 
Friedman-Shelby branches of the In- 
ternational Shoe Company; the Shoe 
Specialty Manufacturing Company, a 
subsidiary of the same corporation; the 
Brown Shoe Company; the United 
Manufacturing Company, a subsidiary 
of the Brown Company; the Central 
Shoe Company, the Johnson, Stephens 
& Shinkle Shoe Company, the McElroy- 
Sloan Shoe Company, the Hamilton- 
Brown Shoe Company, the Ditmann 
Shoe Company, the Johansen Bros. 
Shoe Company, the Vinsonhaler Shoe 
Company, the Bauer Bros. Shoe Com- 
pany, the James Clark Leather Com- 
pany, the Pedigo-Weber Shoe Com- 
pany, the F. C. Church Shoe Company, 
the Lund-Mauldin Company, the 
Samuels Shoe Company, and others. 


MAY CHANGE 
Making 


CLOSING TIME 


Merchants Contemplate 
Saturday a Holiday 


The shoe merchants and department 
managers of St. Louis are discussing a 
plan to close their establishments all 
day Saturday, during the months of 
July and August, instead of a half-day 
as has been the case in the past. So 
far a general decision has not been an- 
nounced, but the following depart- 
ment stores have stated that their stores 
will close and with them the shoe de- 
partments: 

Scruggs, Vandervoorts & Barney, 
Famous & Barr, Stix, Baer & Fuller 
D. G. Company and Nugent & Bro. 
D. G. Company. Kline’s, which also 
operates a Shoe Department, will do 
likewise, and a number of exclusive shoe 
stores are seriously considering the 
matter. Some of the shoe stores, how- 
ever, it is expected, will not close, as 
their trade is of the popular character 
which draws its clientele from that 
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Three of a kind 
a cinch bet 
for fall 


Ladies’ Medium Shade Russia Calf, ball 
strap Oxford, 9/8 heel, perforated vamp, 
quarter, top and foxing, 3-7/8 vamp Brogue 
last. Another winner for late Summer 
and early Fall. 


Ladies’ 8-1/2 inch Dark Shade Russia Calf 
Boot, imitation tip. New toe perforation, 
fancy L stay, buck top to match, 14/8 mili- 
tary heel, Mazie last. 


Ladies’ 5-1 /2 inch College Boot, Dark Shade 
Russia Calf, wing tip, perforated toe, 
vamp, quarter and foxing. 10/8 straight 
heel, Brogue last. 


Be sure and have our salesman show you 
these numbers. 


THE MANSS-OWENS COMPANY, Cincinnati, O. 


New York Office and Sales Room Chicago Office and Sales Room 
_ 703 Marbridge Bldg. 1431 Republic Bldg. 
34th and Broadway State and Adams 
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element which has its payday on 
Saturday and spends it the same day. 
A number of the shoe stores catering to 
the more exclusive trade are expected 
to join in the movement, but definite 
announcements are not likely to be made 
for some weeks yet. The whole matter 
is being discussed under the auspices of 
the Associated Retailers of St. Louis, 
to which most of the shoe stores as 
well as the department stores belong. 


MANY JOIN CHAMBER 


Offer of Brown Shoe Company Head 
Stimulates Campaign 


President John A. Bush of the Brown 
Shoe Company last week gave permis- 
sion to a team of solicitors seeking 
members for the Junior Chamber of 
Commerce, composed of the younger 
business men of the city, to solicit his 
headquarters’ force at Seventeenth 
Street and Washington Avenue, adding 
that the company would pay one-half 
of the yearly dues in the Chamber if 
those who joined would pay the other 
half. As a result of less than a day’s 
solicitation, no less than thirty-four of 
the young men attached to the Brown 
Shoe Company’s offices joined the 
Junior Chamber. 


MERCHANT LEAVES BRANDT’S 


Ames to Devote All Time to His Own 
Store 


Frank Ames, owner of the Ames Shoe 
Company, and who has also been 
manager of Brandt’s on Washington 
Avenue, has announced that he will 
devote his exclusive attention to the 
business operated under his own name 
at 410 N. Sixth, where he handles the 
Stacy-Adams and other men’s lines. 
Mr. Ames for many years was the 
manager of Brandt’s before entering 
business for himself, when the Brandt 
store was on Broadway. When it was 
reorganized and moved to Washington 
Avenue, and took on the Queen Quality 
line as well as 6thers, Mr. Ames under- 
took the management in connection 
with his own business and succeeded 
in establishing it firmly in its new loca- 
tion. He has now gone back to his own 
store, to which he will give all his 
attention. 


ST. LOUIS NOTES 


Live-Wire News of Shoe Men and 
Events 


Johansen Bros. Shoe Company has 
begun operations in its new factory 
and everything is running smoothly. 
Salesmen are now in their territories 
and orders from them are pouring in at 
a rapid rate. 
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H. G. Johansen was in attendance at 
the Kansas Retail Shoe Dealers’ Asso- 
ciation Convention recently held at 
Kansas City. 

Charles S. Strayer, sales manager, 
represented the Johansen Bros. Shoe 
Company at the Ohio Valley Retail 
Shoe Dealers’ Convention, held at 
Columbus March 1-3. 

The Brown Shoe Company has just 
issued its new Spring Catalog Number 
47. This also includes an individual 
Findings Catalog. 

Ground was broken, March 22, for 
the third Billiken Shoe factory of the 
McElroy-Sloan Shoe Company in St. 
Louis. It will be located on the north- 
west corner of 21st and Lucas Streets. 
The new building will be six stories and 
will almost double the present capacity. 

F. F. James, sales manager for Brown 
Shoe Company, was in Chicago last 
week for a few days on business. 

Clothing and shoe merchants of St. 
Louis discussed closing their stores all 
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day Saturdays during July and August, 


at meetings held last week, but deferred 
decisions. Meetings. of merchants in 
other lines are 'to’*be held. The follow- 
ing firms have announced that they will 
close all day: Vandervoort’s, Famous & 
Barr, Grand-Leader, Nugent’s, Gar- 
land’s, Kline’s, Steinberg’s, Sonnen- 
feld’s, Henry A. Weil, Jaccard’s and 
Hess & Culbertson. 

The Spring and Summer catalog of 
Samuels Shoe Company, just off the 
press, is a real work of art. There are 
fifty-eight pages, some in four colors 
and none in less than two colors, printed 
on heavy-coated stock. The cover is 
embossed and printed in green on a 
cream color tint. The new factory, 
with a capacity of 5,000 pairs daily of 
Humpty-Dumpty Shoes, is illustrated 
on the introductory page. The lines 
illustrated are young ladies’, misses’, 
growing girls’, boys’, children’s and 
infants’ shoes, as well as comforts, 
boudoir and ballet slippers. 


Denver 


COLORADO NOTES 


News of Merchants in Denver and 
Near-by Points 


At this time the Broadhurst- Young 
Shoe Company of Denver is featuring 
one-eyelet pumps and brogues in its 
newspaper, window and other forms of 
advertising. 

The McCue Mercantile Company of 
Granda, Colo., has a large force of men 
at work on its new building. The ex- 
cavation work is almost completed and 
the construction work will be rushed 
rapidly. 

The Bonnell Mercantile Company of 
Loveland, Colo., is at present selling 
out its entire stock of shoes, prepara- 
tory to discontinuing that department 
of its business. 


Takes Eastern Trip 


Taylor Thompson of the Vorhees Shoe 
Company, .Colorado Springs, Colo., 
recently returned from a buying trip 
East. While away he visited Phila- 
delphia, New York, Brooklyn and 
Boston. 


The Childs Mercantile Company, 
714% S. Cascade Avenue, Colorado 
Springs, recently purchased the entire 


‘stock of shoes and elothing of C. Har- 


witz of Leadville, Colo. The stock has 
been moved to the Colorado Springs 
store. 

At the Carson shoe store, 525 Six- 
teenth Street, this city, new beaded 
pumps for Spring are being featured. 


W. T. Husung Married 
News reaches this city from Los 
Angeles, Cal., of the recent marriage 
of a popular Colorado retail shoe man. 
Last month in the California city, Miss 
Hazelle Little and W. T. Husung were 
married and after a two weeks’ trip 
in California returned to Colorado 
Springs, where Mr. Husung is assistant 
manager at the Wulff Shoe Company’s 
store. 
New Repair Machines 
Harry M. Downs, retail shoe mer-' 
chant at Haxtun, Colo., has just in- 
stalled some of the latest shoe repair 
machinery in the Repair Department 
of his store. 


Memphis 
RETAIL TRADE IMPROVES 


Customers Still Demanding Shoes 
of Highest Quality 
Spring weather has come and with it 


activity in business. Practically every 
merchant reports heavier buying and 


little indication of change from the 
policy of wanting highest-grade shoes. 
Quality apparently is always repre- 
sented by the height of prices, according 
to the view of the average buyer, and 
demand would seem to indicate that 
the country is abundantly supplied with 
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FOR MISSES 
AND INFANTS 


IN STOCK 


PAT. COLT MARY JANE 
TURN 


4-8 spring heel 
1-5 no heel 10 
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NEW YORK 
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funds. There is still lots of cotton to be 
sold, although it 's very low in grade and 
can be carried indefinitely, but the 
opening rush of demand for Spring foot- 
wear does not seem hurt by it. It is 
expected that a little later demand for 
canvas shoes will be helped by the 
continued rise in the cost of full leathers 
especially among the men. 


COMMITTEES REPORT 


Next Event Is Annual Election of 


Officers 


The aftermath of the enjoyable 
banquet tendered by the Memphis 
Retail Shoe Dealers’ Association to the 
recent convention of Tri-State Dealers 
was had recently,'when all accounts 
were wound up and the books closed. 
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The committees in charge made final 
reports and were gratified to know that 
everything passed off well and that 
every person in attendance seemed to 
have had a big time. They are still 
talking about the cabaret performance 
by the local young people, and some of 
the visitors say that even Broadway 
would have found it acceptable. An- 
other particular feature which made a 
hit with the visitors and has been the 
subject of favorable comment was the 
action in having all the members of the 
local selling forces present. It is be- 


lieved this will result in a spirit of in- 
creased harmony between employer 
and employe. The local association has 
nothing on hand now until its annual 
election of officers, which is scheduled 
for early in May. 


Boston 


SPLENDID EASTER TRADE 


Shoe and Leather Merchants Ready 
for New Big Business 


Springtime comes along in Boston. 
Many shoe and leather merchants, who 
have been in the South or in California, 
have come back to their offices and are 
busy again. They have new impres- 
sions of the wealth and the prosperity 
of the country, as well as new health. 
They are ready for the tasks of building 
business. 


After-Easter Season 

Boston is doing Spring cleaning. It’s 
getting ready for a brisk after-Easter 
season. Easter Saturday is always the 
biggest sales day of the year with retail 
shoe merchants. And many will come 
to Boston, and others will send to Bos- 
ton for additional supplies of shoes, to 
fill in their stocks depleted by Easter 
sales. An abundance of pretty novel- 
ties, and sport shoes, as well as substan- 
tial stocks of service shoes, are here for 
these merchants. 


New England Flourishes 


Boston retail merchants themselves 
had an excellent Easter trade. Boston 
is one of the big retail trade centres of 
the world. Some declare it ranks next 
to New York. It draws its trade from 
all New England, as well as from its own 
vicinity. And New England is busy and 
its people are making money these days. 
The textile, the rubber, the paper and 
the electrical industry, which, with the 
shoe and leather industry, are New Eng- 
land’s leading industries, were never 
more prosperous and progressive. Every 
factory in New England is in use, and 
mew factories are being built. 


SUNDAY SPORTS 


An Increased Sale of Sport Footwear 
Anticipated 


Boston, famous as a Puritan city, is 
relaxing its blue laws a bit. It is going 
to have Sunday sports, baseball, golf, 
tennis and yachting, too. The Massa- 
chusetts legislature has enacted a law 
permitting Sunday sports. It’s likely 
that there will be an increase in the 
demand for sport footwear and like 
goods. 

New England is a great place for 
‘week-ends,”’ for its hotels, at the sea- 
shore and in the mountains and its 
country clubs by its cities provide 
abundant opportunities for out-of-door 
sports. Many buyers of shoes will find 
it so, when they come to Boston in June 
and July. 


‘ 


DAYLIGHT SAVING 
Will Probably Become a State Law 


Boston may join with New York in 
daylight saving. A bill providing for 
setting the clocks ahead was enacted by 
the legislature during the week, and, at 
the time of writing this letter, there is 
every sign that it will become a law. 


IN THE SHOPS 


A Summary of What’s What in 
Retail Stores 

Spring and Summer novelties, of 

course, are selling best in Boston mar- 


ket. In the women’s trade, Theo pumps, . 


buckle pumps, strap pumps and ox- 
fords continue the leaders. White 
shoes and sport shoes are in new and 
vigorous demand. Brogue oxfords are 
selling to young men. The children’s 
shoé trade takes on new life. Mary 


Jane pumps and white shoes are among 
the best sellers for little ones. 


QUEEN QUALITY AT LYONS 


Represented by M, Clement Gourier 
of Orleans, France 


Among the attendants at the recent 
Lyons Sample Fair was M. Clement 
Gourier of Paris, who represents the 
Thomas G. Plant Company of Boston, 
makers of Queen Quality shoes. His 
activities in behalf of this firm bring 
him regularly in touch with the best 
type of stores in France, Belgium and 
elsewhere. 

During the war M. Gourier’s standing 
in the trade was reflected in his service 


M. CLEMENT GOURIER 


Of Paris, Who Represented the Thomas 
G. Plant Company at the Lyons Fair. 


as Technical Officer of the Leather and 
Shoe Section at the French Ministry for 
War, in charge of the tanning center of 
Annonay, with a monthly production 
of 5,000,000 square feet of chromed 
leathers for uppers, equipment, etc. 
Later M. Gourier was given charge of 
the shoe center of Orleans, with a pro- 
duction record of 500,000 kilogs of 
sole leathers, 300,000 square feet of box 
calf, and 100,000 pairs of military boots 
monthly. 

M. Gourier is a fluent linguist and 
resides in Orleans, France, with his 
family. 
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The Derby 


A STRAIGHT model with short flat forepart, 


slightly receding toe and low outside shank. 


$12.50 


Style 71—Wine Cordovan Oxford, 


Now In Stock 


Complete Spring Catalog On Request 


French Shr 
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Factory and Salesrooms 


63 Melcher Street 


Boston, Mass. 











ee 
__——“—ee eee eee eee ee eee eee 





April 3, 1920 











R. C. MAJOR, Detroit 


IN-STOCK ACTIVITIES 


Expansion of P. J. Harney Shoe 
Company’s Boston Store 


P. J. Harney Shoe Company’s In- 
Stock Department at 78 Lincoln Street 
is the center of much action these days, 
and its manager, Walter W. Nichols, 
is exceedingly busy and enthusiastic 
over present and future prospects. 
Mr. Nichols concentrates on the in- 
stock feature and takes care of visiting 
buyers. He has prepared for a big 
oxford business and predicts that 
oxfords for Fall and Winter will sell in 
large quantities. 


Increased Floor Space 


The P. J. Harney Shoe Company’s 
In-Stock Department has just com- 
pleted its first year of existence. Dur- 
ing this time it has enjoyed a remarkable 
growth, so much so that it has been 
necessary to add considerably to its 
floor space. This increased floor space 
takes care of more widths and more 
styles. 

Owing to the unsettled condition of 
affairs throughout the country, the 
conservative buyer is depending more 
and more upon the facilities which the 
Stock Department affords. 

The In-Stock Department of the P. J. 
Harney Shoe Company started relying 
almost entirely upon orders from old 
customers and from the orders resulting 
from advertising. This department 
now has the entire United States covered 
with able representatives. 


~ sending in splendid business. 
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WALTER W. NICHOLS, Manager, Boston 


Salesmen in Territories 


Their salesmen for this department 
are already in their territories and are 
These 
salesmen are most efficient and are all 
Al men; in fact, their appointments 
were made with their past records in 
mind. They were old shoe men and 
well known to the trade in their re- 
spective’ territories before making an 
affiliation with the P. J. Harney Shoe 
Company. 


An All-Star Group 


One of the galaxy of star salesmen is 
the Michigan man, R. C. Major, who 
makes his headquarters at 507 Temple 
Building, Detroit. With the aid of an 
automobile, Mr. Major rounds up his 
customers in lively style. He has a long 
record of experience behind him. 
Previous to Mr. Major’s coming to the 
P. J. Harney Shoe Company, he sold 
the Johnson-Baillie Shoe Company’s 
line for four years until they became a 
part of the G. R. Kinney Company. 
Previous to that, Mr. Major was with 
the George F. Daniels Co. for 11 years. 

The New England man is George L. 
Fahey, who also covers New York 
State. Mr. Fahey is well known to his 
trade as a style picker. 

B. C. Barfield, with headquarters at 
67 Claybourne Avenue, Atlanta, Ga., 
covers West Virginia, Virginia, North 
and South Carolina, Kentucky, Lou-+ 
isiana, Georgia, Florida, Alabama, Ten- 
nessee and Mississippi. 

Paul G. Bates, with headquarters at 
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W. T. GAUL, Chicago 


905 West Franklin Avenue, Minneapo- 
lis, Minn., covers North and South 
Dakota, Iowa, Minnesota, Wisconsin 
and Omaha. 

L. E. Corcoran, with headquarters at 
137 North Manhattan Place, Los 
Angeles, covers Oregon, Washington, 
Montana, Idaho, Wyoming, Nevada, 
California, Utah, Colorado, New Mexico 
and Arizona. 

W. A. Sanders, with headquarters at 
516 Ridge Building, Kansas City, 
Missouri, covers Kansas, Nebraska, 
Missouri, Oklahoma, Arkansas, Texas. 

W. T. Gaul, with headquarters at 
45-47 Sheridan Road, Chicago, covers 
Illinois, Indiana and Ohio. 


CHANGE IN LOCATION 


Edward F. Keene Company, Inc., 
Moves to 23 South Street 


Edward F. Keene Company, Inc., 
exporters of leather and shoes, have 
moved from 77 Summer Street to 23 
South Street. 


PEERLESS MARKING MACHINE 


Purchased by the United Shoe 
Machinery Corporation 


The Peerless Marking Machine, 
hitherto owned and manufactured by 
the Hero Manufacturing Company of 
Philadelphia, has been purchased by the 
United Shoe Machinery Corporation of 
Boston, which will continue to manu- 
facture and supply the machines which 
have been in successful use in shoe, 
textile, clothing, laundry and other 
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trim fitting and. 
bearing an “agree 
uality of its own. 
each John Kelly? 
shoe finds firm ad 
mirers amon 
women who know 
Zashion and. love 
comfort. 

A real asset to— 
you! 














Pe" John Kelly. Ine. 
Rochester N MW. 
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An Attractive Front of an Attractive Retail Store Catering to Men’s Trade 


Exclusively. J. L. Esart Co., 


16 Boylston Street, Boston, Featuring Johnston 


& Murphy and Jas. A. Banister Co.’s Shoes 


trades where it is necessary to mark 
fabrics. 

The United Shoe Machinery Corpora- 
tion maintains branch offices in the 
following cities: Auburn, Me.; Brock- 
ton, Mass.; Cincinnati; Chicago; 
Haverhill, Mass.; Johnson City, N. Y.; 
Lynn, Mass.; Marlboro, Mass.; Mil- 
waukee; New Orleans; New York; 
Philadelphia; Rochester, N. Y., and 
St. Louis. 


MARLATT TO MARRY 
Canadian Major and Leather Mer- 
chant to Become Benedict 

There is local interest in the announce- 
ment that Major Kenneth D. Marlatt, 
for nearly two years in charge of the 
British recruiting mission in Bromfield 
Street, is to be married to Miss Mar- 
garet Macdonald, daughter of Mr. and 
Mrs. A. A. Macdonald of Toronto. 
Major Marlatt’s home town is Oakville, 
Ontario, where he is engaged with his 
father in the leather industry. While 
in Boston Major Marlatt made his 
home at the University Club. 


NEW BOSTON OFFICE 
The Ferris Shoe Company at 113 
Lincoln Street 
The Ferris Shoe Company of Phila- 
delphia have recently opened a Boston 


office and salesroom at 113 Lincoln 
Street which will be in charge of W. E. 
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W. E. CONNERS 


Conners, who’ has represented them in 
New Eng/and for the past three seasons. 
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Mr. Conners is well known to the 
retail merchants in this section, having 
formerly headed the W. E. Conners 
Shoe Company of Boston, which busi- 
ness was discontinued upon his entering 
the service at the beginning of the war. 

W. R. Gray, for many years identified 
with misses’ and children’s shoes, and 
until recently with the Thomas D. 
Gotshall Shoe Company, will be associ- 
ated with Mr. Conners. 
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The Ferris Shoe Company has three 
factories devoted to the manufacture of 
high-grade children’s shoes, in welts, 
turns and McKays, each construction 
being confined to a separate factory. 


Surplus Property Bids 


New Ruling Made by War Depart- 
ment at Washington, D. C. 


New rulings for the bidding on all 
surplus property have been made by 
the War Department of Washington, 
D.C. This ruling took effect March 1. 

Particulars of Rulings 

These rulings state that no deposits 
will be required when an aggregate of 
bids of any one bidder or on any one list 
is $1,000 or less. 

When bid or aggregate bids by any 
one bidder or any one list is for more 
than $1000 bid-bond, certified check or 
negotiable guarantee covering 10 per 
cent must be submitted therewith unless 
bidder has furnished guarantee under 
the following paragraphs: 

For the convenience of individuals 
or firms who may desire to do a con- 

(Continued on page 157) 
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Kip Sides 


Fkor Men’s and Womens Brogue Oxfords 


N face of a confirmed big demand for wo- T= above is a’photographic reproduction 
men’s brogue oxfords next Fall, you will be of the CHESHIRE grain and from it you 
will see at once the sure attraction it gives to 


interested to know that big city buyers are ‘ 
a smartly designed brogue oxford. 


specifying our new CHESHIRE CALF and 
KIP; SIDES for such shoes. We offer it in,both Tony and Brown. 


CREESE &COOK CO 
a 


- CREATORS OF NEW CALF LEATHERS 


jak a) 
TANNERIES Pi A aN SALES ROOMS 
DANVERSPORT SPYS |: Nor 95 SOUTH ST. BOSTON 
Er uoy P.A.HENRY x CO. 
"WOLFENSTEIN & SHANAHAN ATK eAeenene-enimmene, 
BUILDING 


39 SPRUCE STREET : LEATHER TRADES 
NEW YORK ™ ST.LOUIS, HO. 
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Prices Are Firmer 


Better Inquiry and a Strengthening of Values Fea- 
tures of Past Week’s Trading---Shoe Manufac- 
turers Buying Closer to Needs Than Formerly 


A little more activity and firmness 
were noted the last week. There has 
been considerable improvement in sole 
leather buying, but shoe manufacturers 
are purchasing closer to their needs 
than formerly, when long-time con- 
tracts were made at a price, to be de- 
livered as needed. There is also an 
increasing tendency to purchase more 
from sole cutters. 

There is also more interest being 
shown in upper leather, and while 
prices average lower than at the first 
of the year, it is thought that values 
have about reached bottom for the 
present, and some even state there are 
better bargains to be obtained now 
than will be possible later. The tight- 
ness of money has compelled some hold- 
ers of leather to attempt turnovers 
without much profit for the sake of 
getting in cash. Side leathers sell at 
approximately 10 cents a foot less 
than the high prices of last Fall. The 
best grades of calf and kid are still 
maintained at a very high level, but 
not approximating that of the peak 
price regime. 

The labor situation is quite as serious 
a factor, if not more so today, as the 
cost of material. The tendency has 
been all along the line to demand and 
obtain a shorter work day, with a view 
to securing more overtime. This has 
been very expensive to shoe production. 
In fact, it has affected practically all 
industries and is a prime cause of the 
tremendous .increases in commodity 
values. 


UPPER LEATHER SITUATION 
Calf Leather 


There has been more trading and a 
better feeling in the calfskin leather 
market in the past week than for some 


time. 
now held by some tanners at from $1.25 
to $1.35 per foot. There are a few 
tanners who still hold out for higher 
prices on their best leather. The lower 
selections are quoted all the way down 
to $1.00 per foot and less. A good 
average leather runs from $1.00 to 
$1.15, but the general scale is about 
10 cents off from last season. It de- 
pends upon the quality and selection 
desired, and the conditions of the sale. 
The advance:in the rawskin market 


yas 


Top grades of colored calf are’ 
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caused a little more firmness. Ooze- 
finished calf will continue very popular 
in the various finishes and colors. 


Side Leathers 


More activity was noticed last week, 
and considerable business was trans- 
acted following the stronger hide mar- 
ket. Full grain colors are bringing up 
to 75 to 85 cents per foot, and there are 
good trades to be made at 60 to 75 
cents. Best black side leather is quoted . 
all the way from 50 to 60 cents per foot, 
and lower-grade leather, snuffed colors, 
from 40 to 50 cents. Some tannages 
run a little higher in price than those 
quoted above. 

Colored buck leathers are still main- 
tained at a high value, with the top 
grades quoted at $1.10 to $1.20 per 
foot. White buck is quoted at $1.00 to 

(Continued on page 149) 


CURRENT LEATHER AND HIDE MARKET QUOTATIONS 


Prices Under 1919 and 1914 Are for the Corresponding Week with This Year 
Sole Leather 


Hemlock sole, heavy, No. 1 
Hemlock sole, seconds, mid 

Oak sole, No. 1 bends 

Oak sole, No. 1 backs, all weights 
Union steers, flat 

Union cows, flat 

Offal, hemlock heads 

Offal, hemlock bellies 


Offal, hemlock shoulders.................. 


Union offal, heads 
Oak offal, heads 


Chrome, S. A. dry hide, 7 4 to 10 iron sides.. 


Chrome, green hide, 6 to 8 iron sides 


1919 1920 

Cents per pound 
56@57 
54@55 
85@92 
80@85 
84@85 
80@83 
17@18 
23 @25 
38 @40 
24@25 
27@28 

Cents per foot 


43 @50 
—@50 


1914 


56@ 58 
4@ — 
1.10@1.20 
88@ 95 
88@ 90 
88@ 90 
IL6@ — 
20@ 22 
36@ 37 
21@ 22 
25@ 27 


60@ 65 
—@ 60 


Upper leather quotations are not given, owing to the wide range of prices which 


depend on quality, grade and selection. 


Hides and Skins 


Heavy native steers......... 
Heavy native cows........ 


18 @18% 


1919 
Cents per pound 
28 @29 
25 @26 
19144@20% 
— @52 
— @38 


1914 
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FOUR FAMOUS POINTS 


Why Dealers Find Profits in “U. S.” Boots 


I. In order to assure reinforcement where wear is III. To prevent breaking through at the toe, “U. 
the hardest, each sole consists of five soles vul- S.” boots have three heavy layers, a special 
canized into one. toe-cap and an extra sheet of high quality rub- 

ber on the inside. 
. With every step taken in a boot, a strain is 
placed on the seam in the back. At this point . At the point that bends when a step is taken, 
each “U. S.” boot is reinforced by ten thick- six heavy thicknesses give assurance of long 


nesses. life. 


“U.S.” Boots are made in all sizes and in the following styles: Short, Storm King, Sporting and Hip—in red,. 
black and white. 


United States Rubber Company 
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The Market Situation - Prices and 
Style Information - Trade Notes 
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Large Orders in Process 


Rubber Footwear Factories Very Busy---Problem 
Today Is to Get Enough Help and Materials 


Factories are very busy on orders for 
practically all kinds of storm footwear. 
The large producers are virtually all 
sold up for 1920 on most lines of storm 
goods. Wholesalers’ and _ retailers’ 
stocks were so depleted during the ex- 
tended and severe Winter that orders 
accumulated more heavily than usual, 
and most manufacturers were not in a 
position to accept many more orders 
for the heavier varieties. 

The problem today is one of labor and 
materials. It is difficult to secure and 
retain sufficient skilled help, particu- 
larly women. Although factory condi- 
tions among the rubber companies have 
been made very attractive, and high 
wages paid, there continues a deficiency 
of either skilled or apprenticed female 
employes. Numerous reasons are ‘ad- 
vanced for this situation, and it seems 
to be the tendency of the times .in at 
least the class of industry with which 
we are connected. Another factor is 
that of materials. 

It is difficult to secure sufficient 
supplies of fabric materials, and the 
prices are very high. The same con- 
ditions that regulate labor make it hard 
also in that field. As to the rubber 
supply, there is plenty of rubber and 
price is no handicap. The main 
trouble is the inability to centralize and 
retain and increase the amount of help, 
and what is worse, there does not seem 
to be any immediate solution of the 
problem. 

The sanitary conditions and the en- 
vironment generally are so excellent, 
and in such sharp contrast to the 
conditions which existed some years 
ago, that it is amazing that we should 
be confronted with such a situation 
today. 

There will be a tremendous output of 
the new fabric and athletic footwear with 
rubber and white rubber soles. Some 


of the largest producers are sold up on 
their output for months ahead on this 
kind of footwear. Owing to the in- 
creasing travel to Winter resorts, there 
is a steady, all-the-year-round demand 
now for rubber-soled goods. 

A big advance has been made in the 
introduction of style into this class of 
goods, and the product has been much 
improved within a comparatively few 
years. 

Crude Rubber 


The market has continued rather dull 
on plantation rubber. Factories have 
had liberal supplies on account of recent 
arrivals from the Far East and London. 
Buyers have been keeping out of the 
market, although there was a specula- 
tive interest during the week, stirred 
up by the rise in exchange. 

Quotations for the week closed as 
follows: 


Ribbed smoked sheets, 47c for spot, 
47\%4c for April; 48%c for May; 49c 
for June; 4934c for July-September; 
50%ec for July-December. Paras and 
Centrals continue dull. 

First latex pale crepe.........48 @— 
Smoked sheets...............474%@— 
MIR OPODB 6 6 ois ck ees 41 @45 
Up-river fine para............414%4@42 
Up-river coarse..............314%@— 
Island coarse................20%@— 
Caucho ball upper...........324@— 
Caucho ball lower............284@-— 
ae ee ee ee 21 @ 
Centrals and Mexicans....... 30 @3: 
Guayule (20% moisture)......25 @2 


Scrap Rubber 


A full buying season has not set in, 
but there is expected to be much more 
material on the market than for many 
years. To what extent this is going to 
influence prices is not yet known. Some 
report having sold boots or shoes to 
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reclaimers at slightly better than 734c 
and others are paying 7%c. Mer- 
chants anticipating lower values refuse 
to quote more than 7c. 

Boots and shoes 

Arctics, trimmed 

Arctics, untrimmed 


THE LEATHER MARKET 
(Concluded from page 147) 


$1.05 and cheaper grades can be had at 
75c to 95c. 


Glazed Kid 


Tanners are well sold ahead in many 
cases, although it is more a buyer’s 
market today. The very best skins are 
still high in price and wanted for the 
best footwear. There are plenty of 
cheaper grades, and it is a matter of 
how good a shoe one wishes to build 
and how: much money one wishes to 
put into kid leather. The price range is 
too wide to admit of giving standard 
quotations. The top grades of colors 
are still held by some of the leading 
tanners as high as $1.50 to $1.60 per 
foot, and as stated, prices run from 
here down, according to what one 
wishes to obtain. ; 


Patent Leather 


The patent leather situation is rather 
quiet just now, excepting the foreign 
demand, which usually keeps up better 


- than the export call for some other upper 


leathers. There has not been much 
change in prices. The best selections 
are quoted at $1.05 up to $1.15 per foot. 


Sole Leather 


The sole leather market is receiving 
more inquiry and stocks on hand are 
rather small. Now that the Winter is 
over, better supplies will come from the 
tanneries. Shoe manufacturers’ stocks 
are rather meager, but the leading 
tanners state that further declines in 
prices are unlikely. There is a scarcity 
of heavy oak bends. More leather will 
be taken on foreign account as the 
exchange situation improves. 


























Rote fs Pisses : 


SIDE AND VEAL 
UPPER LEATHERS 


By specifying Monarch Upper 
Leathers you are assured the 
right combination of STYLE, 


PLUS QUALITY. 


Consumers of shoes demand 
quality along with style for the 
prices they are paying today. 


Specify Monarch veals and sides 
in the shoes you buy. 


MONARCH LEATHER CO. 


CHICAGO NEW YORK 
BOSTON 
U.S.A. 
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Shoe Selling Course Opens 


Project to Benefit Retail Salesmen Launched 
After Years of Preparation 


The Retail Shoe Salesmen’s Institute, 
after three years of preparatory work, 
has just launched its training course for 
retail shoe salesmen. Arthur L. Evans, 
who is well known in the shoe trade by 
reason of sixteen years’ connection with 
trade publications, and who for three 
years was secretary of the Boston Shoe 
Trades’ Club, originated the idea of 
the Institute and is its president and 
editor-in-chief. The following concerns 
and individuals are associated as 
founders: 


George W. Baker Shoe Co., Brooklyn, 
N. Y.; Bliss & Perry Co., Newburyport, 
Mass.; “Boot and Shoe Recorder,” 
Boston, Mass.; Bristol Patent Leather 
Co., Boston, Mass.; Brockton Rand Co., 
Brockton, Mass.; Brown Shoe Co., St. 
Louis, Mo.; Arthur L. Evans, Boston, 
Mass.; L. B. Evans’ Son Co., Wakefield, 
Mass.; Farnsworth, Hoyt Co., Boston, 
Mass.; Hazen B. Goodrich & Co., 
Haverhill, Mass.; Hazen-Brown Co., 
Boston, Mass.; Hunt-Rankin Leather 
Co., Boston, Mass.; George E. Keith 
Co., Brockton, Mass.; Keystone Leath- 
er Co., Philadelphia, Pa.; Menihan 
Co., Rochester, N. Y.; Morse & Burt 
Co., Brooklyn, N. Y.; A. E. Nettleton 
Co., Syracuse, N. Y.; Peters Mfg. Co., 
Boston, Mass.; Thomas G. Plant Co., 
Boston, Mass.; Rice & Hutchins, Inc., 
Boston, Mass.; Seamans & Cobb Co., 
Boston, Mass.; Selby Shoe Co., Ports- 
mouth, Ohio; Stetson Shops, Inc., 
South Weymouth, Mass.; The Shoe 
Retailer, Boston, Mass.; United Shoe 
Machinery Co., Boston, Mass.; United 
States Rubber Co., New York, N. Y.; 
Wizard Foot Appliance Co., St. Louis, 
Mo.; E. T. Wright & Co., Rockland, 
Mass.; Alexander & Co., Wheeling, W. 
Va.; Chisholm Shoe Co., Cleveland, 
Ohio; Cohen Brothers, Jacksonville, 
Fla.; L. S. Donaldson Co., Minneapolis, 
Minn.; William Filene’s Sons Co., 
Boston, Mass.; R. H. Fyfe & Co., 
Detroit, Mich.; A. H. Geuting Co., 
Philadelphia, Pa.; Gilchrist Co., Boston, 
Mass.;W.C.Goodwin, Fitchburg, Mass. ; 
Guarantee Shoe Co., San Antonio, 
Texas; F. A. Guinivan, Philadelphia, 
Pa.; A. V. Holbrook Bootery Co., 
Columbus, Ohio; A. H. Howe & Sons, 
Boston, Mass.; Jones, Peterson & New- 
hall Co., Boston, Mass.; Krupp & Tuffly, 
Houston, Texas; Lewis & Reilly, 
Scranton, Pa.; John A. Meadors & Sons, 
Nashville, Tenn.; Thomas F. Peirce & 
Son, Providence, R. I.; Potter Shoe 


Co., Cincinnati, Ohio; Sherron Shoe Co., 
Memphis, Tenn.; W. G. Simmons Corp., 
Hartford, Conn.; Slade Shoe Shops, 
Des Moines, Iowa; Stelling-Nickerson 
Shoe Co., Augusta, Ga.; Vaile Shoe Co., 
Kokomo, Ind.; Van Degrift Shoe Co., 
Los Angeles, Cal.; Volk Bros. Co., 
Dallas, Texas; K. W. Waters Co., 
Buffalo, N. Y.; W. W. Willson, Boston, 
Mass. 

Following is the personnel of the 
editorial and consulting staff: 

Arthur L. Evans, editor-in-chief; 
George F. Hamilton, formerly of the 
Alexander Hamilton Institute, manag- 
ing editor; C. Q. Adams, general man- 
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ARTHUR L. EVANS 
President 





ager, Bristol Patent Leather Co.; 
Seaton W. Alexander, president, Alex- 
ander & Co.; Arthur D. Anderson, 
editor, ““Boot and Shoe Recorder;”’ C. L. 
Anderson, president, Bristol Patent 
Leather Co.; T. F. Anderson, secretary, 
New England Shoe & Leather Associa- 
tion; George W. Baker, president, 
George W. Baker Shoe Co.; George W. 
Baker, Jr., secretary and treasurer, 


Il 


George W. Baker Shoe Co.; John A, 
Barbour, president, Brockton Rand Co.; 
Perley E. Barbour, vice-president, 
Brockton Rand Co.; Charles A. Bliss, 
treasurer, Bliss & Perry Co.; Elmer J. 
Bliss, president, Regal Shoe Co.; Frank 
J. Bradley, president, Hazen B. Good- 
rich & Co.; Frank R. Briggs, treasurer, 
Thomas G. Plant Co.; E. P. Brown, 
president, United Shoe Machinery Co.; 
Max Brown, president, Hazen-Brown 
Co.; John A. Bush, president, Brown 
Shoe Co.; Charles T. Cahill, United 
Shoe Machinery Co.; C. K. Chisholm, 
firm member, Chisholm Shoe Co.; F. S. 
Cobb, president, Seamans & Cobb Co.; 
Henry W. Cook, vice-president, A. E. 
Nettleton Co.; H. T. Connor, vice- 
president, George E. Keith Stores Co.; 
Louis A. Coolidge, treasurer, United 
Shoe Machinery Co.; E. D. Cox, United 
Shoe Machinery Co.; F. F. Cutler, 
president, The Cutler Publications; 
A. L. Day, R. H. Fyfe & Co.; A. W. 
Donovan, president, E. T. Wright & 
Co.; W. F. Enright, United States 
Rubber Co.; Arthur Lucius Evans, 
treasurer, L. B. Evans’ Son Co.; Mrs. 
Jennie L. Evans, firm member, Lewis & 
Reilly; Percival B. Evans, vice-presi- 
dent, L. B. Evans’ Son Co.; R. H. Fyfe, 
president, R. H. Fyfe & Co.; A. H. 
Geuting, dealer and ex-president, Na- 
tional Shoe Retailers’ Association; W. 
C. Goodwin, dealer; John S. Griffiths, 
president, L. B. Evans’ Son Co.; F. A. 
Guinivan, Orthopedic and Merchandis- 
ing Specialist; A. C. Heald, treasurer, 
Stetson Shoe Co.; A. V. Holbrook, 
president, A. V. Holbrook Bootery Co.; 
Irving B. Howe, partner, A. H. Howe & 
Sons; Charles C. Hoyt, president, 
Farnsworth, Hoyt Co.; Herbert V. 
Hunt, president, Hunt-Rankin Leather 
Co.; George E. Keith, president, George 
E. Keith Co.; Harold C. Keith, treasur- 


- er, George E. Keith Co.; J. F. Knowles, 


treasurer, W. G. Simmons Corp.; 
George H. Leach, secretary, George E. 
Keith Co.; William R. Lewis, firm mem- 
ber, Lewis & Reilly; William Livingston, 
R. H. Fyfe & Co.; A. H. Lockwood, 
editor, Shoe & Leather Reporter; Frank 
R. Maxwell, vice-president, Thomas G. 
Plant Co.; George H. Mayo, manager 
footwear division, United States Rubber 
Co.; H. C. McLaughlin, shoe buyer, 
Potter Shoe Co.; Allen H. Meadors, 
partner, John A. Meadors & Sons Co.; 
J. G. Menihan, president, Menihan Co.; 
T. C. Mirkil, secretary-commissioner, 
National Shoe Retailers’ Association; 
Raymond P. Morse, treasurer, Morse 
& Burt Co.; James A. Munroe, vice- 
president, E. T. Wright & Co.; George 
A. Newhall, vice-president, Jones, Peter- 
son & Newhall Co.; James P. Orr, 
president, Potter Shoe Co.; George E 
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OLDE TYME 


COMPORT SHO 


You Can Say Things If You Have 
These Comfort Dress Shoes 


Ready April 20 
No. 29. Black Kid, B Grade 
12-8 Mil. Heel. ....... $5.00 
A, 4-8; B, 3144-8; C, D, E21%4-8 


Ready April 20 
No. 120. Eight inch Fox Black 
Kid, B Grade, 12-8 Mil. Heel, 
$6.85 
A, 4-8; B, 314-8; C, D, E2%-9 


FOR YOUR TOES’ WOES 


se TT THE HOUSE OF SURE DELIVERIES ee — 
LUNN & SWEET CO. AUBURN, MAINE 


is oe 
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Peirce, firm member, Thomas F. Peirce 
& Son; Paul A. Peters, vice-president, 
Peters Mfg. Co.; William F. Peters, 
president, Peters Mfg. Co.; Burt W. 
Rankin, treasurer, Hunt-Rankin Leath- 
er Co.; J.B. Reinhart, vice-president, 
Wizard Foot Appliance Co.; Charles A. 
Reynolds, president, Keystone Leather 
Co.; Fred B. Rice, vice-president, Rice 
& Hutchins, Inc., G. S. Roth, manager 
shoe department, L. S. Donaldson Co.; 
Hollis B. Scates, shoe division manager, 
William Filene’s Sons Co.; T. M. Scog- 
gins, vice-president, Krupp & Tuflly; 
Mark W. Selby, vice-president and 
secretary, Selby Shoe Co.; Thomas W. 
Sherron, president, Sherron Shoe Co.; 
Milo A. Slade, firm member, Slade Shoe 
Shops; F. W. Small, manager shoe 
department, Gilchrist Co.; S. G. Spitzer, 
manager shoe department, S. Kann Sons 
Co.; Fred W. Stanton, secretary, Na- 
tional Shoe Travelers’ Association; 
Frank H. Stelling, Stelling-Nickerson 
Shoe Co.; E. H. Stetson, president, 
Stetson Shoe Co.; James H. Stone, 
editor, The Shoe Retailer; E. B. Ter- 
nune, treasurer and general manager, 
‘Boot and Shoe Recorder;”’ L. F. Tuffly, 
president, Krupp & Tuffly; Victor E. 
Vaile, president, Vaile Shoe Co.; H. L. 
Van Degrift, general manager, Van 
Degrift Shoe Co.; George A. Volk, firm 
member, Volk Bros. Co.; L. W. Volk, 
firm member, Volk Bros. Co.; J. M. 
Watson, president, Guarantee Shoe Co.; 
R. R. Wilkinson, shoe buyer, Cohen 
Brothers; W. W. Willson, store sales 
manager, Rice & Hutchins, Inc.; E. T. 
Wright, treasurer, E. T. Wright & Co. 
The National Shoe Retailers’ As- 
sociation has formally and officially 
endorsed the Retail Shoe Salesmen’s 
Institute. Several of the State and 
district associations of retail shoe 
merchants have also officially endorsed 
the plan. Included in the course, which 
is conducted by mail, are treatises on 
retail shoe salesmanship, correct fitting, 
materials in shoes, footwear mer- 
chandising, shoemaking, stockkeeping, 
window and store displays and intro- 
duction to shoe store management. 


Shoes Stolen in New York 


Hoskins Company Reports Loss of 
Entire Truckload 


Notice has been received from the R. 
H. Hoskins Company of Long Island 
City of the theft of a truckload of shoes 
in New York City. A description of 
the shoes is given below for the pur- 
pose of warning merchants to be on the 
lookout for this merchandise: 

Thirty-one pairs of women’s white 
reignskin oxfords with white buckskin 
wing tip, lace piece and quarter foxing; 
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white leather welt and heel; marked in 
lining A143, lot numbers, 22365, 22375, 
22384, 22387; stamped Frank Brothers 
in shank. , 

Seven pairs of same as _ above, 
trimmed in black calf leather; marked 
A43, lot number, 22400; stamped Frank 
Brothers in shank. 

Thirty-one pairs of women’s white 
reignskin oxfords, with patent leather 
tip, lace piece, vamp strip and back 
stay. Black leather sole and’ heel; 
marked A343, lot numbers, 22417, 





Brown Cloth Top, 9-inch 
Boot, Brown Leather, 314- 
inch Vamp, Cloth-Covered 
Heel, Blind Eyelets, Flat 
Laces. A Fall Model Pre- 
sented by Oppenheim & 
Collins, New York 











22420, 22425; stamped Frank Brothers 
in shank. 

Sixty-one pairs of women’s white 
buckskin, rubber soled, sport oxfords of 
several types, black and tan trimmed, 
styles A53, A353, A453, A153, lot 
numbers, 22464, 23184, 23192, 23201, 
23204. Rubber soles stamped in shank 
with Frank Brothers’ name. 

Thirty-five pairs of women’s white 
reignskin oxfords with Russia calf wing 
tip, lace piece and quarter foxing; white 
leather welt and heel; marked in lining 
A243, lot numbers 23181, 22332, 22334, 
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22336; stamped Frank Brothers in 
shank. 

Fifty-nine pairs of women’s white 
buckskin golf oxfords, tip and ball strap, 
leather soles; marked in lining 1105, lot 
numbers, 23084-23085-23086-23087; 
sock lining stamped Bonwit-Teller Co. 

Forty-one pairs of women’s white 
buck and black calf, and white buck 
and tan calf oxfords with white leather 
sole and heel; marked in lining 1107 and 
1108, lot numbers 23088, 23090, 23092, 
23094; sock lining stamped Bonwit- 
Teller Company. 

Seventy-three pairs of women’s all 
white buckskin tennis oxfords, rubber 
sole; marked in lining 1100, lot numbers 
23096, 23097, 23098, 23099; sock lining 
stamped Bonwit-Teller Company. 

Twenty-four pairs of women’s white 
buckskin oxfords, patent leather trim- 
ming, white leather sole; marked in 
lining 1102, lot numbers, 23102-23103; 
sock lining stamped  Bonwit-Teller 
Company. 

Fifty-nine pairs of women’s white 
buckskin oxfords, patent leather trim- 
mings, black rubber sole; marked in 
lining 1103, lot numbers 23104, 23105, 
23106, 23107; sock lining stamped Bon- 
wit-Teller Company. 

Fifty-nine pairs of women’s tan cresco 
calf golf oxfords, leather sole and heel; 
marked in lining 1104, lot numbers 
23109, 23110, 23111, 23112; sock lining 
stamped Bonwit-Teller Company. 

Twenty-eight pairs of women’s tan 
cresco calf oxfords, leather sole and heel; 
marked in lining 23144, 23147; sock 
lining stamped Abercrombie & Fitch Co. 


Death of John Schmitt 


For 40 Years Identified with Retail 
Interests at Marysville, Kansas 


John Schmitt, head of the house of 
John Schmitt & Son, Marysville, Kan- 
sas, died on March 23, aged 74 years. 
Mr. Schmitt was the senior member of 
the firm. He had been in the men’s 
retail shoe business, custom shoe mak 
ing and repairing in Marysville for 40 
years. 

The business will be continued with 
John Schmitt, Jr., as an active member. 


Price Correction 


Marston & Tapley Company’s Shoe 
No. 3609 Sells at $4 

In the advertisement of Marston & 
Tapley, Danvers, Mass., published in 
the issue of the “‘Boot and Shoe Re- 
corder’”’ of March 20, a boy’s chrome 
gun metal bal., mat top, Goodyear 
welt, Neolin sole, Chicago toe, sizes 1—6, 
widths C, D and E, was quoted at $4.50. 
This was an error. The price should 
have read $4. 
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CLAREMONT 
No. 1110 


C. & C. **Tony’’ Calf 


Here’s a **Peach’’ of a Bates Shoe 
—and it’s In Stock 


You like this shoe? It’s a wonderful seller, day in and out, in the Bates Agency stores. 
It’s the ““Claremont’’—in Creese & Cook’s ‘““Tony”’ Calf; oak outer sole; full-grained 
inner sole; solid-lift leather heel; special Tan cord lining; padded tongue; perforated 
and pinked top-facing. 

Going some, for a moderate-price shoe! 


Plenty of sizes at Chicago Headquarters—if you order NOW. 


Oxfords In Stock—At Chicago we also have a complete stock of Men’s low’shoes, 
on this same Claremont and other shapely lasts. 


Made in Mahogany, Koko, Cherry and Black Calf, and Cordo Kid. 


A. J. BATES COMPANY 


Central Distributing House 
33 SOUTH WELLS ST., CHICAGO, ILLINOIS 
General Offices, WEBSTER, MASS. 
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Banquet of the Ohio, West Virginia and Kentucky Customers of Selby Shoe Co., Held at Deshler Hotel, Columbus, March 2 


Arch Preserver Convention 


First “Get-Together’’ 


National Event Planned 


for Milwaukee 


“‘An unqualified success’ was the 
unanimous verdict of those attending 
the first Arch Preserver Convention at 
the Deshler Hotel, Columbus, O., on 
the afternoon of March 2 and a ver- 
dict more nearly in accord with the 
evidence was never rendered by forty 
good men and true! 

Practically every ARCH PRE- 
SERVER merchant who could be in 
Columbus at the time made it a point 
to be present and contribute generously 
to the round-table discussion which was 
a feature of the meeting. 

The idea of an ARCH PRESERVER 
Convention was first proposed at 
Columbus a year ago by Messrs. 
Crawford, Hagemann, Bunn and others 
for the interchange of ideas and ex- 
periences in the interest of Arch Pre- 
server sales. Its success more than 
justified the good judgment of these 
friends of The Selby Shoe Company 
and certainly calls for other similar 
meetings in the future. 

Mark W. Selby acted as leader, and 
an unusually interesting and instruc- 
tive address by W. J. Walsh of South 
Boston, Mass., opened the program. 
Mr. Walsh since 1916 had increased his 
business on Arch Preservers from $4,108 
to approximately $50,000. 


W. J. Walsh Relates Experience 


Mr. Walsh said in part: “It was not 
long after I became the owner of the 
store in South Boston until I realized 
the necessity for a specialty shoe. Not 
until I read the advertisement of the 
ARCH PRESERVER shoe in the 
‘Recorder’ and Retailer did I find at 
last the only shoe that will keep good 
feet good. My confidence in Arch 
Preserver shoes has grown each year. 
It seems there is no limit to their pos- 
sibilities if fitted right and merchandised 
wisely.” 

Other Speakers 


Mr. Walsh was followed by Messrs. 
Crawford, Kase, Bunn, Hagemann, 
Clinton, Frank, Gross and others, all 
attesting to the service-rendering and 
business-building qualities of Arch Pre- 
servers. As Mr. Crawford well said, 
the surface has hardly been scratched 
so far as the development of the sales 
possibilities of Arch Preservers is con- 
cerned. 

Henry Hagemann assured _ those 
present that in Arch Preserver shoes 
they possessed a foundation upon which 
they can build with full confidence in 
the future. ‘Every customer is a 
saleslady for your shoes and an adver- 


tisement of your store,” said he. ‘“‘They 
can buy the ordinary shoes anywhere, 
but they can get Arch Preservers only 
from you.” 


Fitting Instructions 


The merchants present were a unit 
in emphasizing the necessity for fitting 
Arch Preserver shoes exactly right from 
heel to ball, agreeing that if this were 
done Arch Preservers would be a great 
factor toward building up a long list of 
permanent, loyal customers and satis- 
fied advertisers of the store. 

George D. Selby, president, and one 
of the founders of The Selby Shoe Com- 
pany, was present, and his happy talk 
met with a great reception. Dr. 
Charles Henry Brown, inventor of the 
Arch Preserver shoe, supplied many 
valuable suggestions that those present 
will doubtless use in their business. 

The members of this first Arch Pre- 
server Convention were so impressed 
with the results that they have sug- 
gested a similar meeting, national in 
scope, at Milwaukee in January, 1921. 
Those who are interested in such a 
convention, and will attend it, are 
asked to write to the editor of this page. 


New Shoe Stores 


Frank W. Potter, Bloomington, Ind., 
shoe department. 

Terrell Brothers, Walters, Okla., shoe 
department. 

Columbia Booterie, Columbia, S. C. 

M. Watshaw, Thomasville, Ga., shoe 
department to start soon. 
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awtord Shoe——-— 


STOCK 














All styles stocked 
Unbranded and 


“Crawford” 














. $8.75 





et pale Calt Oxford, Pointer Last. Widths, 


B621—Nut Brown Russia Calf Oxford, Tremont 
Last. Widths, AAtoD..................... $8.75 





B645—Havana Brown Kid Oxford, Eaton Last. 
EE ROE ERS $9.75 











"Ready May Ist. | 


B637—No. 4 Gallun’s Calf Brogue Oxford, Brogue 
Last. Widths, AA to | REI AR seh ae $9.50 











Ic 


B633—Brown Cordovan Oxford, Tremont Last. PN GSO TE saan cubes Mocsbiseimilans s dpeces 
$10.00 Cand D Ready. 


_ —¥ | | Sp eesey pneren nT. 
ORDER NOW. Sample Pairs Sent, Charges Prepaid, Also Spring Catalogue Upon Request 


CHARLES A. EATON COMPANY 


“The Sterling Shoemakers of New England” 
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“Glove Grip” Window of Pinehurst Department Store, Pinehurst, N. C. 


Attractive Window Display 


Made by Pinehurst Department Store, Pinehurst, 
| North Carolina 


A typical department store, carrying 
every line of merchandise, including 
dry goods, shoes, meats, groceries, drugs, 
etc., is that managed by W. J. MacNab 
under the name of the Pinehurst De- 
partment Store, Pinehurst, N. C. 

Mr. MacNab, who is of Scotch birth 
and ancestry, has conducted this store 
for the past nine years, during which 
time the business has shown a substan- 
tial increase. He caters to both North- 
ern and Southern trade, the former in- 
cluding the many Northern visitors who 
come to Pinehurst during the Fall, 
Winter and Spring season to enjoy golf, 
tennis, horseback riding and_trap- 
shooting. 

Mr. MacNab has had extended ex- 
perience in dry goods as well as shoes, 
the former in Scotland and the latter in 
this country, when he was employed in 
the factory stock department of George 
E. Keith Company at Brockton. He 
now carries the Walk-Over line, also the 
“Glove Grip” line of men’s and women’s 
welts, made by M. N. Arnold Shoe 


Company, North Abington, Mass. In 
the show-window picture can be seen 
“Glove Grip” shoes prominently dis- 
played among the men’s clothing and 
sporting paraphernalia. Mr. MacNab 
says he has carried this line for the past 
two years, that it pleases his trade and 
that his sales are showing a substantial 
growth. 

SURPLUS PROPERTY BIDS 
(Concluded from page 145) 
tinuous business with the Surplus 
Property Division, term guarantee in 
the sum of not less than $25,000 may be 
deposited with any Zone Supply Office; 
such term guarantee to be so worded 
as to bind the principal to full com- 
pliance with the terms of any bid which 
he may submit on any property offered 
for sale by the Surplus Property Divi- 
sion, Office of the Quartermaster- 
General, during the life of the guarantee. 

Firms or individuals who place term 
guarantee with this office or any Zone 
shall have their names registered in 


every Zone as being authorized to bid 
on any and all lists without further 
submission of guarantee during the life 
of their term guarantee. 


Obligation of Certified Check 


Term guarantee does not of itself 
relieve the bidder from the obligation 
of forwarding his certified check for 
10 per cent of the amount of his pur- 
chase within ten days of receipt of his 
letter of award. Where the bidder de- 
posits certified check for ten per cent as 
his guarantee with his bid, he can, if he 
so desires, in the event of award, apply 
said check as fulfillment of the terms 
outlined in paragraph 1, reverse side of 
letter of Acceptance Form 13. 

In the sale of rejected balances which 
are subsequently offered at fixed price 
on any and all lists, preference will be 
given to those who submitted bids on 
the particular item offered for sale. 
This preference to be given in the order 
of the highest bidder first, second high 
bid next and so on. This preference, 
however, will only be held for seven days 
after publication of the list and bidders 
not taking advantage of the same in that 
time, will have no grounds for complaint 
nor does the department obligate itself 
to advise said bidders, unless they sub- 
mit inquiry. 
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Will not rub off! 


deren WHITE—as tthe name implies—is a 
white that clingg—DOES NOT RUB OFF. 
It cleans as well as whitens. Is easily and quickly 
applied. Dries quickly and evenly—giving a finish 
of beautiful velvety whiteness. It helps preserve 
shoes. Equally good for Buck, Nubuck, Suede, 
Canvas, and all white duck fabrics. Once tried 
Kling White will sell itself. The attractive package 
lends itself advantageously to display purposes. 





Early stocking-up is advised. 


UNITED SHOE MACHINERY 
CORP. ': : BOSTON, MASS. 


BRANCHES 


Auburn, Me. Johnson City. N. Y. New Orleans 
Brockton Lynn Philadelphia 
Chicago Marlboro Rochester, N. Y. 
Cincinnati Milwaukee St. Louis 
Haverhill New York 





FFE 
THEY WEAR- 
WE DEL/VER. 


HERE’S WHAT THEY WILL CALL FOR 
RIGHT AFTER EASTER 


READY APRIL 15 
No. 319—Theo Cut Out, Turn, AA 
' ¥ READY NOW oe Black Kid,§18/8 Leather re 


No. 334-3—Strip Pump, . 
Turn, AA Grade Pat No. 319-1—AA Grade Pat. Kid. . .$6.75 


Colt, 18/8 Celluloid 
Wood Louis Heel. $7.50 


READY NOW 


No. oe nog Sally Pump, Welt, 
AA Grade Mat Kid, 18/8 Leather a 


No. 726—H. B. Kid 
Sizes No. 726-3—Pat. Kid. .......00. 
AA4%38 No. 726-4—White Cab 
A 4-8 
B38 
C 2%-7 
D 24-7 


LUNN & SWEET COMPANY, AUBURN, ME. 
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For 
Wii Children, 
NU, Misses a, QilliD 
SOUT Growing Girls LL 
© 





Wait for the 
** Salvo’ Salesman ! 


There is a real surprise coming to 
the wise shoe man who looks over 
the “Salvo” line. These shoes 
represent all that is new and sal- 
able in misses’ and children’s thor- 
oughly made stylish footwear. 





Our salesman will show the line— 
or you can send at once for our 
In Stock Catalog. It is ready for 
you now! 


Turn ‘Tu Tn Stock 


Early Delivery 
Widths AAA-C 


Style 700—Misses’ Patent 
Leather Ankle Strap. Last 154, 
6-8 Heel, A, B, C, D, E... .$3.75 


Style 750—C hild’s Patent Style 600—Misses’ Gun Ankle 
Leather Ankle Strap. Last 155, Strap. Last 154, 6-8 Heel, A, = 
Spring Heel, A, B, Dd. ..$3.50 C,D $3.4 


087-I—Mat Kid Iris Tie, Gaby, Wood Lx... ..... .$9. 
387-I—White Eve Iris Tie, Gaby, Wood Lx.... .... 
487-I—Black! Satin Iris Tie; Gaby, Wood Lx.. .... 7. 
881-I—White Kid Iris Tie, Alice, Wood Lx... .. . .10. 
987-I—Colt Iris Tie, Gaby, Wood Lx.... ........ 8.75 


SAME STYLE IN WELT 
089-I—Black Kid Ooze Tongue, Irene, Leather Lx. 9.00 


UPHAM BROS. SHOE CO. 


Stoughton , Mass. 


Style 650—Child’s Gun Ankle 
— ¢ at 155, Spring Heel, 
A, B,C, D $3.1 


Carried in Stock, 114-2, B,C, D. 
Carried in Stock, $36- at, 'C, D. 


KUHN - PAVORD -WILKS SHOE CO. 
HARRISBURG, PA. 
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Price 
$6.75 


Stock No. 1519—‘Ko-Ko” Cordo oxford, 
ba _ last. A, 7-11; B, 6-11; C, 6-11; 


Price 


$8.25 


Stock No. 1518—* ‘Ko-Ko” Russia calf 
oxford, “Park” last. A, 4 11; B, 6-11; 
Cc. 5-11; D, 5-11. 


$7.00 


Stock No. 7516—White Nubuck oxford, 
= te “Neolin’ sole, white rubber heel, 

ory welt. A, -10; B, 6-10; C, 5-10; 
D. 5-10. 





GREAT BUYS 


IN 


MEN’S 
OXFORDS 


WE CAN GIVE YOU 
STYLE—QUALITY 
DELIVERIES 


NOW IS THE TIME TO 
BUY TO GET THE PRICE 
AND DELIVERIES THAT 
WILL BENEFIT YOU MOST | 








**Fiske” Fashions for 
Men are never 
shipped branded. 
They are always 
packed in plain 
cartons. 


Price 
$8.25 


Stock No. 1540—Ko- calf 
See ‘New York” last. MS ih Cet 


i SHOE & LEATHER CO. 


BOSTON 
717-719 Atlantic Ave. 


CHICAGO 
301-303 W. Monroe St. 
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Keith’s Konqueror Oxfords are Real Shoes 
and Real Sellers— — 


STOCK STYLE 666—Cordo Calf Oxford. Victory Last. Wingfoot Rubber Heel. AA-D, 5 to 11. 


Send for Spring and Summer stock style catalogue 


The PRESTON B. KEITH SHOE COMPANY. 
BROCKTON (Campello Station), Mass. 
New York Office, 299 Broadway, Room 415 Boston Office, 207 Essex Street 






































1920—-1812=—108 YEARS’ EXPERIENCE MAKING 








GOOD BUCKLES 
BUCKLES FOR FOOTWEAR i a 


[From New England Edition of Shoe Findings] 


No. 416 No. 238 
——@—— 


FURNISHED IN HIGHEST GRADE NORTH & JUDD 


NICKEL OR BRASS PLATE MANUFACTURING CO, 
WHOLESALE NEW BRITAIN 
ONLY CONNECTICUT 

















— 
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BROGUE 


No. 4 Brogue Bal Full 
Norwegian Calf Stitched Around Heel Double Sole 











SHOES FOR YOUNG MEN 
— AND— 


MEN WHO KEEP YOUNG 














Richards & Brennan Co. 
Randolph, Mass. 


Boston Office 
83 Essex Street Marbridge Building 
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The pleasure of selling ‘‘Style 
Shoes of Quality” and the 
profit attained in doing so is 
only equalled by the pleasure 
your customers will derive 
from the perfect fit and the 
excellent service of these shoes. 



































Fascinating in design and 
authoritative in style, Utz & 
piel Dunn Shoes may always be 


Badger Brown Russia Calf, Brogue depended upon for genuine 
pace Sot. 84 inch bem y ws Stratford, 

ast nd eyelets, circular fox, wing tip. 1 i 
perforation and pinking on foxing and goodness In both materials 
tip, perforated imitation lace stay, . 

1 3-4 inch Cuban heel. Not carried in and workmanship. 

stock. Made only on order. 

Prices will be quoted by U. & D. Co. 

on request. 

















UTZ & DUNN CO. 


ROCHESTER «- NEW YORK 


BRANCH OFFICES 


. Denver New York City Los Angeles 
218 Charles Bldg. Bush Terminal Sales Bldg. 718 Story Bidg. 


G. C. McATEE 





TIGER & McNUTT 130 West 42d St. 
& A. McOMBER 
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“PROSPERITY ABOUNDS” 


Says C. W. Leavens, Representing 
Florsheim Shoe Company 


C. W. Leavens, who represents the 
Florsheim Shoe Company in Wisconsin, 
Michigan and Minnesota, writes us his 
impressions regarding conditions that 
confront the progressive retailer of 
footwear for 1920. 

“I will make this prophecy: 1920 
will be the greatest merchandising year 








C. W. LEAVENS 


Representing the Florsheim Shoe Com- 
pany in Wisconsin, Michigan and 
Minnesota 


it has ever been the pleasure of the 
American business man to know. 

“Shoe merchants have the prices to 
run up very large volumes in dollars 
and cents. Volume in pairage is con- 
siderably. better than a year ago, 
making it certain that business for 
Spring and Summer will exceed a year 
ago. 

“Demand for the best grades are 
running strongly as ever. Merchants 


hy Ke biped tA SM 


Traveling Shoe Salesmen. 


Activities of our Trade Ambas sadors 
On and Off the Road 


PMMA MM MN NM MM 


say, ‘What’s the use of purchasing 
cheap shoes when the consumer will not 
buy them?’ The buying public pur- 
chase high-grade shoes at present prices, 
with less complaint than they did when 
good shoes retailed for $5 and $6. 

“‘The percentage of the average stock 
is about 15 per cent less in pairage than 
in former times, consequently is turning 
faster and is a more satisfactory busi- 
ness proposition. 

“The unfair propaganda spread by 
irresponsible theorists as to shoe mer- 
chants’ profiteering has more or less 
subsided and the buying public is 
realizing that shoes are necessities and 
not nearly as high priced as many un- 
necessary luxuries they are buying 
every day. 

“Merchants have a great deal more 
competent and efficient salesforces 
than in former times; progressiveness 
is shown on every side; the salesforce 
consists of men and women of in- 
tegrity; they inspire confidence, are 
abreast of the times, they co-operate 


and follow the good example of their. 


employers, are sincere in expressing 


_ Opinions, discussing selling methods and 


seeking information. 

“Consequently the buying public is 
made to comprehend in a more in- 
telligent manner that shoes are manu- 
factured and sold on as keen and com- 
petitive a market as they ever were, 
which guarantees and proves con- 
clusively economy on price. There is 
absolutely no foundation that there is 
profiteering in the shoe business. 

“It is absurd and ridiculous to think 
that American people are going without 
footwear at no matter how high the 
price, and every well-conducted retail 
establishment should have assurance 
and confidence to forge ahead and 
achieve— progress is the word for 
1920.” 


CLEVELAND SHOE TRAVELERS 


Regarding D. W. Brill, Rice, Wood- 
ruff and Cutter 


D. W. Brill of the Brown Shoe Com- 
pany has been elected president of the 
Cleveland Shoe Travelers’ Association, 


SWauaeddeabiavaseuaandvanbanvever ivi 


and has planned for an active year that 
is to start soon after ithe men come off 
the road.from their annual drive for 
Fall business. ss 

N. B. Rice of the .W: H. Walker 
Company is vice-president of the 
Travelers and E. F. Buzek is eae A 
treasurer. 

Cleveland shoe tetsliliies home for the 
week-end reported retail merchants 
have gradually started their Fall buy- 
ing campaign. 

George E. Woodruff of the Siedand- 
Baillie Shoe Company said that most 


D. W. BRILL 


President of the Cleveland Shoe 
Travelers’ Association 


retail merchants are buying largely 
of the regular lines, and holding back 
on taking on new models and styles. 
Trade has been good with Mr. Woodruff 
and he predicted that the Fall buying 
would reach a heavy volume. 

E. S. Cutter of the Ralston Shoe 
Company has been in Indiana selling 
men’s shoes, and he brought back to 
this city enthusiastie reports about 
the volume of buying in the Hoosier 
State. Retail merchants have started 

{Continued on page 169) 














BOVE we show one of our newest buckles 

in the popular cut steel effect. It quickly 
retails at $5.00 and upwards per pair. This 
buckle, equipped with the Dalco patented 
device, is an ideal combination. 
There is a big call for buckles on eyelet ties. The 
Dalco device is the only one by whith buckles 
can be instantly attached to this type of shoe. 
No metal or other material comes in contact 
with the foot: 





All buckles supplied with fillers and Dalco device 
ready for attaching to shoes. 





Send for our latest illustrated circular showing our 
newest cul steel patterns. Don’t miss it. 


DALRYMPLE -PULSIFER COMPANY 


HAVERHILL, MASS. 
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The National Shoe Travelers’ Association, Inc. 


OFFICERS AND BOARD OF GOVERNORS 


W. M. OAKMAN, president . 

G. J. NICHOLS, {1st vice-president . 
F. W. STANTON, secretary 

D. DAVIS, treasurer . 


j ole Marshfield Hills, Mass. 
535 Boston Block, Minneapolis, Minn. 

. 207 Essex St., Boston, Mass. 

35 So. Dearborn St., Chicago, II. 


VICE-PRESIDENTS 


Pe 


_ Oberfield 
i Goldman 


. Frazier 


G. E. Van Tuyl 
J. A. Henjum 
C. W. James 
C. Orr 

W. E. Pitcher 
J. Kalisky 


AFFILIATED ASSOCIATIONS 


BOSTON SHOE ASSOCIATES, BOSTON, MASS. 
C. M. Crafts, president, 42 Lincoln St., Boston, Mass.; 
M. Ellis, vice-president; C. W. Morrill, treasurer; 
R. Millis, secretary, 42 Lincoln St., Boston, Mass. 

CENTRAL ASSOCIATION TRAVELING SHOE 
SALESMEN, KANSAS. CITY, MO. D. C. Phelps, 
president, 520 Ridge Bldg., Kansas City, Mo.; C. N. 
Fitch, vice-president, Mt. Washington, Kansas City, 
Mo.; E. O. Graham, secrelary-treasurer, Suite C, Mass. 
Bldg., Kansas City, Mo. 

CLEVELAND SHOE TRAVELERS’ ASSO- 
CIATION, CLEVELAND, O. C. W. James, president, 
10733 Superior Ave., Cleveland, Ohio; D. W. Brill, 
vice-president; E. F. Buzek, secretary-ireasurer, 1690 
Belmar Road, Cleveland, Ohio. 

INDIANA SHOE SALESMEN’S ASSOCIATION, 
INDIANAPOLIS, IND. H. Springgate, president, 
3630 Central Ave., Indianapolis, Ind.; A. B. Fletcher, 
vice-president; C. I. Slipher, secretary-treasurer, 220 
Sax’s Bldg., Indianapolis, Ind. 

ROCHESTER ASSOCIATION OF TRAVELING 
SHOE SALESMEN, ROCHESTER, N. Y. 5S. B. 
Vaisey, president, care of Burrows Shoe Co., Rochester, 
N. Y.; W. D. Carhart, 1st vice-president, 286 Alexander 
St., Rochester, N. Y.; H.J. Beatty, 2d vice-president, 
care of C. P. Ford Co., Rochester, N. Y.; E. J. Ryan, 
3d vice-president, 687 Averill Ave., Rochester, N. Y.; 
R. V. Leard, 4th vice-president, 176 Edgerton St., 
Rochester, N. Y.; A. C. Edson, secretary, Hotel Powers, 
Rochester, N. Y:; J. W. Castle, treasurer, Burrows 
Shoe Co., Rochester, N. Y. 

BOSTON SHOE TRAVELERS’ ASSOCIATION, 
BOSTON, MASS. S. L. Curry, president, 2 Rockland 
St., Roxbury, Mass.; T. A. Delany, vice-president, care 
of T. D. Barry Co., Brockton, Mass.; Wm. Noll, 
secretary-treasurer, 105 Federal St., Boston, Mass. 


CINCINNATI ASSOCIATION OF THE NA-- 


TIONAL SHOE TRAVELERS, CINCINNATI, O. 
C. Orr, president, 1345 Duncan Ave., Cincinnati, O.; 
A. Willey, vice-president, care of Holters Shoe Co., 
Cincinnati, O.; Charles F. Weckel, treasurer; F. J. 
Weber, secretary, 1720 Pell Place, Station A, Cincinnati, 

Ohio. 

TRAVELING SHOE SALESMEN’S ASSOCIA- 
TION OF BALTIMORE, BALTIMORE, MD. L.S. 
Gwyn, president, 614 Reservoir St., Baltimore, Md.; 


I. Croner, vice-president; B. A. Carr, secretary-treas- 
urer, 205 W. Lombard St., Baltimore, Md. 

MICHIGAN SHOE TRAVELERS’ ASSOCIATION 
OF DETROIT, DETROIT, MICH. E. Van Tuyl, 
president, 233 Linwood Ave., Detroit, Mich.; A. Mac- 
aulay, vice-president; H. Greenfield, secretary-treasurer, 
195 Randolph St., Detroit, Mich. 

SOUTHERN SHOE SALESMEN’S ASSOCIA- 
TION, BOSTON, MASS. C. S. Briel, president, 
6 Lombard St., Dorchester, Mass.; E. M. Cox, vice- 
president, 183 Essex St., Boston, Mass.; F. W. Stanton, 
secretary-treasurer, 207 Essex St., Boston, Mass. 

PENNSYLVANIA SHOE TRAVELERS’ ASSO- 
CIATION, PITTSBURGH, PA. J. J. Whalen, presi- 
dent, 47 Hudson St., Brockton, Mass.; H. C. Ogden, 
vice-president, Hotel Henry, Pittsburgh, Pa.; A. L. 
Smith, 2d vice-president, 349 W. 120th St., New York; 
A. A. Betts, secretary-treasurer, Hotel Henry, Pitts- 
burgh, Pa.; E. B. Arbuthnot, recording secretary, 
Hotel Henry, Pittsburgh, Pa. 

SOUTHWESTERN SHOE TRAVELERS’ ASSO- 
CIATION, DALLAS, TEXAS. J. E. Miller, presi- 
dent, 104 W. 14th St., Oklahoma City, Okla.; H. L. 
Hunter, vice-president; B. McWhirter,  secretary- 
treasurer, Waco, Texas. 

PHILADELPHIA SHOE TRAVELERS’ ASSO- 
CIATION, PHILADELPHIA, PA. I. F. Oberfield, 
president, 3 North 4th St., Philadelphia, Pa.; R. W. 
Franklin, 1st vice-president, 1326 Jerome St., Philadel- 
phia, Pa.; B. B. Davis, 2d vice-president, Denckla 
Bldg., Philadelphia, Pa.; J. L. Scanlon, 3d vice-presi- 
dent, 742 S. 59th St., Philadelphia, Pa.; E. F. Porter, 
secretary-ireasurer, 3 N. 4th St., Philadelphia, Pa. 

ST. LOUIS SHOE TRAVELERS’ ASSOCIATION, 
ST.LOUIS, MO. W. H. Goldman, president, 501 
Columbia Theater Bldg., St. Louis, Mo.; W. H. Lampe, 
vice-president; C. C. Cayce, secretary-treasurer, 403 
Columbia Theater Bldg., St. Louis, Mo. 

BOOT AND SHOE TRAVELERS’ ASSOCIATION 
OF NEW YORK, N.Y. W. E. Pitcher, president, 505 
Broadway, New York; A. E. Oldaker, Jr., 1st vice- 
president, 127 Duane St., New York, N. Y.; C. B. 
Brigham, 2d vice-president, 8 W. 40th St., Room 510, 
New York, N. Y.; S. A. McOmber, secrelary-treasurer, 
130 W. 42d St., New York, N. Y. 
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BEALS-PRATT 
SHOES 


T has not been difficult 

for us to get an abun- 
dant share of the Shoe 
business of the country 
with Beals-Pratt Shoes. 
Any manufacturer could 
hardly expect otherwise 
with such splendid Shoes. 
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It is gratifying to hear of 
the successes that retailers 
are having with B-P Shoes. 
Certainly nothing could 
be more convincing as to 
the merits of our line. 





























Such assurances can but 
increase our efforts to 


make Beals-Pratt Shoes 
better every day. 


BEALS -PRATT 
SHOE MFG. CO. 


MILWAUKEE, WATERTOWN, 
WISCONSIN WISCONSIN 
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NORTHWESTERN SHOE TRAVELERS’ ASSO- 
CIATION, MINNEAPOLIS, MINN. J. W. Bates, 
president, 504 Boston Block, Minneapolis, Minn.; 
G. Simpson, vice-president; E. A. Bailey, secretary- 
treasurer, 642 Boston Block, Minneapolis, Minn. 

OHIO SHOE TRAVELERS’ ASSOCIATION, 
COLUMBUS, O. R. B. Collier, president, Worthing- 
ton, Ohio; C. A. Risley, 1st vice-president; J. M. Stan- 
ley, 2d vice-president; W. H. Reichel, assistant secretary; 
P. J. O’Neil, secretary-treasurer, 604 Commerce. 

PACIFIC COAST SHOE TRAVELERS’ ASSO- 
CIATION, SAN FRANCISCO, CAL. Carl B. Mason, 
president, 307 Pacific Bldg., San Francisco, Cal.; 
Henry M. Edwards, 1st vice-president; A. V. Walcott, 
2d vice-president; Gene Murphy, 3d vice-president; J. B. 
Kruger, secretary-treasurer, 307 Pacific Bldg., San 
Francisco, Cal. 

CHICAGO SHOE TRAVELERS’ ASSOCIATION, 
CHICAGO, ILL. J. Kalisky, president, 4511 Michigan 
Ave., Chicago, Ill.; H. R. King, vice-president, 7510 
Greenview Ave., Chicago, Ill.; D. Morris, secretary- 
treasurer, 32 So. Wells St., Chicago, Ill. 

THE SALT LAKE ASSOCIATION OF THE NA- 
TIONAL SHOE TRAVELERS’ ASSOCIATION. 


C. L. Frazier, president, 29 Craig Apts., Salt Lake City, . 


Utah; A. E. Bronn, vice-president, New House 
Hotel, Salt Lake City, Utah; L. H. Espey, secretary- 
treasurer, New House Hotel, Salt Lake City, Utah. 


Thompson, vice-president; J. E. Wm. Prescott, secre- 
tary-treasurer, 2901 Ingersoll Ave., Des Moines, Iowa. 

SHOE TRAVELERS’ ASSOCIATION OF MIL- 
WAUKEE. G. P. Utley, president, 14 Wells St., Mil- 
waukee, Wis.; W. P. Mueller, vice-president, 14 Wells 
St., Milwaukee, Wis.; M. H. Tenscher, secrefary- 
treasurer, 842 41st St., Milwaukee, Wis. 

SHOE TRAVELERS’ CLUB OF LOS ANGELES. 
J. A. Henjum, president, 245 So. Hobart St., Los 
Angeles, Cal.; C. F. Smith, vice-president; C. E. Cook, 
secretary-treasurer, Hotel Angelus, Los Angeles, Cal. 

BUFFALO ASSOCIATION OF TRAVELING 
SHOE SALESMEN, BUFFALO, N. Y. A. F. Jenks, 
president, Churchill & Alden Co., Brockton, Mass.; 
G. S. Hess, vice-president, care of W. H. Walker & Co., 
Buffalo, N. Y.; R. J. McDonald, secretary, Hotel 
Iroquois, Buffalo, N. Y.; C. W. Reis, treasurer, Hotel 
Iroquois, Buffalo, N. Y. 





LEGISLATIVE COMMITTEE. E. E. Evarts, 
chairman, care of C. P. Ford Co:, Rochester, N. Y. 

RAILROAD COMMITTEE. L. M. Gerson, chair- 
man, 47 W. 34th St., New York. 

EDUCATIONAL COMMITTEE. G. Saunders, 
chairman, 5036 Lyndale St., So. Minneapolis, Minn. 

PUBLICITY COMMITTEE. J. J. Whalen, chair- 
man, 47 Hudson St., Brockton, Mass. 

BAGGAGE TRANSFER COMMITTEE. C. W. 





IOWA NATIONAL SHOE TRAVELERS’ ASSO- 
CIATION, DES MOINES, IOWA. L. D. Ream, 
president, 1006 33d St., Des Moines, Iowa; W. H. 


Evans, chairman, 1049 Balmoral Ave., Chicago. 
ATTORNEYS. Swain, Carpenter & Nay, 1111- 
1115 Paddock Building, Boston, Mass. 








to stock up for the Fall in earnest, and 
are placing their orders early for fear 
that deliveries will not be satisfactory 
if they hold off any longer. 


INDIANA TRAVELERS’ BULLETIN 


Ninth Edition of Live-Wire News 
Has Been Mailed to Members 


The ninth edition of the Indiana 
Shoe Traveler Live-Wire, issued month- 
ly, was mailed under date of March 
24 to members. W. -F..Crooke of 
the Denison Hotel, Indianapolis, is 
the editor and is to be congratulated 
on his newsy style. 

This edition reviews the meeting of 
February 13; it designates the Indiana 
Retail Shoe Dealers’ Association Con- 
vention as the ‘‘best ever.”’ ‘The spirit 
manifested by the retail merchants and 
traveling men throughout Indiana is 
indeed gratifying; by continued co- 
operation even greater things can and 
will be accomplished.” 

Mention was made of a committee 
appointed to draft a resolution and 
submit same to members at the next 
meeting, discouraging the sale of shoes 
by a manufacturer or jobber of shoes 


to any ‘corporation which retails them: ~ 


to its employes at wholesale prices. 


A paragraph is devoted to the an- 
nouncement of the new organization, 
known as The Ridiculous and Defense- 
less Order of Skin Kids. 


Officers of Skin Kids 


Its officers are as follows: J. B. Meek, 
founder of the order, holds the high 
office known as the most wonderful 
kid skinner; W. F. Crooke, leading 
knight kidder; most unpleasant goat 
recorder, C. I. Slipher; Corral Keeper, 
Harry Springgate; real undesirable 
shepherds, Dale Stout and Walter 
Scott. Board of ungovernable skin 
kidders: Herb Poyneer, Will Ratcliffe, 
George Sandburg, John Fox, Charles 
Foreman, Wilbur Newburg, Sam Ju- 
neau, Phil Merkland and Frank Gaines. 
The most unworthy unsearched Billy, 
George Karl of Boston. 

The object of this order is to promote 
companionship among salesmen and 
retail merchants, both being eligible. 
The Denver yell has nothing on the 
hailing sign of this order. The ritualis- 
tic work is one big scream; 130 goats 
were corraled as charter members. The 
R. and D. O. O. S. K. bids fair to be- 
come a National organization. The 
next initiation will be the first Sunday 
preceding the next convention. 


Other Bulletin Notes 


Michael & Moore of Noblesville are 
now operating two stores in Noblesville. 

Mendel Wolf of Shelbyville, Ind., has 
added a Shoe Department, specializing 
in women’s, misses’ and children’s 
shoes. 

It is reported that Victor Vaile will 
soon add two more stores to his chain. 

A good thought, ‘‘Let’s sell our own 
line. Don’t sell the other fellow’s.” 
A good word is enough. 

One hundred and fifty-seven lines 
were exhibited during the convention. 

Could you imagine anything funnier 
than a good heavyweight wrestling 
bout at our next stag party? Babe 
Woodruff and Dale Stout would make 
a good match and would go the limit. 

Have you noticed that everybody 
seems to be trying to get a little more 
for their services? Even the hotels and 
transfers have advanced their rates. 
The only way you can get any part of 
it back is to work hard and cut out the 
tips. 

Forty-two salesmen have been added 
to our membership list since the last 
issue. Keep it up, boys; get a new 
member for Easter. Let’s make it 200 
by June 1. 

“‘Scotty’”’ of Lambertville fame and 
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POPULAR KID STYLES 


FROM THE 


“CONSTANT COMFORT” LINE 


~] 


No. 89 No. 88 


Black Kid Theo Tie, Black Kid Theo Tie. 
12-8 Heel, 45 Last. In 12-8 Heel, 495 Last. In 


Stock April 10th. A, B, Stock April 10th. B, C, 
eee. 2 eh $4.50 DandE......... $3.50 


No. 55 


a ws , Black Kid 6-Eyelet, Imitation Perfor- 
Black Kid Plain Toe Pump, 12-8 Heel. ated Tip, Lace Oxford, 13-8 Heel. In 


In Stock. A, B, C and D. Price... $4.25 ind Lk Cone he $5.85 


AULT-WILLIAMSON SHOE CO. 


Manufacturers 
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W. H. Helland have sent in some very 
good articles, which will appear in our 
next issue. 

We hope that other salesmen will 
send in some good news for our next 
issue, which will be April 24. 

Don’t forget to solicit an ad from 
your hotel for the National Magazine. 

The official hotel is listed as the 
Claypool Hotel, Indianapolis, Ind. 


Date of Next Meeting 


The next regular meeting. of the 
Indiana Shoe Travelers will be held 
second Saturday in May. 


HOTEL FORT DES MOINES 


Headquarters for 1921 National Shoe 
Travelers’ Association Conven- 
tion 

The Hotel Fort Des Moines is the 
official headquarters in Iowa for the 
Iowa Shoe Travelers’ Association, one 
of the livest organizations of shoe 
traveling men of the United States. 

This hotel will also be the head- 
quarters next January for the National 
convention of shoe travelers. 

The Tenth Annual Convention of 
the Iowa Shoe Dealers’ Association was 
held within its walls. All present at 
this convention were-unanimous in the 
praise of the splendid handling of the 
shoe exhibits and of the co-operation 
with the retail shoe merchants. All 
plans went forward without a hitch or a 
flaw from March 9 to 12. 

The Hotel Fort Des Moines and its 
management will do much in con- 
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SMILING SIZER 


A Visitor at the ‘*Recorder’s”’ 
Rochester Office 

A. E. Sizer, who spreads the “Dia- 
mond T”’ brand of men’s shoes in New 
York State, was all smiles when he 
called at the Rochester office of the 
*‘Boot and Shoe Recorder’’ last week. 
“T find that my new line made by J. E. 
Tilt Shoe Company of Chicago is 
going big with the trade,” said Mr. 
Sizer, ‘‘and that merchants, .especially 
the ones I call on, are selling more high 
grade shoes than ever before.” 


ST. LOUIS TRAVELERS 


Snapshots of Salesmen and Their 
- Activities 

Harry Peterson has associated him- 
self with Friedman-Shelby Shoe Com- 
pany in the capacity of salesman. . He 
will travel Northern Minnesota. Mr. 
Peterson was formerly with a _ well- 
known leather clothing manufacturing 
company, and is well acquainted in the 
territory he will cover. 

S. L. Subow, salesman for Brown Shoe 
Company in Illinois and Indiana, has 
been forced to leave his territory for a 
time, due to illness, but is expected to 
be back on the road shortly. 

Ben Satz has been added to the sell- 
ing force of David P. Wohl Shoe Com- 
pany, and will cover Louisiana. Mr. 
Satz is the youngest salesman with this 
heuse and achieved the distinction of 
heading the entire sales force his first 
week on the road, which was also his 
maiden trip on the road as a salesman. 























MOTEL FORT DES-MOWES 


Headquarters for the Tenth Annual Convention of the Iowa 
Retail Shoe Dealers’ Association. Also Official Headquarters 
for the Iowa Shoe Travelers’ Association. 


tributing to the comfort and pleasure 
of the hundreds of shoe travelers who 
will gather for the convention of the 
N.S. T. A., in January, 1921. 


W. A. Mehearg has associated him- 
self with David P. Wohl Shoe Com- 
pany in the capacity of salesman. He 
will cover Arkansas. 


171 


Harry Caplan, salesman for David P. 
Wohl Shoe Company in Eastern and 
Southern Texas, was in the house for a 
few days last week, but is now back in 
his territory ¥ 


ASSISTING C. A. SABINE 


Bradford P. Marble Distinguishing 
Himself Creditably 


As direct assistant to C. A. Sabine, 
sales and advertising manager of the 
Marion Shoe Company, Marion, Ind._ 


B. P. MARBLE 
With Marion Shoe Company 


Bradford P. Marble is distinguishing 
himself very creditably. 

Mr. Marble came to Marion, Ind., 
from Brockton, where he was advertis- 
ing manager of the M. A.-Packard Co. 
He is rapidly acquiring the spirit of the 
West, to which he is a newcomer. Mr. 
Marble was a recent visitor in Chicago, 
where he was very much impressed with 
conditions. 


BOWNE-GAUS MEN 


List of Representatives and Terri- 
tories Covered 


The Bowne-Gaus Shoe, Company, 
wholesale distributors of Utica, N. Y., 
announce the following representatives 
and their respective territories: W. S. 
Pentland, Northern New York; W. H. 
Carroll, Central New York; E. F. 
Sherry, Northern and Western New 
York; John N. Gerling, Southern New 
York; Joseph N. Ball, Pennsylvania; 
Tracy E. Humphrey, Northern and 
Western New York; John Eisenbach 
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OUR 196 LAST 


One of the Most Popular Styles in the Entire Line. This 
Style We Will Make from Any of the Following 
I Leathers and At Prices Listed Below 


iy Yj Creese & Cook's Tow OS What Could Be Fairer Than This Offer? 


SELECT any leather listed on this page and have us make it over 
the last illustrated at the p> of the page. When you receive 

the shoes, compare them with other lines of the same quality, style, 

and finish. Then if you are not convinced that 

our prices are from 10 to 20 per cent lower,re- 

turn the shoes to us at our expense and we will ; 


also return any transportation charges you have paid. 
{We cannot accept orders for less than 12 pairs on a style. 
{May we send one of our salesmen to show you our line? 
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Central -and Western New York; 
Francis S. Dwyer, Southwestern New 
York;. Fred Chevalier, Eastern New 
York;. John A. Heiser, Southern New 
York. 


CINCINNATI TRAVELERS 


List of Salesforces and Territories 
Covered by Order Takers 


The Cincinnati travelérs of. the 
Julian & Kokenge Company, the 
Manss-Owens Company and the Scheif- 
fele Shoe Manufacturing Company have 
been in their territories three weeks and 
are all sending in their share of orders 
for Fall and Winter. 

With Julian & Kokenge Co—L. G. 
Arens, the West; S. S. Brewer, Ala- 
bama, Kentucky and Tennessee; Perez 
Falk, Oklahoma; Fred Farwell, the 
East; Jacob S. Frohman, New York 
City; D. J. Harkins, New England 
States; H. R. Harner, Michigan; C. 
M. Herring, Pennsylvania, Virginia, 
New Jersey, Maryland and Delaware; 
Franco-Italian Company, France and 
Italy; Elmer Kokenge, Iowa, North 
and South Dakota; Louis Kull, Cincin- 
nati and vicinity; H. N. Lape, large 
cities, of Kansas, Missouri, Oklahoma, 
and Denver, Col.; N. H. McMaster, 
Texas, Southeast New Mexico and a 
few towns in Oklahoma; S. D. Mc- 
Naghten, Kansas and Missouri; C. F. 
Mahar, Florida, Georgia, North and 
South Carolina; Carl B. Mason, Wash- 
ington, Oregon and California; H. C. 
Mayers, Ohio and West Virginia; Chas. 
S. Mueller, Illinois; S. R. Murphy, 
Canada, Chicago and large cities in 
Iowa; Harlan Rhoads, Indiana; F. M. 
Samuels, Arkansas, Louisiana and Mis- 
sissippi; H. B. Sanford, New York and 
Pennsylvania; South American Export 
Company, South America; Richard 
Stix, towns in Pennsylvania and New 
York not covered by Mr. Sanford or 
Mr. Farwell; C. R. Terry, Minnesota 
and Wisconsin; John J. Walsh, large 
cities in Alabama, Kentucky, West 
Virginia, Tennessee and Mississippi, 
also New Orleans; F. A. Werner, Eng- 
land. 


Salesmen of Manss-Owens Com- 
pany and Their Territories 


With Manss-Owens Company—F. E. 
Kirkman, South Carolina; J. R. Wood- 
all, Georgia; Frank I. Mangum, Ala- 
bama, Mississippi; Frank E. Maney, 
Texas; Claude Ray; Oklahoma, Arkan- 
sas; Sidney Boozer, North Carolina; 
Z. B. Anglin, Tennessee; J. Blackburn, 
Louisiana; W. G. Thompson, Virginia; 
J. E. Call, in charge Southern territory; 
Fred C. Earl, Illinois, Indiana, Wiscon- 
sin, Iowa and Missouri; W. L. Costello, 
New York City, New England States; 
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H. H. Bruning, Ohio, West Virginia, 


Kentucky. 


Scheiffele Shoe Company 


With Scheiffele Shoe Manufacturing 
Company—Karl Heimberger, Pennsyl- 
vania, Ohio, Chicago, Milwaukee, De- 
troit, Baltimore and Washington; H. 


_W. Jones, Denver, West to coast; Fred. 


L. Joseph, Kentucky, Tennessee, Mis- 
sissippi, Arkansas, Louisiana and Ala- 
bama; J. B. Miller, Virginia, North and 
South Carolina, Florida and Georgia; 
H. J. Reberdy, Michigan; Louis Hol- 
thaus, Ohio and Indiana; E. H. ‘De- 
Nune, Illinois, lowa and Nebraska. 


REGAL SALESMEN ARE OUT 


Convention Held at Whitman Prior 
to Spring Trip 


The semi-annual salesmen’s conven- 
tion of the Regal Shoe Company was 
held at the Whitman factory week be- 
fore last, and the program outlined by 
Agency Sales Manager F. V. Hill was 
enthusiastically received by the men. 
One of the features of the convention 
was an interesting address given by 
Charles Coolidge Parlin, manager of the 
Division of Commercial Research of the 
Curtis Publishing Company, on the 
“Basic Facts of Prosperity in 1920.” 
The States are covered by the following 
men: 


Men and Territories 


A. M. Millican, Maine, New Hamp- 
shire, Vermont, Massachusetts; C. S. 
Merrill, Rhode Island, Massachusetts, 
Connecticut; H. L. Kincaid, New York, 
Pennsylvania; E. M. Webster, Con- 
necticut, New York; New Jersey; W. E. 
Bolen, Pennsylvania, Delaware, Mary- 
land, West Virginia, New Jersey; E. S. 
Bearce, Pennsylvania, Ohio, Maryland, 
West Virginia; T. T. Merrill, Virginia, 
North Carolina, South Carolina, West 
Virginia, Tennessee; 
Florida, Georgia, Alabama, Tennessee; 
Joseph Gaffin, Illinois, Indiana, Michi- 
gan; L. S. Damon, Michigan, Wiscon- 
sin, Minnesota, North Dakota, South 
Dakota; W.T. Ohmart, Missouri, Iowa, 
Nebraska, Kansas; W. H. Duff, Ar- 
kansas, Oklahoma, Texas, Tennessee; 
C. E. Nelson, Colorado, Wyoming, 
Montana, Idaho, Utah, Washington, 
Oregon, Nevada, California, New Mex- 
ico; W. A. Van Degrift, Texas, Cali- 
fornia, Arizona, New Mexico; and J. L. 
Brevard, Kentucky, Louisiana, Missis- 
sipe, Ohio. 


WISE, SHAW & FEDER SALESMEN 


And the Territories Which They 
Are Covering 
W. J. Feder—Ohio, Indiana and 
Illinois; J. H. Gregg—The South; 
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F. W. Yates—parts of Ohio, parts of 
Pennsylvania and Michigan; G. J. 
Nichols—Minnesota, Wisconsin and 
South Dakota; B. McWhirter—Lou- 
isiana, Mississippi, Texas and New 
Mexico; L. S. Haddox—Kansas, Okla- 
homa and Arkansas; E. A. Anderson— 
Pacific Coast; N. B. Sachs—Mary- 
land, West Virginia and part of Vir- 
ginia, Pennsylvania and New Jersey; 
W. E. Johnson—Missouri, Iowa and 
Nebraska; F. M. Stevens—the South- 
east; B. E. Simms—parts of Illinois, 
Wisconsin and Michigan and Min- 
nesota; R. H. Lavender—New York 
State and New England. 


CINCINNATI SALESMEN 


The Duttenhofer-Stevens Company 
Salesforce and Territories 


Harry L. Biddle—West Virginia, 
Virginia, Maryland and District of 
Columbia; O. W. Price—Pennsylvania 
and Michigan; O. F. Price—North 
Carolina, South Carolina, Georgia and 
Florida; F. L. Sanford—Colorado, 
North Dakota, South Dakota, Wyo- 
ming, Montana, Idaho, Utah, Nevada, 
Arizona and New Mexico; E. J. Mc- 
Laughlin—Chicago and Milwaukee; 
J. C. Adams—Minnesota and Wiscon- 
sin; J. S. Gorman—Ohio; George J. 
Sennhauser—Indiana and _ Illinois; 
O. E. Hetherington—Oklahoma, Texas; 
Fred Schwable—Kentucky, Tennessee 
and Arkansas; T. H. Kirby—Kansas 
and Missouri; C. S. Craney—Alabama, 
Louisiana and Mississippi. 


AULT-WILLIAMSON MEN 


List of Live-Wires and ‘Territories 
Which They Cover 


Gordon McDaniel—Alabama, Flor- 
ida, Georgia and Tennessee; G. A. 
Campbell—Ohio and West Virginia; 
J. T. Carroll—South Carolina, North 
Carolina, Maryland, District of 
Columbia, Delaware, New Jersey, 
Virginia, Philadelphia, Pa.; H. N. 
Green—Arizona and New Mexico; 
P. R. Howard—Wisconsin and Michi- 
gan; W. C. Olds—New York and New 
Jersey; W. L. Ramlose—Missouri, 
Iowa and Kansas; O. L. Rappleye— 
Illinois, Indiana and Kentucky; E. F. 
Smith—Arkansas, Louisiana and Mis- 
sissippi; Fred Snyder—North Dakota, 
South Dakota, Minnesota and Ne- 
braska; E. E. Davis—Pennsylvania; 
A. J. Eastham—Texas, Oklahoma and 
Kansas; H. O. Ramlose—smaller towns 
in Missouri, Iowa and Kansas; A. J. 
Minshall—Maine, New Hampshire, 
Vermont, Massachusetts, Rhode Island 
and Connecticut; W. S. Johns—Cali- 
fornia, Colorado, Utah, Montana, Ne- 
vada, Oregon, Washington, Wyoming 
and Idaho. 
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FOR ALL OCCASIONS 
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“COLUMBIA” 


This is the time for Americanization. 


This last is American. It has that look, that style, that 
beauty that immediately classes it as American. 


Columbia is the name of this last. 


ARARA 


> 


Armas 
Wesshe 
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Don't forget it! 


Ask our salesmen to let you see it. It is the ‘gem of good 
shoemaking."’ It’s not long, not short—not wide, not 
narrow— it's simply beautiful. That's all. 


Zena 
BUA 


U 


Stock No. X304—Black Satin Theo Instep Tie. 
2 1-8 inch Full Louis Wood Covered Heel, 3 1-2 
inch Vamp, Quarter Toe Last. Price $6.85 


Stock No. X296—Same in Peters’ White Reign- 
skin. Price $6.25 


Stock No. X309—Same in Gottschalk White si; 


. 


Sa4*sasts 
Bcish eis 


Nathan D. Dodge Shoe Co. 
Newburyport, Mass. 


Boston New York Philadelphia Chicago San Francisco 
183 Essex St. 851 Marbridge Bidg. 600 Denckla Bidg. 20 W. Jackson Blvd. 417 Pacific Bidg. 
Great Northern Bidg. 
Philippine Islands 


Montgomery, Ala. Kansas pay Mo. 
20 Galena Ave. 537 Ridge Bidg. 304 Roxas Bldg.. Manila 


All goods sold F. O. B. Newburyport, terms, net 30 days. Single pairs, 25 cents a pair extra. 
Prices and. Deliveries Not Guaranteed 
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LEAVES SHOE FIELD 


Otto Triemel, Chicago, Will Sell 
Plows Instead of Footwear 


A well-known man in the shoe busi- 
ness throughout the Middle West, who 
for several years was connected with 
the Scholl Manufacturing Company, 
but more recently covering Michigan, 
Illinois and Missouri for the George E. 
Harrison Shoe Company of Chicago, 
leaves April 1 to join the J. I. Case 
Plow Works and Wallace Tractors, as 
district manager, to take effect July 1. 
In the meantime Mr. Triemel will go 
through a course of training and instruc- 
tion in the policies of the organization of 
which he is to become a permanent 
member. The loss of Mr. Triemel to 
the shoe industry will be felt by all his 
friends, as his cheerful smile was always 
welcome both in the merchant’s store 
and at conventions, of which he at- 
tended many. 


SELLING ‘“SALVOS” 


Kuhn, Pavord, Wilks Shoe Com- 
pany Travelers in Territories 


Kuhn, Pavord, Wilks Shoe Com- 
pany, Harrisburg, Pa., has opened all 
the territory from Maine to California 
for the sale of its lines of misses’ and 
children’s shoes, the Salvo brand par- 
ticularly being accented. The traveling 
men of this company are now on the 
road with their Fall samples. 

H. C. Marxmiller, covering the 
Pacific Coast; Louis Marx in the South; 
C. Foster in Western Pennsylvania, and 
E. H. Deminne, who will cover the 
Middle West, are new additions to the 
salesforce. CC. H. Daniels, who has 
charge of the line for Boston and New 
England, and A. H. Sirine, who handles 
the business of the Greater New York 
territory, are reporting most satisfac- 
tory prospects, having had some oppor- 
tunity to present their sample lines to 
their customers. 


ROSTER OF SALESMEN 


Of Val Duttenhofer Sons Company 
and Territories 


John A. Hack—Ohio and Michigan; 
J. E. Pitts, part of California, Oregon, 
Washington; Colorado, Boulder and 
Denver; Montana, Butte and Mis- 
soula; Utah, Ogden and Salt Lake City; 
C. P. Osler—Chicago, Illinois, Northern 
Indiana, Northern Illinois, Milwaukee 
and Wisconsin; Edward Kohlman— 
New Orleans and Louisiana; E. M. 
Daniels—Kansas, Misseuri, Chicago, 
mee ey W. Emmerich—Texas; 
J. L. Frederick—Northwestern Ohio 
and Western Pennsylvania; W. H. 
Thompson—Iowa and part of Ne- 
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braska; James Straub—all of Delaware, 
Maryland, West Virginia, Eastern Penn- 
sylvania and Marietta, O.; E. H. Rand 
—all of Iowa, Nebraska and Wyo- 
ming, part of Colorado, Montana, 
Idaho, Oregon, Utah and Washington; 
J. G. Ridout—all of Virginia, North and 
South Carolina; C. C. Robinson—all 
of Kentucky and Tennessee, Northern 
Mississippi and part of Arkansas; 
Charles L. Smith—Cleveland, O.; De- 
troit, Mich.; Pittsburgh and Phila- 
delphia, Pa., and Columbus, O.; W. T. 
Shipley—Alabama, Georgia and Flor- 
ida; J. A. Cameron—Los Angeles, 
Calif.,and Arizona; Jesse MacDonald— 
Cincinnati, O., and Covington, Ky.; 
E. E. Evans—all of Michigan and part 
of Illinois and a few towns in Indiana; 
I. Kohlman—all of Louisiana and 
Southern Mississippi; Mike Murray— 


175, 


St. Louis, Mo.; A. M. Figenbaum— 
Minnesota and North and South 
Dakota; Charles MulvihilHOhio. 


A “RECORDER” VISITOR 


H. W. Nichols Representing Mil- 
waukee King Line 


H. W. Nichols, who travels New Eng- 
land for the Luedke-Schaefer Shoe Com- 
pany of Milwaukee, made a call at the 
“‘Recorder”’ office on Monday last. 

Mr. Nichols reports that the Mil- 
waukee King line is moving strongly 
this season; in fact, that the sales on 
these shoes have doubled what they 
were the past season. 

Mr. Nichols is well pleased with his 
merchandise and says that the retail 
shoe merchants of his section are also 
well pleased; but then ‘why not?”’ 


Atlanta 


STRIKE CAUSES LOSS 


But Retail Business Has Been Good 
Since Then 


The recent street car strike in At- 
lanta, which fortunately lasted for a 
period of only three days, caused some- 
what of a depression in the retail shoe 
business. In fact, all lines of retail 
business were affected,for people who 
did not own automobiles had no means 
of getting downtown. Business was 
sufficiently good following the strike, 
however, to make up in large measure 
for the loss. 


MACON HAS STYLE SHOW 


Buying Stimulated by Living Mod- 
els in Store Windows 


Retail shoe merchants of Macon, Ga., 
co-operated with the other retail mer- 
chants of that city and the retail mer- 
chandising associations, in the second 
annual style show, held in Macon 
during the week of March 15. It was 
a big success in every way, and in- 
cluded a parade, a public wedding, 
music and shows. It was better than 
any co-operative special sale ever 
“pulled off’ in the State, so far as 
volume of business was concerned. 
One of the features of the show was 
window displays in the shoe stores, 
clothing~stores and dry goods estab- 
lishments, in which living models dis- 
played the latest styles. 


LOWER PRICES PROVED 


Investigation Shows That Atlanta 
Leads in the South 


The Carlton Shoe and Clothing Com- 
pany advertised in Atlanta papers re- 


cently that an investigation conducted 
tended to prove that retail prices in 
Atlanta are generally lower than in any 
other city in the South. This company 
handles Hanan shoes. 


New Brand on Market Soon 


The J. K. Orr Shoe Company, of At- 
lanta, will soon put a new brand of 
shoes on the market, manufactured in 
the company’s local factory. Some 
time ago J. K. Orr, president of the 





WE FEAR THAT THIS 
“DOPE” IS CORRECT 


At Stone Mountain, one of 
the smaller suburbs of Atlanta, 
Ga., the young men have vowed 
not to buy any more shoes 
er clothing until prices de- 
cline and have formed an 
organization to combat the 
high cost of living. Indica- 
tions are that the youth of 
Stone Mountain will be in 
tatters before prices drop 
appreciably. 











company, offered a prize of $20 for the 
best name. The contest will end soon 
and one of the names suggested will be 
chosen. It is expected the new brand 
will be on the market this Spring. 


Vigilance Committee Named 
The Atlanta Advertising Club has 
appointed a Vigilance Committee which 
will thoroughly investigate all forms of 
advertising in the local newspapers and 
other periodicals. 





gl ’ Thane, veal are made to be 
comfortable and at the same time satisfy the 
universal demand | for style. Because they 


“measote up to every dress and street wear re-- 
quirement we constantly add new names to. 


our list ‘of dealers and i increase 
“old customers. 


$87 
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IN STOCK—The Speed No. 8454— 
“Glove Grip” Circular Oxford, Gal- 
lun's No. 4 Calf, Custom — O’Sul- 
livan Heel. In Stock: AA and A, 
A 11; B, 6 to 11;.C ai D, 5 to 
ll. 


Price $10.25 


* 
/ 


es Ss Oe 





April 3, 1920 


BOOT AND SHOE RECORDER: 


What Are You Buying for Fall? 


Timely Advice Given Before Kansas Convention by Tom Daley of 
Upham Bros. Shoe Company 


values and all that, but the main thing in 
merchandising is to pick the right ones and 
buy them right and see that they are sold right. 

The first thing is men’s fine shoes, not mentioning 
any names. In the first place, in high-grade shoes, 
try to buy them in Scotch grains and Norwegians. 
Forget your cordovans. They have been a fashion 
and have sold in less expensive shoes, but with the 
better dresser they are not there any more. Come 
down to the middle grades and you might possibly 
purchase a good cordovan, but if it isn’t good it will 
come in greasy. 

You can buy the major portion of your middle- 
priced goods in dark tans and a few light ones. In 
button shoes you might stick to a full dress and a few 
buck tops, if you have clerks that can sell the man 
with a Prince Albert and high hat. 


, OU can talk all you like about replacement 


Says Wide-Toed Brogues Are Going 


Brogues are on the wane in wide toes. Nicely and 
cleverly fabricated oxfords in grains will sell, provid- 
ing they have tone. 

Have you the courage to spring a high-heeled 
shoe on the men for the coming Fall—an inch and a 
quarter? Why don’t you sell them? I'll tell you. 
You have a clerk there with a magazine suit on, with 
a belt around it and the trousers either too short or the 
shoes too long, and the fellow has on those shoes when 
the customer comes in. The clerk walks away some- 
thing like this (illustrating), and the customer says, 
“Do those shoes look like that on me? They look like 
h—l. I wouldn’t have those shoes.’”’ There’s the 
fellow with the striped collar on trying to sell a man of 
discriminating taste, a man who mingles with bankers, 
one of the styles of shoes he wears. That’s nothing 
but 42d and Broadway stuff. Now you have black 
shoes that will take care of themselves. 

There is some round-table talks, not at conventions, 
but after conventions have been over in Boston, New 
York, Toledo, Detroit, Chicago and Milwaukee and 
several places where the fellows buy lots of shoes and 
are good merchants and style pickers. 


The Best Bets for Women 


The five top-rate shoes being considered for women 
are black and brown ooze first, a brown kid with a 
brown ooze top and the black kid. That will take 
care of itself. Sell these shoes in periods. Don’t put 
them all in the window at one time. In one week you 


show all your fashions and you haven’t a thing new to 
show to a woman. 

You could play black and brown ooze in walking 
oxfords, Russia calf in a brown only. The blacks 
don’t sell. _Then a 53 kid with a brown ooze top. 
The chances for selling these shoes. depend on the 
ability you place baek of these shoes to push them. 

Relatively, with brogue oxfords, one extreme type 
will go. Some people advocate buying 50 per cent 
oxfords. That’s all right in the large town, but not in 
the smaller town. 


New Styles Are Good 


Clever styles will appear on the fashion horizon 
from time to time. There is a new last going to ap- 
peat. You fellows can talk all you like about the 
manufacturers bringing in new things, but it is the life 
of business. Take fashion away from a woman and 
you take nine-tenths of her life away. 

Never mind paying attention to the “ready-to- 
wear” buyers. They would have you buying shoes 
with a Brooklyn Bridge heel on one end and a ferry- 
boat heel on the other. 

Remember with the brogues that those low heels 
are not going to look pretty, and these women from the 
Y. W. C. A. who advocate them are not going to pay 
the price for them, and you cannot get your money 
out of them. 

Some Selling Secrets 


Selling good shoes: Have you ever realized why 


‘the woman with real money doesn’t buy so many 


shoes as the working girl? I will tell you why. Have 
you ever studied the oceult? It isn’t a secret. It 
says, draw a mental picture of the amount of money 
you want to get. These little ladies have been going 
along drawing mental pictures of the department- 
store man’s wife who is attired nicely and she says, 
“If I ever get the money I will dress like her.”” That is 
why you are selling those little ladies the nice shoes. 
There are four things pertaining to the sale—the 
first, attention; second, interest; third, action; and 
fourth, desire. How are you going to get this desire 
with a clerk who doesn’t dress well, if your store 
hasn’t the environment of the shoe in question? The 
attire of the clerk comes into consideration. Then 
again there is his address. When a fellow at the front 
door hollers, ‘‘Here, Jimmy, wait on this lady’— 
that’s a fine way. He could say, “‘Serve Miss Jones,” 
and add dignity to it rather than making it like a 


. fellow hollering for a drink. 
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231—Black Suede Theo Tie, Covered Full Louis Heel, A-D.... . . .$9.00 
232—Brown 25 Nubuck Theo Tie, Covered Full Louis Heel, A-D.. 8.00 
233—Beaver 23 Nubuck Theo Tie, Covered Full Louis Heel, A-D. 8.00 
236—White Kid Theo Tie, Covered Full Louis Heel, A-D 7.50 
235—Black Kid Theo Tie, Covered Full Louis Heel, A-D......... 7.50 








The Boardman Shoe Co. 


564 Atlantic Ave. Boston, Mass. 


STYLE 236 
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Turn 
Of White Cloth 
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AN ALL QUALITY 
OXFORD THAT WILL 
PROVE A BIG SPRING 
SELLER 


‘ 52 LAST. 17-8 FULL 
cco ena LOUIS COVERED 
HEEL, ALUMINUM 

PLATE 


Wingate Shoe Corp. 


Haverhill, Mass. 


NEW YORK OFFICE, 503 MARBRIDGE BLDG., West 34th St. 
E. BARNETT, Representative 
BOSTON OFFICE, ROOM 303, 183 ESSEX STREET 
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CONFIDENCE 


in a product was never secured over 
night. One good shoe does not make 


a reputation. 


WEYENBERG SHOES FOR 
SERVICE have proved themselves 
for years and the public has learned 
to know the worth of shoes bearing 
the above Trade Mark. CONCEN- 
TRATE ON WEYENBERG 
SHOES FOR SERVICE. 


Dunham Bros. Co., Brattleboro, Vermont, are our 


WEYENBERG SHOE MFG. CO. « 


MILWAUKEE ve. WISCONSIN 
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No. 675 


No. 665 ts , 
Gun Metal Theo Tie, Turn <li eg <fag ae 
Sole, Full Louis Covered Heel. Tera Sole, Full Lovie Covered 
: Heel. 
Widths A-D Widths A-D 


Price $7.50 Price $6.75 








| es 


ORDER BY WIRE No. 1165 CAN WE SEND 
IMMEDIATE Patent Leather Theo Tie, Turn Sole, YOU OUR CATALOG 


Full Louis C . 
SHIPMENT See aa OF IN-STOCK 


GUARANTEED Price $7.50 NOVELTIES? 


EIGNER SHOE CO. sue“ BOSTON 
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The National Board of Y. W. C. A. 
has endorsed 
SOCKET-FIT SHOES 


Because they meet every requirement for Comfort and Good Looks, 
as outlined in their Campaign for Better Feet and More Sensible 





APPROVED FEATURES 
Broad Low Heel e 
Proper Fitting Arch and Heel 
Flexible Shank 
A Last which properly balances Weight of body 
and corrects improper walking and standing 


Carried In Stock AAA to EE 
For Men and Women 
Union Made 





With the tremendous publicity impetus which the Y. W. C. A. Campaign will give 
the merchant, we can truthvally say that these shoes are e 


FAR SUPERIOR TO ALL OTHER SHOES 











Write for Agency Proposition 


STOVER & BEAN CO. 
LOWELL, MASS. 
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Don’t. get the sleeping sickness and call it hard 


luck. Delsarte says every man has a hook here (indi- 
cating his chest), and he wants to get himself hooked 
up properly so that he will be jerked into place. 


Hints for Retail Salesmen 


In selling shoes try to match the customer age for 
age, if youcan. I have made it a study to speak with 
little ladies and I said, “What kind of a man would 
you wish to wait upon you when you come to buy a 
pair of shoes?’ They said, “Unless the man has a 
wide experience, give me the man near my own age. 
He will show me something that I like.”” That isn’t 
disparaging any man, be he old—that is a word you 
should get out of your vocabulary altogether. 

Laughing in the store—that is one of the first 
things that a man should prohibit in his store. All 
men are egotists more or less. If the clerks are in the 
back of the store laughing, lots of times the customer 
thinks that they are laughing at him. 

Then how do you keep that front showcase? Did 
you ever stop to think of that? How are the carpets; 
what kind of a rug have you for a nicely attired lady 
to buy a pair of shoes on? How does the light shine 
on it? A nice girl puts on a pretty pair of shoes and 
she looks at them in the glass in a bad light, standing 
on a sickly green carpet—and they look all outside. 





Tanners’ Council News 
Regarding British Hides 


The Tanners’ Council is in receipt of a copy of the 
following cablegram sent to the Department of State 
by the American Consul-General at London: 

“On and after March 1 all British native cattle 
hides freed from control and can be sold by owners at 
full prices resalable. Owing to rise in hide prices, 
extra charge will be made on cattle in respect of in- 
creased selling price of hide of four shillings per 
hundredweight on all grades.” 


Argentine Export Duties 

The following rates of Argentine export duties for 
March have been received by cable from the Com- 
mercial Attache at Buenos Aires by the Bureau of 
Foreign and Domestic Commerce. These rates are in 
dollars per hundred pounds, with the exception of 
goatskins. Dry cattle hides, $1.38; salted cattle 
hides, $2.27; quebracho logs, $0.44; quebracho ex- 
‘tract, $0.54; greasy woolskins, $1.54; and goatskins, 
$0.32 each.’ 


Salvador Export Duties 
The Tanners’ Council states: “‘We have received 
a communication from the Department of Commerce 
in which they call our attention to the fact that a de- 
cree published in the Official Gazette of Salvador of 
‘October 31, 1919, increases the export duties on raw- 
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hides and skins from $8.16 per. hundred pounds to 
$10.88 per hundred pounds. By reférring to page 70 
in our publication entitled ‘Foreign Tariffs on Léather 
and Raw Stock,’ it will be found that the export duty 
on rawhides and skins in Salvador in 1917 was $23 
per hundred pounds. It seems that there must have 
been some intermediate change in export duties on 
rawhides and skins in Salvador between 1917 and 
1919. We took this matter up with the Department 
of Commerce in order to ascertain what the intermedi- 
ate change was, but have been advised that they have 
no record of any such changes in export duties from 
those established in May, 1917, to those of October 1, 
1919.” 





Tax on Check Collections ) 


Bill Promoted by Southern Bankers Presented 
to National House of Representatives 
A bill, promoted by Southern bankers who desire 
to charge the public ten cents for collecting a check, 
has been presented to the House of Representatives. 
This measure, known as House Bill No. 12379, will 
come up in the Second Congress of the 66th Session. 
W. W. Willson, General Chairman of the Boston 
1920 Convention Committee, has been approached 
by Mr. Hewes, representing the Federal Reserve 
Bank, who has asked that the Massachusetts Retail 
Shoe Merchants protest this bill. Mr. Willson passes 
on this suggestion for protest to the members of the 
Massachusetts Association and to the National. 





Charleston’s Spring Opening 
Held Under Auspices of Retail Merchants’ 
Association 

Under the auspices of the Retail Merchants’ 
Association, the annual Spring opening of Charleston, 
South Carolina, stores was held on March 18 and 19. 
The retail shoe merchants had beautiful window dis- 
plays. The president of the retail association is one 
of the largest shoe merchants in the city. 

This association has completed arrangements to 
provide a fund of $5,000 for advertising Charleston’s 
stores, the advertisement to be placed in country 
papers within a radius of 100 miles of this city. 





Wooden Shoes Coming 


Dutch Manufacturers Propose to Introduce 
**Click-Clacks’’ to American Public 

A dispatch from The Hague, under date of March 

15, announces that Dutch manufacturers intend to 

introduce wooden shoes to the American people. It 

is stated that representatives of several large factories 

have left for the United States, with the idea of inter- 


~ esting-wholesale and retail shoe merchants in wooden 


footwear. 
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Rueping Reputation 
for “QUALITY” 
Is Fully Maintained in Our 


REG. U.S. PAT. OFF 


SUEDE CALF 


MADE IN 


WHITE BROWN 
GRAY BLACK 


Close Velvety Nap—Uniform Colors 


Fred Rueping Leather Company 
Fond du Lac, Wisconsin 


ESTABLISHED 1854 


— BRANCHES — 
Milwaukee San Francisco 
St. Louis Montreal 


Northampton, Eng. 


Cincinnati 
Chicago 
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Shoe Factory Building Now Under Construction in Haverhill, to Be Occupied by Witherell & Dobbins Co. 


Haverhill 


FACTORY CONSTRUCTION UN- 
DER WAY 


Plant of Witherell & Dobbins Co. 
Now Being Built 


The picture on this page is an excel- 
lent representation of the new factory of 
Witherell & Dobbins Co. as it will ap- 
pear when completed. Piles are now 
being driven: for the foundation, and 
work will be rapidly pushed to comple- 
tion. The building, which is owned by 
the Whittier Building Corporation, will 
have eight floors and basement, con- 
structed entirely of cement, with a large 
window area, insuring a “daylight 
factory.” Witherell & Dobbins Co. 
will occupy seven floors, giving them a 
floor space of 70,000 square feet. The 
first floor and basement will be leased 
to other concerns. 


To Double Welt Output 


When occupying the new plant, which 
will be during the Fall of 1920, Witherell 
& Dobbins Co. will add 15,000 square 
feet to the accommodations in their 
present factory. The concern has been 
for 12 years engaged in the manufacture 


of women’s fine welts and turns for the 
wholesale trade. In the new factory the 
capacity of the welt output will be 
doubled. The new plant, which is to be 
modern in every detail, will be, when 
completed, one of the largest in New 
England. The officers of Witherell & 
Dobbins Co. are: President, Phil Eng- 
lish, Jr.; vice-president, Napoleon 
Theirault; treasurer, George W. Dob- 
bins. Mr. English has exclusive charge 
of selling the goods. Mr. Theirault is 
superintendent of the factory, while Mr. 
Dobbins is in charge of the financial 
department. All are well known and 
thoroughly experienced men in their 
respective lines. In their new environ- 
ment they will further develop their 
present large and prosperous business. 
During 1919 the value of Witherell & 
Dobbins Co.’s factory output approxi- 
mated $3,500,000. 


HEAVY CUBAN BUYING 
Larger Orders Being Placed Than 
Ever Before 
Notwithstanding the fact that Haver- 
hill footwear has always been in large 
demand by Cuban wholesale and retail 


shoe merchants, sales are making new 
records at the present time. Haverhill 
manufacturers report that the great 
prosperity which prevails in Cuba as a 
result of a big sugar crop and high prices 
for that commodity has resulted in 
orders for immediate and future delivery 
on a greater scale than ever before 
known. Cuban merchants are regu- 
lar visitors in this market, while nu- 
merous Haverhill manufacturers make 
frequent trips to Cuba as a means of 
keeping in touch with their customers. 
There is no doubt that the year 1920 
will see the largest amount of Haverhill- 
made shoes sold in Cuba since trade 
relations were established. 


NEW CONCERN INCORPORATED 


The Brown-Edwards Company to 
Operate Factory in Nearby Town 


The Brown-Edwards Company of this 
city has been incorporated under Massa- 
chusetts laws to manufacture women’s 
shoes with a factory at Epping, N. H. 
The capital stock is $20,000; the officers 
are: Walter W. Brown, president; 
Theodore H. Le Bosquet, first vice- 
president; William P. Moore, second 
vice-president; Charles B. Edwards, 
treasurer; Frederick H. Tilton, clerk. 
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Patent Seamless 
Mary Jane 
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IN CHILDREN’S SHOES 


TWO GEMS 


FROM THE 


Domino Line. 


OMINOF¥shoes are'a popular price, well-made line of children’s turn shoes. 


Samples and Information Gladly Sent on Request 


Manufacturers for the Wholesale Trade Only 


HAVERHILL, MASS. 
OFFICE: 





STANDARD OF VALUE Tan Kid 
a Button 


173 LINCOLN STREET, BOSTON 










They are made in 


every desirable style and leather, and are the result of concentration along just one line of 
production. We can recommend Domino Shoes to every wholesaler in the country as a selling 


proposition of unusual merit. 
Domino Shoes are made in sizes running from 2 to 5; 4 to 8; 8% to 11, in no heel, wedge heel and 
spring heel. 


SLIPPER CITY SHOE COMPANY 
















We have 
them In 
Stock 
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350914—One Eyelet Southern Tie, Fine 

Dull Calf, Goodyear Welt, Half Leather 

Louis Heel. .. 

350814—Same with Military Heel. . $6.25 

3505—Tan Calf, Military Heel. . . . $7.25 
A to D—2% to7 


THE LIVE WIRE HOUSE: 


NOVELTIES be ¢ STAPLES 
WOMENS-MENS-BOYS-GIRLS 
148 150 Duane Sracer 
NEW YORK, NY. 
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THE CRAZE OF THE | | @& Real 
SEASON 








| WORCESTER 
i (2) Special lasts 
(2) Special leathers 


Scotch Grain 
Cherry Cordovan 





A *‘Real’’ order 
will follow your 
| trial order 








| It’s a swift 
" seller 





Cora the eek pes a wtied $6.25 
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Full line of 
Young men’s 
shoes on new 
lasts. Ask to 
see samples. 


FREDERICK S. PECK 
WORCESTER, MASS. 
Boston Salesroom: 


207 Essex Street 
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Messrs. Brown, Le Bosquet, Moore and 
Edwards constitute the board of di- 
rectors. 


ADDITIONAL FLOOR SPACE 


To Be Occupied by Heel Manufac- 
turing Concern 


Ornsteen Bros., manufacturers of 
wootl heels, with factory on Wingate 
Street, have increased their floor space 
by taking additional room in an adjoin- 
ing building. This concern, which is 
one of the newer heel manufacturing 
houses in Haverhill, produces wood 
heels and aluminum heel plates. 


JOHN W. DENNIS DIES 


Retail Shoe Merchant of New Bed- 
ford Passes Away 


John W. Dennis, retail shoe merchant 
of New Bedford, Mass., died March 13 
in that city at the age of 63 years. Mr. 
Dennis had been engaged in the retail 
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shoe business in New Bedford practi- 
cally all his life, as a partner with 
Winfred Ellis of Ellis-Eddy Company 
of this city, ih the Specialty Shoe Store 
and the Walk-Over Boot Shop of New 
Bedford. Mr. Dennis had been in poor 
health for several years. His passing 
away removes one of the best-known 
shoe merchants of New England. 


INCREASED FACTORY CAPACITY 


Local Manufacturers to Double 
Output in Near Future 

Harrison-Lockwood Company, manu- 
facturers of women’s shoes, will soon 
double the present capacity of their 
plant. An addition in the rear of the 
factory is now being made, which will 
be available about May 1. Collins & 
Staples, occupants of the same building, 
will also have a much-increased factory 
capacity for their output of women’s 
slippers, as soon as the new addition is 
completed. 


Brockton 


NEW NAME 


Shoe Manufacturing House Reor- 
ganized With $100,000 Capital 


Stone-Tarlow Company, Inc., with 
$100,000 paid-in capital under Massa- 
chusetts laws, succeeds the shoe manu- 
facturing concern of Liberty Shoe Com- 
pany with factory on Ward Street in 
this city. The officers are: Samuel 
Stone, president; Daniel S. Tarlow, 
treasurer; Benjamin Stone, vice-presi- 
dent; and Joseph Berig, clerk. The 
production is the same as heretofore, 
men’s welt shoes retailing at popular 
prices under the trade-mark ‘“‘Staco.” 
The management of the new concern 
will be the same as that of the former 
house and the business will be conducted 
in the same factory as heretofore, with 
Frank Hall as superintendent. Sales- 
men are now showing Fall samples. 
A Boston office will be opened April 1 
at 183 Essex Street; where the complete 
line will be shown. Stone-Tarlow Com- 
pany, while one of Brockton’s younger 
concerns, is made up of experienced, 
progressive shoe men who are. thor- 
oughly versed in the production of 
men’s welts and are making plans for 
further development. 


VISITOR FROM SOUTH 
Manager of New Orleans Store on a 
Business Trip 


Among the visitors in Brockton last 
week was Edward H. Wild, manager of 


the L. A. Crossett shoe store in New - 


Orleans. Mr. Wild, who makes a semi- 


annual visit to the concern’s factory in 
the neighboring town of North Abing- 
ton, has been for the past ten years in 
charge of the New Orleans store. He is 
a native of that city and well posted in 
the needs of the local trade. He says 
that New Orleans men and women 
demand high-grade footwear and that 
the shoes sold at his store represent the 
top line produced by the Crossett 
concern. 


NEW SLIPPER FACTORY 


Novelty Felt Slipper Company to 
Operate in this City 


The Novelty Felt Slipper Company 
is the title of a new manufacturing con- 
cern which has been formed in this city 
to produce felt spring-heel slippers. 
The capitalization is $50,000. J. J. 
Hamm is. president; A. E. Gouch, 
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treasurer; and E. A. Gouch, clerk; 
all of Brockton. The company is 
planning to turn out about 50 dozen 
pairs of shoes daily, with an increase in 
the near future to 75 dozen pairs daily. 


SHOE FACTORY ADDITION 


Thompson Bros. Shoe Company to 
Enlarge Office 


Thompson Bros. Shoe Company are 
now constructing a $20,000 addition to 
their factory on Summer Street in this 
city. The new part will be one story 
and basement, 40 by 50 feet, and utilized 
for additional office accommodations 
which are required by the increase in 
sales of the Thompson shoe. 


MARCH SHOE SHIPMENTS 


Records of Footwear Forwarding 
the Past Month 


During the month of March there 
were shipped from Brockton 67,938 
cases of shoes, as compared with 67,454 
cases for March, 1919. Freight em- 
bargoes, caused by weather conditions, 
held back many cases.of goods which 
should have been shipped from Brock- 
ton during the past month. Shipments 


_ are steadily gaining, however, over 


those of the corresponding period last 
year, as indicated by the forwarding of 
19,644 cases the past week, which is 
one of the largest for the corresponding 
period in several years. 


NEW LEATHER CONCERN 


Smith-Newman Leather Company 
Capitalized Under Massa- 
chusetts Laws 


Smith-Newman Leather Company of 
Brockton has been incorporated under 
Massachusetts laws with a capital of 
$15,000. This corporation succeeds 
a partnership which has been con- 
ducted for the past six years. The 
officers are: Benjamin L. Newman, 
president; Matthew W. Smith, treas- 
urer; and James P. Smith, clerk. 


San Francisco 


RETAIL STORES BUSY 


Strap Pump Is the Big Seller for 
Dress 


With the new Spring lines on dis- 
play, San Francisco shoe establish- 
ments are very busy. The February 
sales progressed in a satisfactory man- 
ner this year, the retail houses report- 
ing a good clean-up on sale merchandise. 
The strap pump is the big seller now 
for dressy wear, with the heavy tan and 
black oxford, often the brogue, follow- 


ing a close second for street and sport 
wear. Displays of white footwear in 
the various shops have stimulated early 
buying, helped along by an unusual 
amount of fair weather. 


OFFICERS RE-ELECTED 


Annual Meeting. Held by Retail 
Shoe Dealers’ Association 


The annual meeting of the Retail 
Shoe Dealers’ Association of San Fran- 
cisco was held February 26, and the 














Buyers’ Easy Reference 


=— “ “hose totally different shoes “=| 


WELCH, MOSS & FEEHAN 
MODEL 


No. 9111 
Mat Goat, 3 
Eyelet Tie. 
Light Weight 
Goodyear 
Welt, 18-8 
Leather Louis 
Heel, AA to D 


PRICE 
$6.25 


BLUESTEIN BROS. "SUMMER STREET 


No. 9111 





Directory 


ped 
Bee cot TE 


147 LINCOLN STREET 
BOSTON, MASS. 


Manufacturers o 


Top-Grade 
TURN SHOES 





IN-STOCK |! 


Stock No. 

651—-Dull Kid ry Toe Oxford, Welt 
Sole, Louis Heel, AA-D $7.00 
661—Gun Metal oo Imitation 
Tip, Welt Sole, Louis Heel, AA- 
D $7.25 


1661—Havana Brown Kid Oxford, 
Imitation Tip, Welt Sole, Baby an 
NOIR 5 «ok fas oaks cde 
1651—Havana Brown Kid, aes 
Tip, Welt Oxford, Louis Heel, << S 
1151—Patent Colt, Imitation 
Ox ‘ord Ww 


Tip, fe 4. It ‘Sol , Louis 
Heel, AA $7.00 


EIGNER SHOE COMPANY 


Boston, Mass. 


(Harney Made) 


173 Summer Street 











720 Ne 
‘Welt Footwear | 
Sor Women 


WELCH, MOSS & FEEHAN CO. 


HAVERHILL, MASS. 
































MADE IN BROCKTON 
4194—Men’s Oxford, Creese & Cook’s Cherry Calf, 
English Last, Wingfoot Rubber Heel At- 
4193— Men’s Oxford, Trostel’s No. 33 Russia Calf, 
Wingfoot Rubber Heel Attached 
A, B, C, D 
AT ONCE DELIVERY 


LANDE -RUTKIN SHOE CO. 


104 READE STREET NEW YORK, N. Y. 




















—nationally 
advertised 


—distributed 
internationally 


STANDARD FELT COMPANY 


A representative 
will call at your request 


WEST ALHAMBRA CALIFORNIA 








SOLE LEATHER 
AND 
BELTING BUTTS 


» TANNAGES 
Mt. Jewett Burke Muskegon 


Boston, Mass. 


St. Marys 


i 332 Summer St., 








A relieved customer is the most sopredialine 


There is a sure way to relieve your customers’ fi troubles, and 
insure them continual comfort—sell them FOOT-GUARDS. Your 
recompense for the service extended will be in the form of constantly 
increased revenue. Write us for details. 


foot Gtards 


69 E. 12th Street New York, N. Y 
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following officers were re-elected for the 
ensuing term: A. I. Block of Block & 
Levy, president; R. H. Hibbard of the 
Regal store, ffirst vice-president; 
H. Peters, second vice-president; H. M. 
Heim, _ secretary-treasurer; Frank 
Werner, Max Sommers, H. Frankel, Al 
Katschinski and J. J. Thompson, direc- 
tors. 


PLANNING CONVENTION 


Annual Meeting Will Be Held at 
San Diego 


Al Katschinski of the Philadelphia 
Shoe Company and Frank Werner of 
the Walk-Over Boot Shop made a recent 
trip to Los Angeles, where they con- 
ferred with Southern California shoe 
merchants in relation to the annual 
convention of the California Retail Shoe 
Dealers’ Association. Mr. Katschinski 
appeared before the Los Angeles trade 
as a director of the National Retail 
Shoe Dealers’ Association and Mr. 
Werner as president of the California 
organization. 


President Orr to Attend 


Preparations are now under way for 
the convention which will be held June 
7, 8, 9 and 10,at the Hotel Del Coro- 
nado, which is beautifully situated in 
spacious gardens at San Diego, Cal. 
The convention proper will hold forth in 
the large ballroom of the hotel, while 
the display booths, of which there will 
be at least one hundred, will be installed 
in the lobby and lower corridors. L. F. 
Weggemann, prominent retail shoe. mer- 
chant of San Diego, Cal., has been 
appointed general chairman of the con- 
vention, and he is now engaged in 
selecting various committees to handle 
the numerous details of the meeting. 
Invitations have been sent to the shoe 
merchants of the Western and North- 
western States, and a record attendance 
is expected. Many members of the 
trade are planning to spend their Sum- 
mer vacation during June, in order 
that the convention can be included. 

James P. Orr, president of the Na- 
tional Retail Shoe Dealers’ Association, 
will be present at the San Diego con- 
vention, and a number of other men 
prominent in National organization 
affairs have been asked to attend, and 
have signified their intentions to make 
the trip to California if business affairs 
permit. 


New Shoe Department 


On March 1, Carol S. Wills, propri- 
etor of the Shoe Department of Cap- 
well’s dry goods store in Oakland, Cal., 
opened an exclusive Boot and Shoe De- 
partment in the City of Paris dry goods 
establishment of this city. 
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J. H. Ray is the new assistant mana- 
ger of the Emporium Shoe Depart- 
ment, taking the place vacated by A. B. 
Champion, who is now connected with 
the Oakland firm of Reis Bros. Mr. 
Ray was formerly associated with the 
Shoe Department of the Ville de Paris 
of Los Angeles. 


ENTERTAINED BY FIRM 
Sommer & Kaufman Employes 
Guests of Their Employers 
*One hundred and twenty-five em- 
ployes from the two stores of Sommer & 
Kaufman gathered in the Concert 
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Room of the Palace Hotel recently as 
guests of their employers. 

As has been the policy of this firm, 
liberal bonuses, based on the volume 
of gross sales for the year, in addition 
to cash gifts, were distributed among the 
employes. The salaries of all employes 
were also advanced on the first of this 
year. Addresses were made by A. F. 
Buermann, C. M. Cheney, Melville 
Kaufman, L. E. Garren, Max H. 
Sommer, Jr., J. J. Pugh, H. A. Ballen- 
tine, William J. Brown, S. J. Wallace, 
J. Southwick, J. H. Webster and H. B. 
Harpold. 


Louisville 


MERCHANTS HOLD STYLE SHOW 


Louisville Exhibition Is a Decided 
Success 


The first style show of any conse- 
quence ever held in Louisville was 
handled by the Louisville Retail Shoe 
Association, March 18, at the Seelbach 
Hotel Auditorium, this show being ar- 
ranged by the association for member- 
ship houses only, but taking in five 
houses which handle lines other than 
shoes, and which supplied men’s and 
women’s clothing, hats, etc. 

The show as a whole was a decided 
success, as more than 4,000 people tried 
to get in, although there were only 
about 1,300 who saw the show, as the 
Seelbach Auditorium was packed at 
8 o'clock, and the balance had to be 
turned away. 


List of Exhibitors 


The houses exhibiting included five 
general stores, these being H. P. Selman 
& Co., Besten & Langen, J. Bacon & 
Sons and Husch Brothers, handlers of 
women’s shoes and apparel; and 
Crutcher & Starks, handling men’s 
apparel and shoes, and women’s shoes 
and a few specialties. The shoe houses 
exhibiting were the Walk-Over Shoe 
Company, Byck Brothers, Regal Shoe 
Cempany, Travers Shoe Company, 
Dan Cohen Company, Hub Shoe Com- 
pany, Florsheim Shoe Company, Bos- 
ton Shoe Company, Upstairs Shoe 
Market, J. C. Hero, Volz & Michael, 
and Vogel Brothers Shoe Manufactur- 
ing Company. The five general stores 
had one or more exclusive showings, and 
combination showings with the shoe 
men, in which these houses furnished 
the clothing, and the specialty shoe 
houses the shoes. Some of the finest 
hosiery ever seen in Louisville was 
exhibited. 

J. Bacon & Sons, who had arranged 
for a live model style show at the store 


on March 18, had imported models from 
the East, while most of the other models 
were from the local stores. There were 
35 exhibits listed on the program, be- 
sides a few extra exhibits. 


High-Priced Styles Shown 


It is claimed that merchandise valued 
at more than $10,000 was exhibited, 
including several garments retailing at 
$500 or more. One or two houses 
proved a surprise to the general public, 
which didn’t know that they handled the 
high grades of merchandise which were 
exhibited. 

The shoe merchants, although a com- 
paratively small organization, have 
accomplished something new, and are 
entitled to considerable credit for their 
efforts. There appears to be very little 
doubt that Louisville will have a style 
show every Spring in the future, and 
probably Fall shows as well. 


MERCHANTS BUYING SLOWLY 


Prefer to Await Developments in 
Price Situation 


It is reported that retail merchants as 
a class are buying lighter this year than 
in the past two or three years, due to 
uncertainty concerning future markets, 
and a feeling that prices may drop. 
Moreover, under the high-cost regula- 
tions, merchants cannot profit to any 
extent through speculation, and feel 
that it is safer to play a waiting game, 
and buy from hand to mouth. 


MICHAEL DOUGHERTY DEAD 


Louisville Loses Her Oldest Retail 
Shoe Merchant 

Louisville has recently lost her oldest 
and one of her most notable shoe men 
in the death of Michael (Mike) Dough- 
erty, 72 years of age, who died at his 
apartment over his shoe store, 622 West 
Market Street, on March 9, following 
an illness of several weeks. Mr. 
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FOR IMMEDIATE DELIVERY! 
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4215—Misses’ Gun Instep Strap Pump, School Heel, 4200—Mi Re gy Instep Strap Pump, _~— Heel, 
McKay, D-11\% to2 McKay, Die to Price $2.85 
4201—Child’s Patent Instep Strap Pump, 


4216—Child’s Gun Instep Strap Pump, Spring Heel, MeKay, D-8% to 

McKay, D-8% to 11 . 4202— Infants’ Patent Instep Strap Pump, § <2 
McKay, D-6 to $2.25 

4217—Infants’ Gun Instep Strap Pump, Spring Heel, t Englist 

McKay, D-6 to 8 Price $2.15 McKay a0 Growng Gi : ml ersepe tien mie 
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AVoeN wero — 
Make Buy ers N { IMMEDIATE DELIVER Y 
7 
Out of P assersby Black Kid Comfort Ox- 


: ; ford, Cushion Sock Lining, 
Make your windows business Leather Lined, Rubber 
builders. Heel. Sizes 4-9. Widths 
Specialize in your displays of G, Date IE. 

<4 : om PRICE $3.75 


the latest styles. 
Concentrate the attention of PENTUCKET SHOE CO., Inc. 
HAVERHILL, MASS. 


shoppers on particular groups. 


Hugh Lyons fixtures will help to 
make your windows more profit- 


able—make buyers out of pass- $7.25 25 Per oe 


ersby. = Pairs 
Ls No. 885. BABY SOFT 
Hugh Ly none fixtu as SOLE. Button, ete. pee 
pletely described in our catalogs Patent Vamp and Coll 
which will be sent you upon in oe to ‘and 
request. Pa ed auserted or solid 
colors. IN STOCK. Very 
exceptional value. Send 
Sizes 0 to 4 for samples. 


UGH LYONS & COMPAN ¥ an |i 
MAKE BUYERS OUT OF PASS: 3 Orders Filled Same Day Received 
Se nG - MICHIGAN | ncom ie LITTLE CHICK SHOE CO. 


103 S. WELLS ST.,, -' - CHICAGO 


— a 
~— Ne EEE 





















































April 3,-1920 


Dougherty was a native of Ireland, 
coming to America at the age of sixteen, 
and to Louisville in 1866. He has since 
been in the shoe business on Market 
Street for fifty years. 


TALKS ON HIGH PRICES 


Kentucky Officials with, not - 
Against, the Merchants 


Colonel P. H. Callahan, of the 
Kentucky High Cost Commission, and 
Colonel Fred Levy, of Levy Brothers, 
chairman of the High Cost Commission’s 
Fair Price Committee, were speakers 
at the last meeting of the Louisville 
Advertisers’ Club. Mr. Callahan re- 
marked that the commission was 
endeavoring to work with the mer- 
chants, not against them, and that it was 
principally interested in holding down 
the cost of a few necessities, such -as 
shoes, clothing, food, etc. 
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Colonel Levy blamed the manu- 
facturers rather than the retail mer- 
chants for conditions, but went fur- 
ther and placed the real blame on the 
working man, who has forced up prices 
by demanding high wages, and then has 
bought high-priced merchandise freely, 


CHAIN STORES RUMORED 
Chicago Firm Reported Ready to 
Invade. Louisville 

Announcement has been made to the 
effect that the Feltman-Curme Shoe 
Co., of Chicago, which is opening a 
string of stores throughout the country, 
will enter Louisville next February. 
The company has closed a lease on a 
four-story building at Fourth and Green 
Streets for a period of 25 years, at ap- 
proximately $300,000 over the period. 
The store is now occupied by the Selz 
Royal Blue Store, operated as Miller’s 
Limited. 


New Orleans 


RETAIL BUREAU FORMED 


New Orleans Shoe Merchants Join 


_ New Body 


At a meeting of the New Orleans Shoe 
Retailers’ Association, held recently 
at the Association of Commerce, it 
was decided to affiliate with the Retail 
Bureau of the Association of Com- 
merce. President I. R. Jacobs pre- 
sided and gave a strong talk on the 
advisability of such an affiliation. 


The Retail Bureau of the Association 
of Commerce will group the various 
interests and the shoe men will be 
known as the Shoe Section of the 
Association of Commerce. The fol- 
lowing shoe men attended the meeting: 
D. Basso, M. F. Duff, H. M. Gastrock, 


George W. Hogan, I. R. Jacobs 
H. Lange, Ben Maniscalco, W. J. Olden- 
berg, R. Robert, Phil Schiro, H. Speur, 
R. Bendig, E. H. Wild, Ralph Levy and 
Leopold Weil. 


Figg Visits New Orleans 

Howard Figg of the attorney-general’s 
office Fair Price Committee is in the 
city in the interest.of fair price. Mr. 
Figg is the guest of the Merchants’ 
Bureau Association of Commerce, and 
will give several talks on the subject. 

The report of George W. Hogan 
and Rene Robert, delegates to the 
recent National Shoe Retailers’ 
Convention in Boston, presented at the 
regular meeting of the New Orleans 
Shoe Retailers’ Association, held Febru- 
ary 18, at the Association of Commerce, 
was received with much enthusiasm. 


Minneapolis 


TO OCCUPY NEW STORE 


G. R. Kinney, Inc., Will Move May 
1 to New Location 


The announcement that G. R. 
Kinney, Inc., will move about May 1, 
from the present location at 215 South 
Fourth Street to 14-16 South Fifth 
Street, has caused great interest in 
Minneapolis retail circles. According 
to the manager, Mr. Webster, the move 
is made solely to get a better location, 
the present one being somewhat out 
of the way. This should be successful, 
since the new store will be in the very 


heart of the business district. Kinney’s 
will occupy two floors of the fine build- 
ing recently leased by the Beckwith- 
O’ Neill Company, now being extensively 
remodeled. When complete, it will be 
one of the finest stores in the city, 
thoroughly modern and completely 
equipped. 

Clean-up Sale 

‘The business is now of immense 
volume and the new location will 
bring a great increase. At present a 
clean-up sale, in preparation for the 
move, is in progress, everything in the 
store being sold at a discount. ‘ 
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Kinney’s is one of the biggest and 


fastest growing shoe concerns in the 


country; at present, 64 stores are 
operated, four are being built, and the 
company expects, in a short time, to 
have a store in every good city in the 
country. 


BOWLING FLOURISHES 


Interesting Notes Regarding Retail 
Shoe Men’s League 


The Retail Shoe Men’s Bowling League 
continues to flourish. The Wear-U-Well 
team has dropped out, its place being 
taken by a team from the Home Trade 
Shoe Company, which is proving a 
strong contestant. At present, the 
Douglas team and the Models are tied 
for first place, each having won 14 
games and lost 7, while the Kinneys are 
third, with 13 wins and 8 losses. Bid- 


' well of the Douglas recently rolled 605 


in three games, his high score being 234. 

“A head pin’ tournament for the 
finish of.the season is talked of. . This is 
always good sport; twelve frames are 
rolled, one ball to each, the game being 
to hit the head pin or no count. 


Cincinnati Merchant 
Salesman 


Joseph Pietzuch Directs Osteotarsal 
Department of Thomas G. 
Plant Company 


Joseph Pietzuch, for twenty-eight 
years a leading Cincinnati shoe mer- 
chant, has assumed direction of the 
Osteotarsal Shoe Department. of the 
Thomas G. Plant Company of Boston, 
and is preparing to travel this season, 
calling on the large city trade through- 
out the country in the interest of this 
well-known line of corrective footwear. 


Expert Foot Fitter 


Mr. Pietzuch in his retail business 
has established a wide reputation as an 
expert on feet and fitting, and is recog- 
nized as an authority in the retail field 
of corrective footwear. This extension 
of his activities consummates an am- 
bition that has long been close to his 
heart to insure to women everywhere 
the opportunity to obtain footwear 
best suited to their individual needs, 
and to broaden the application of 
scientific principles to shoe selection and 
fitting, and the correction of foot ills. 

Mr. Pietzuch’s headquarters will re- 
main, as before, with the Joseph Piet- 
zuch Company of Cincinnati, and he will 
continue to give his personal supervision 
for the benefit of the large clientele who 
have looked to him for their footwear 
for so long. 
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operation from their factories. 





insure success. 
Write giving full details. 


OPPORTUNITY 


LARGE manufacturer of ladies’ high 
A grade welts and turns desires to be- 
come associated and invest in several 
successful retail stores who are unable to 
expand because they lack either additional 
capital or the proper merchandise and co- 


To the proper stores our co-operation will 
All communica- 
tions will be treated strictly confidential. 


Address C. A., ROOM 904, 347 FIFTH AVENUE 
NEW YORK CITY 











SALES LETTERS 


In Foreign Languages 





A SPECIAL SERVICE FOR 
SHOE MANUFACTURERS 


Send your lists—Copy and Stationery to 


F. S. ROOT CO. 
6 BEACON STREET, 


BOSTON 

















Changes in Business 


Current Events in Failures, Suspensions and Activities 
in the Shoe and Leather Trade 


oe ee ae 


ypwwwe 























Failures 


Camb: Mass.—Cambridge Shoe Manufactur 
° ing €., shoe manufacturers, reported offering 


to compromise. 
Russellville, Ala.—Hall Brothers & Co. ine, ate, 
reported petitioned into A meet- 
me nee Se See oe arch 30, last, 

Ging: pee ene Co., reported hi as filed 
tie of in b y, a = 

liabilities $8,563 and assets of $5,262 

assets and said yt. 
aay ‘of a tock of cacbundios worth about 


$4 
Pine Knot, K y.—Kidd Brothers, shoes, etc., re- 
al. Na 
merset, .—Simce x . It is re- 
pa y_ overdue 


ymen accoun 
¢ laims to have liabilities of about $7,000 = 


assets comprising $6,000 
$4, 000 receivables. It is alleged that he wants 


the privilege of 50 per cent within 30 
pat 3 ee the [~ A in two installments 


Cute "Barestied. 
a poe 


— at 10 cen: 
East Senne, 7 itli 





J.—Morris G 


N om a meeti 9 
ewar! orris Roth, shoes, reported 
calling a m ae of creditors. 
Brooklyn, Y.— Louis Walt, shoes, etc., ag 
an co Seeery petition in bankruptcy has 
_ i 2. —— 7 for creditors ames 
temporary receiver 


pene rs of ner $260 The liabilities are esti- 
mated at $2,500 and the assets at $2,000. 
New_York Mogensen, Paris, 
importers. Following 
the previously reported assignment, it is re- 
ported that an involuntary petition in bank- 
ruptcy was filed against this firm. William C. 
bw ol be Mor $100,000 receiver of the business 
Mahanoy, ci Pa. 
has filed a R 
$6,000." Tne iliti 
eee. 000. nee d 





ponsible, re PTh of $6,000 

8 e assets 9 repre- 
sent the value of stock in trade. A meeting of 
creditors tors will be called April 19. 


Changes 
Mass.—Boston Heel & Remnant Co., 
heels and leather remnants, ted with 
an authorized capital of $10,000. 


Brodsky & Stern, Inc., shoes and repairs, 
incorporated with an authorized capital of 


Pare Fit Shoe Co., Inc., ee eeeiene, 
ith ‘an authorized capi 
$25,000. 


Lynn, Mass.—Anderson-Owens Shoe Co., shoe 

manufacturers, capital stock increased by 
$10,000. 
Barnet 


000. 
dent, Charlee it japlen:; 
Rourke Shoo =. ‘March 18 
certifica te increasing their au 
from $10,000 to $75,000. 


Haverhill, Mass.—Boot & Shoe Co., shoe manu- 
facturers, incorporated with an authorized 


capital of $50,000. 
Malden, Mass.—Mutual P we mm La 


filed a 
capital 


— 

. Kochauck; 

Newburyport, Co., shoe 
ee ae capital increased by $125,000. 
Maple Wood Heel Co., heel manufacturers, 
=a capital of 
— Brookfield, Mass.—John T. Grady, shoes, 


ed by Lawrence wrence Cotter. 
Casa —, Grande Commercial 
i ited with a 


with an au 


Por & Ginsburs. shoes, incorporated 
“Reged so 

yakdes, cores tp Dest 

Preiss Brothers, - West 12th St., shoes, 


Shapiro, 8309 South Halsted St., 
aaa nae it to Morris Shapiro. 
Waites i tens. chess, ete.. Leo Gross retires 
pe ene. 
Co., shoes, etc., suc- 


Hinckley, 
ported out of business. 
Peoria, Ili.—Johnson Brothers, 
ital increased to $60,000. 
Carlisle, Ind.—Orr & Warner, shoes, etc., 
eby C. M. Orr. 


Langston, Ind.—Frank T: Se etc., M 
Shirdiff admitted to the 


Ind.— Vv. 4 
Osgood, sid me ae etc., suc 


Devengett, leew 
ccinded By Syadieate Clothing’ Com 


eh 0g Ta.—A. Donaecelski, shoes, etc., succeeded 
by Donacelski & Burnstein. 

Campbellsville, Ky.—Taylor Print Jarvis Co., 
shoes, etc., reported advertising to sell out. 

Kittery, Me.—Universal Lace Co., manufacturers, 
shoe laces, incorporated with a capital of 
$199,000. 

Milltown, Me.—William E. Mi: shoes, succeeded 
iy Cenadian Cotiein, San. 

Clarksdale, Miss.—Friedman-Schultz Shoe Co., 
wholesale shoes, recently commenced business. 

Collins, Miss.—Holloway & McRaney, shoes, re- 
ported sold out toS. & H. Kats. oy 

‘shoes, reported 


1315 Biddle 
succeeded by 


Krelitz & Steinber, 
St. ee oh .— Ww. Bi Huctte Shoo Co., shoes, 
lenveln, Lp re uals Waldo, shoes, etc., re- 


ond Edwards Co., shoe manu- 
hhorized 


mg oe 
ted with an aut 


Newark, N. —Morris 

Trenton,  seethcraesrenr sana to 
Allen & Lavinson. 

Union Hill, N. J.—William Katz, shoes, sold out to 
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Te MMT LTT 


CELLANEO 
a an WANTED TO PURCHASE MIS US 
New. York CityBerkowits, Seca Set yey LeTM Me MMT © WITT OUT} «| 
been incorpora’ wi a capr —| J 
shoe J. Secol, A: W. 
Keon ‘BM ter ds hearer oem 
e shoes, - [ 
corporated witha capital a of $5,000." ee = ‘““MANCHESTER’”’ 
ane Noutty See T —— in- : = (Trade Mark Reg. U.S. Pat. Off.) 
"Rourke. Si Shoe ‘Com aun; baleslo, shoes = CURVED JAW CUTTING 
Richmond men N. Y.— Lewis & Da shi tc., 
niki oo NIPPERS 
Rockingham, N. C.—E. B. Terry Inc., shoes, etc., 
incorporated ams a capital of $75,000 =| W 3 f C h F The onl nipper 
Wietggien, I. AAA , shoes, eg = e uy or Vasa = made which is just 
his busine FS] th ht sha 
hio—Joseph Forgach, shoes, reported J dc A J obbere" oe a oe ” 
erventile, Company, E m on ouan ‘ LARGE = side of shoes. 
= “‘Manchester”’ 
from “rotallers gr" manufacturers Trade Mark Reg. U.S 
. = = ie rs are made of 
is treasurer. : =| We pay Highest Cash Value (= - gh ade teel steal, 
illersburg, “The Johnson-Baillie Shoe Co. = 
has recently filed notice with the Secre Secretary of } VAN PRAAG & co. \@) cupend ar gut 
State of an increase in its capital stock from | =| bl h 
$750,000 to $900,000 for business expansion : -Y¥Y. & les you to cut the 
Philadelphia, Pa.—Harry Eberhardt Estate, 3407 =| = tacks close to the 
th 2d St., shoes. Assets to be sold March Aina insole. 
Be sure and specify 


Kyle Texas-—Schlemmer oy Co., shoes, 
went yy “MANCHESTER” 


etc., $70 
Sinton, ToL 8. McGloin a Bi Brothers, shoes, "i F. ~ 
Dansvilie, Var~-Lews Shoe Co, B.'T, Lewis, Highest Cash Prices Paid curved jaw when or- 
Highlood, Wie th eed . hen! gee omg We also buy é : ; 
pemnaiet < surplus or slow sellers. Quan- dealer cannot 
Lodi Wis a Brother iities no object. Retail or wholesale. eed 

. Shoes, etc., reported » eh Loy ms Short j l taken off your Bg ~ bine 

e, $4. 


Atlanta Notes Correspondence Confidential Frank W. Whitcher Co. 


New Retail Fi Established Branch 
a siaaatiaeltinii iia GLAUBERG & CO. Boston, Mass. 323-325 -W. Lake St 
John W. Blume and H. H. Powell, of 387 Broadway, New York, N. Y. 
Columbia, S. C., have organized the Phone Canal 4119 
Booteries Stores at Columbia with a We also purchase clothing, “FISHER” 
capital stock of $20,000. The concern hats, fuinihing » etc. Trade Mark 
will engage in the retail shoe business. Res. U. 8. 


Pat. Off. 
Opens New Shoe Store WANTED FOR EXPORT ETE 
Jack Weinberg of Atlanta, who for YOUR } Discontinued Numbers SUPPORT 
> ° Stocks 
nine years operated a cigar and soda Entire Stocks 
stand, has opened a retail shoe store at samen Sidenek: iat FOR CASH 
the c f Broad d Mariett YORK EXPORT 
ee rh oo chase beatin ee. ¢§ GAMES Conremation 


S . . 
ae; ¢ The new ster e handles pa $15-517 Broadway, New York Bee N. ¥ 
lar-priced shoes and is known as the The New Improved 


Dunlap Shoe Store. ‘“ ” 
We bu and 
tet ‘eo buy pay highest cash price E. W. 


ee SHOE STRETCHER 
MISCELLANEOUS “tn For 80 youre our pocalty. i 


ineuanite PURCHASING SYNDICATE 
i i 610 Broadway, Brook 
Milbradt Rolling oo re agener “belt. cr 


Step Ladders F. W. WHITCHER CO. 


CASH PAID 





—_ 
























































yooh po Mercantile Co. WANTED TO PURCHASE 





591 Broadway, 
Phone 





Y 
Spring 5160-5161-5162 











Job Lots of Shoes & Leather aie ping LATE 
Are Sold Through the : sock of hone.” for your entire or surplus 


Recorder Want Ad Page over. cma es POs 5 phen noun een 
I. OLENICK 


5 CENTS A WORD- 413 Broadway, New York Tel 9531 Cans! 
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CLASSIFIED AND OPPORTUNITIES DEPARTMENT 


“Recorder” rates for space less than one-eighth aiedaien. sa Serra 
page per issue: m , Pp Minimum +i ae eer on ees other “Want” ad- 

Space 1 time 7 times 13 times 26times 52 times One’ will be received 
linch....$4.00 $3.00 $2.75 $2.50 $2.00 
2inch.... 8.00 ~ 6.00 5.25 4.75 4.00 
3 ineh.. . .12.00 9.00 7.75 7.00 6.00 
4inch....15.00 12.00 10.00 9.00 8.00 


Payment in advance is required, except when regular advertisers, as amounts are too small to open accounts 




















SALESMEN WANTED SALESMEN WANTED POSITION bell 


W' Michigan t x — ms FOX LINE of een Me Geisn lec mess + in any capacity with « progrensive wholesale 
to es men 
. ¥ oor oe 2 work shoes in the fe 2 tories: Western shoe concern wy Bee ary. Address K287, 
* And the cspengest Pennsylvania, lowe. re, South Dakota and and Neheeska, care Boot an and Shoe Recorder, 127 Duane St., New 
ay ee = hm vith ith an oo lisbed bes business oe he idered. oma D— adesires 
touch with wi consi 

= Address wy care Boot a Shoe Rake. 189 Dgeition as buyer or maneget acon os 

adison St., Chicago, I shoe rine ye ell acquainted ae the market. 
Address B 768, ag 2 Boot and Shoe 


At a4 Kechoottr: N. Y. ; ; South St., Boston, Mass. 
WANTED—We nave a few vacancies for hus- 


salesmen with established trade in West- 
ern and Southern territory to carry our line of POSITION WANTED 
children’s flexible turns, spring-heel turns, om 





























oe line of welts. 7 number carri A oroughly ced all branche f HELP ‘WANTED 
STOCK. Samples now ready. Staud Shoe I hens shoe and ys gg Ft - = 
ANTED— retail shoe: clerk in a 


Corporation, 296 State St., Rochester, New York. any executive x 
n Greater New 5 live town of oe population. — wages to 


ALESMAN wanted for the States of Indiana, 1. Would like an interview.: the right man. Give age, , and 
Sti Illinois, Wisconsin, Minnesota, Iowa and Address 286, care Aoi Boot and Shoe Recorder, 127 salary expected. "Roland J. Frink, St. Johns, 
Missouri with headquarters in Chicago, on 6 per Duane St., New Tork City. Michigan. ’ 
cent commission basis. Will consider applications 
only of men who sold high-grade turn and welt 
women’s shoes in this territory Sy youss and wes 
best references. State drawing accoun 


t_required. i 
N.Y nenne & Co. Ino., 963 Kent Ave., Brooklya, ==: BUSINESS OPPORTUNITY BUSINESS OPPORTUNITY 


XPERIENCED SALESMEN ‘to handle i 
a line, infants’ and children’s turns, misses’ StU OCOUUUAAAAEEE MCUALAGAANN HCH TNNN EEA AHN NNNN ENTE ATHENA eo el eli iiiilells 
and children’s stitch-downs. Territory New Eng- 
jena. Middle and nee nea umes: Commission 
Bis, cent. Give e reference. Address 
— ey Boot and Shoe oer, 207 South St., 
Mass. 


OVERGAITER SALESMEN wanted for high- 
baler le line of overgaiters. Must have experi- 

with drawing account. 
‘Address B755, care a and Shoe Recorder, 207 
South St., Boston, M 


WANTED—Soloomen. to on as a side line 
infants’ soft-soled shoes, e States of Ohio, 
Indiana, New Jersey and Lo arg ame & 

Sharping, 74 State St, Binghamton, N. Y. 
GALESMAN t to handle a high-grade line ‘of turns 
and welts at attractive prices. op- 
Biot and Shoo for a good live wire. Address B751, care 
Shoe Recorder, 207 South St., Boston, 




















& 





Shoe Buyers=Attention! 


Take Advantage of 
This Opportunity 





To Buy English-Made Footwear 





WANTED —Biperioned salesman for Southern 

Iowa by large jobbing house with compete 

lines of women’s and children’s shoes. Esta 
possibilities. Address ao care 
ecorder, 207 South St., Boston, 


Fred W. Midgley (Director E. C. Midgle 
& Sons, Limited, Leeds, England) wi 
personally visit all the shoe buying cen- 
ters in the United States, with samples of 
High Grade British Footwear. 








t., Boston, Mass. 


SALESMEN FOR 
WHITE SHOES 


Large manufacturer of women's —ihe turn 

shoes, both staples and novelties, with an in- 

stock ition, wishes to connect with high- 
-~y in the following territories 


-- —--R- ~- a York City. New York 
State the South. 


SEVEN PER CENT COMMISSION 
Only men with established business and high- 
est references will be considered. Samples now 
ready. 

Address EME 


Care Boot and Shoe Recorder, 207 South 
St., Boston, Mass. 





The present rate of exchange being very 
much in favor of the American buyer, you 
can purchase English-Made Boots and 
Shoes at a much ewe price than actual- 
manufacturing cost in America. 


Address all letters of inquiry to B752 


Boot and Shoe Recorder, 207 South Street 
Boston, Mass. 


Pe LL SLM een el TT ett p 
Tent] OLS LLM erniiiren mini etn iii 
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FOR LEASE 





gas ARTIST WANTED. Must be experi 

= ee ee edn a aoe Sisedy 
posi yo experience ver- 
tising Art Company, 1269 Broadway, New York. 





WANTED 


Competent man te take 
charge of stock room and 
shipping, for jobber of 
‘baby shoes. Give refer- 
ences and experience. 


P. O. BOX 50 
Syracuse, N. Y. 














SHOE BUYER WANTED 








BiMan fame wi s and misses’ shoes— 
Man familiar with by mee markets. Will 
d to epartment in every 
pega Must not only x, yore buyer, but 
must be able to get results from sales cam- 
paigns. by mere for live wire to operate 
section in ment store in conjunction Sony 
first-floor section. Vacancy exists at 
but we are willing to wait until robe ge ol Sprin 
season for the right man. _ 
bonus based on net results. Fae John 
Company, Cincinnati. 











ASSISTANT SHOE BUYER 


One of New York’s largest 
exclusive women’s specialty. 
stores requires the services of 
an intelligent, well-informed and 
experienced young man as 


ASSISTANT SHOE BUYER 





To one who qualifies an unlim- 
ited field of opportunity is open 
for lucrative and steady ad- 
vancement. Reply, stating age, 
experience, references, and sal- 
ary expected. Application will 
be confidential. 


Address B767, care Boot and 
Shoe Recorder, 207 South St., 
Boston, Mass. 














FOR SALE 


Sy STORE in one sithe bast locations in New 
‘0 old and doing cash business. 
Stock, wl inveles about $5,000. 0. (Address B738, 
Boston Mass. | 7. 
DL) RIBOrE—fetiing from shoe busimess after 
ten years of successful upbuilding; y sales 
$80,000; corner location; two stamens 
will, small portion or entire poe, ee or sale; tre- 


good opportunity for 
man’s, No. 824 Kitchoval Ave. Detroit, ¥ Detroit, Michigan. 








anes 


SHOE DEPARTMENT TO LEASE 


A wonderful opportunity in one of the best cities in the 
Southwest—San Antonio. Tex. 

A HIGH-CLASS women’s specialty store carrying every- 
thing a woman can wear ready-to-wear. 

Our new building, 50 x 150, five floors and basement, on 
the best corner, will be ready September 1. 

We will lease the SHOE department to the right people. 
All store fixtures furnished, ample ground floor space 


and window display. 


Liberal terms to those who can show acceptable personal, 
business and financial responsibility. 


Write or wire 


THE VOGUE CO. 


OFFICE WANTED 








An office or office room in 
the shoe district on South, 
Lincoln, or Essex Street— 
about 600 square feet or more 
required, to be occupied as 
soon as possible. Address 
B763, care Boot and Shoe 
Recorder, 207 South St., Bos- 
ton, Mass. 














FOR RENT 


Cre FLOOR sample room en apaae for rent in 

heart atb a York shoe distri Also good 
dry storage Address K283, oom Boot and 
Shoe yy 127 Duane St., New York. 











LINE WANTED 


Ls of women’s turns, Brooklyn-made pre- 


for States of Georgia and arolinas. 
Addons mig rd care Boot and Recorder, 207 
South St., Boston, Mass. 











BUSINESS OPPORTUNITY 





partn= WANTED—Have $10, 104 Be to invest 
busin 


ess. Twenty x 
ence in the shoe line, ond yea. 
ee a ng Address B764, Gaon’ Hook end Base 
ecorder, 


South St., Boston, Mass. 


TRAVELING SALESMEN—Will you consider 
a whereby you may dou 

income? $10,000,000 

tional ign will 





San Antonio, Tex. 


Boot and ShoeRecorder 


OFFICES IN 
BROCKTON OFFICE: 224 Moraine St., Geo. W. 
7, 
CHICAGO OFFICE: 189 est Ma Madison St. Tele- 
Main 1089. B. C. Bowen eangee. 
ST. LOUIS OFFICE: 1627 Locust St. c. 


NEW )'YORK O ICE: Room mm 102, G Graham a Bidg., 
a] =~ 


irbecta Sic 
— DELPHIA OFFICE: 929 ‘cain St. H. 


HAVERHILL “OFFIC E: Chamber of Commerce 
> omnes National Bank Bidg. Geo. 


CINCINNATT OFF FFic E: 501 First National Bank 
Bldg. C. Bowen, Manager. Telephone 


Main 65, 
as oer la OFFICE: 609 Powers Bldg. 
— L. Seward, Western New York Rep- 


ive. pemonene Stone 6314. 
LYNN 


FICE: . Gannon 
MILWAUKEE OFFICe: : B.C. Bowen 
Pao Office: 2 Rue des Italiens. abi, 


a Oitice: John C. Curtiss, = Mapeon. Mapn- 








_ ‘h. 

ARGE: TINA: py 
Balcarce 150, Buenos 

es Gerente, Leon 


Combacau, Ruaide 
are 204, Rio de Janeiro. 
CHILE: ti » ae: Rosas 1123-1127, Otte 
Fuhrimann, 
coma atiavans. Toasted 572, Pedro V. 


SPAIN: ry ABs Leoncio de te, fo, Miguel, Librere- 
Editor, 20 Fuencarral, Madrid. 

MEXICO: Gerente, we Elizondo, 4a De 

Cipres 117, Mi 


_—— 


der Eihoas, 3: 0. Wea 








MISCELLANEOUS 








T. W. GODSOE, Pres. 
W. G. DONALD, Woodre. 
F. E. JONES, Treas. 


F. E. JONES COMPANY 
covors MAT KID 


95 South Street, Boston 








No matter what policy you may pursue 
im selling to the shoe trade, nevertheless, 
you meed the “BOOT AND SHOE 
RECORDER” all the time. 
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shoe merchants. The chief purpose 

barat depends the progress 

Annual Subscription in United States, $3.50! per copy, 25 ce Canadian, $6.00. Foreign, $10.00. 
Member of the Associated Business Papers, Ine. Member of the Root Newspaper Ass'n. Member of Audit Bureau of Cireulations 


Each issue copyrighted by the Boot and Shee Recorder Publishing Co. Entered at the Post Office, Boston, Mass., as second-class matter 
ISSUED EVERY SATURDAY AT 207 SOUTH STREET, BOSTON, MASS., U. S. A. 
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Published Weekly in the interest of the Retai: 
Shoe Merchant, by the : 


INDEX TO “WHERE TO BUY ”’ BOOT AND SHOE RECORDER PUB. CO. 


(Incorporated ander Massachusetts \Lawe) 
BOOTS AND SHOES Marston & —- Co., Hallowell, Me...... 95 : 
Marston & Taplh , Danvers, M Mass CAPITAL $150,000 
Meklroy Sloan Shoe Co Louis, Mo... OFFICERS OF THE CORPORATION 
Merchants Shoe Co. Hoste CHARLES G. PHILLI President 
Midwest Shoe Co., Minneapoli _ i 69 EVERIT B. TERHUN Treas. and Gen'l 
Mitchell Caunt Co., om. ; GEORGE W. R. HI ise Vice-President 


Moore-Shaf oS ae N.Y.. TER Vice-President 
Nettston ConA’. a ¥ANTHUR D. ANDERSO SNDERSON. Secretary 


NY — & NAY, Counsel 
SWAIN, GARPENTER & A 
J . Nu Baby Shoe Co., L; Tremont 
Bacon-Rollins Co., Lynn, Mass. hen b & st Co., Milwaukee, pay nanan 
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Bates Co., A. J., Webster, Mass... . : bs + HELEN M. HANEY 
Beals-Pratt Shoe. Mfg. Co., Milwaukee = 
Berry. A.H Ho Shoe Co., Portland, Me. 
e Penni 
er Shoe Co., New York City Pen et Shoe Co., Haverhill, Mass 
Bluestein Bros.. Bosto Phillips-Cram ., Haverhill, Mow 
Blum Shoe Mfg. Co., Dansville, N.Y 123 Plant Bros. & Co., Vianchester, N 
Boardman Shoe Co. so kb fo 5% 0's Posner, Dr. A.. , Shoes, Inc., “New York City. 




















Burdett Shoe Co, Lynn, Mass 
& Co., Nashville, Tenn., and 





& Brennen Ft price to 
toys | = Shoe Co., , Milwau A foreign countries except the above is $10.00 


Rindge-Kalmbach- ard Grand ids, at 
Mich A pen he pirate. 


Schapiro Shoe Co., L. ADVERTISING RA’ 
Scientific Shoe Co., Neey York City. . os fy we Be application. For rates for 


Sinbac, 
“ City Se os iias Nass Wants, for Sales, ¢ etc., see Want 
Smith, ees Sons, Chicago 








80 
year Tire and Rubber Co., ea O. .102, 103 
Hecht Fixture Co. ves. 36 


Stebeedk, A,, & oo. ew York City. . 
oer —, P. Bos' 


Co., , Syracuse, N. Y. 
Weyenberg Shoe Mfg. Co., Milwaukee, Wis. 
Whitman & Keith Co., Brockton, Mass 

Win po Shee Comm, Haverhill, Mass... 
Wright, E. T., Co., Inc., Rockland, Mass. . 


MACHINERY, LASTS, MFRS.’ SUPPLIES 
DRESSINGS, ETC. 


Alban be odes Co., Boston 
howe nite. 5 age 


LEATHER AND OTHER MATERIALS 
— Leather Companies, Inc., Wil- 


North & Judd €o., New Britain, Conn 
Jos. H.. Co,, Ltd., Sheffield, Eng. . 
Machinery Corp. 


Works, gacheste and New 


Shoe Co., Hallowell, Me Gallun, A. F° py Milwaukee Wis.. 
lurphy, Ne Newark, N. J 124 Hecht Co., F., Vi. 
, Holbrook Co... W 





Edwards, T. J., Boston 
Glauber; &Co., New York City 
Sore’ pinnae CoP Re 

Hotel Essex, Boston 


FINDINGS AND SHOE STORE SUPPLIES 
Alterson & Co., L., New York City 


Coultes =—a<, shy Boston. Se SaaS 13 




















STYLES IN FOX FOOTERY VIE WITH EACH OTHER FOR SUPREMACY 
OF SMARTNESS AND CHARM. 


WHILE FOX CREATIONS UNFAILINGLY SURPASS DAME FASHION'S 
LAST DECREE, QUALITY AND WORKMANSHIP ARE NEVER 
SUBORDINATE TO STYLE. 


LINKING UP WITH FOX FOOTERY MEANS EVER INCREASING 
PROFITABLE SALES TO PLEASED CUSTOMERS. 


CHAFRLES K. FOX, INC. 
Haverhill, - - -° Mass. 


BOSTON: 54 LINCOLN ST, NEW YORK: MARBRIDGE BLDG., BROADWAY 
CHICAGO: GREAT NORTHERN BLDG. AND 34TH ST. ROOM 632 





Entered as second-class mail at the Post Office at Boston, under the act of May 24, 1918 





The One Best 
Bet Today 


The 
BROGUE 





























Full Wing Tip and Fox- 
ing—Pinked—Perforated 
Top of Quarter. New 
Twentieth Century Last. 


A,3to8 C,3to8 
B, 2 to 8 D, 3 to8 


Made With Infinite Care—None Better 


Mahogany Side 


DELIVERY prism ona APRIL 15 


Mahogany Russia Calf 


Sold Only in Case Lots 
36 Pair to the Case 


Attractive Prices on Request 


CUSHING SHOE COMPANY 


-OMEN’S 
48 Oxford St. Wo Lynn, Mass. 


ELTS 


























“There’s no secret about Vode Kid quality 
—simply good skins well tanned.”’ 


Our salesman spoke truly. We have no mysterious source of 
skin supply—no startling patented process for making our 
product the best of its kind. 

The quality of Vode Kid is the result of the organization be- 
hind it—experienced buyers of good quality skins, skillful 
tanners with whom good leather is a religion, and efficient 


: merchandisers, always placing the customer’s interests first. 
Those interests demand standardized grades, colors tanned through and 
through (not painted on the surface), and a selling price which is always the 

‘The Lea ther lowest possible. Write for samples and price list. 

. StanparpD Kip Manuracrturinc Co., Boston, Mass. 
for F S Agencies in New York, Philadelphia, Rochester, Cincinnat 
: ine hoes — Ge tithwiitw: 


See pages 68-69 
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Have a Look! 





@ Offerings for Fall, 1920, are 
in truth real creations of the 
Shoemaker’s Art. 


@Distinctiveness of pattern, 
yet so conservatively handled 
as to eliminate the usual spec- 
ulative feature. 





@ Quality—as always is evident. 


Turns—Mc Kays—Welts 





The Holters Company 


Cincinnati 


BRANCH OFFICES: 

New York Chicago 
Marbridge Bldg., Room 304, Lees Bldg. 
Los Angeles 
Room 400, Lankershim Bldg. 
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EXTENDING A HELPING HAND 


>: 
qi ‘un 


We are launching our Advertising Campaigns in waves that sweep the country and wash the shores 
of foreign lands. 

The effectiveness of these Campaigns is attested by the inquiries that pour in on us by every mail 
from all parts of the English, French and Spanish-speaking World. Every one of them represents a 
business prospect seeking a Retailer or Manufacturer to whom his business will go. 

The business of the “‘F. B. & C.” Institution is too widespread and far-flung for our policy to admit of 
favoritism or discrimination. 


We create UNIVERSAL interest and confidence in 


“F. B. & C. Kid” 


and depend upon the keenness and initiative of the Manufacturer and Retailer to capitalize 
this interest in his business. 

We deliver the business at your door—You must store it away in your bank accounts. 

We play the ball into your hands—you must make the goals. 

To the astute the idea at once occurs of telling the customer that they have shoes made of 
the most talked of leather on the market. 

Couple your local advertising up with our National Advertising and arrive with 
“F. B. & C. Kid.” 


SOME FAMOUS LEATHERS: 
“F, B. & C. White Washable Kid No. 81” 
“F, B. & C.” Bronze No. 00 
“F. B. & C.” Light Chestnut No. 7 
“F. B. & C.” Dark Chestnut No. 98 
“F. B. & C.” Smoke No. 24 





‘ 


Amalgamated Leather Companies, Inc. 
(Formerly F. BLUMENTHAL COMPANY) 


Wilmington, Delaware 








Write us for 1920 Color Card and Electros for your own use in local advertising | 
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You never will know 


until you try them yourself how consistently 
good H. & T. Shoes are. 
Once tried you’ll learn that they can be featured 
with the sure reliance that they will make friends 
for you. ~ 
Unless you give them a trial you are losing an ad- 


vantage to increase the confidence of your present 
customers and to attract new faces to your store. 






























































No. 6519 
In Stock 


Patent Colt Two-Eyelet Tie, 
Leather Louis Heel, Imitation 
Turn Edge. A-D $6.75 


No. euiipeeet in Black 
Se ie . $6.75 


No. 3519—Same_ in ‘fe 
alf... .. $6.75 


No. 4519—Same in ‘fo 
Brown Vici............. $7.00 


A 


No, 2314 
er No. 3305 
ok Kid Oxford, Mil. anes In Stock 
_ No. 3314—Same in Russia Russia Calf Brogue Oe. 
Ee FT -D $7.5 
No. 5314—Same in Gun Metal, No. 5305—Same in Gun or 
$7.00 $7.50 


Hughes & Tansey, Inc. 


Sales Office and Stock Rooms 
128 Summer Street Boston 9, Mass. 
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AINDER-GARTEN 


ERE they are—The “Kinder-Garten” Kids, happy, lovable little children, 
H whose pleasant work it is to tell boys and girls and little tots all about 
“‘ Kinder-Garten” Welts and Turns, and to help you, Mr. Dealer, to sell 

more Children’s Shoes and make more profits in this department. 


We originated these quaint little characters to use in our advertising of 
“ Kinder-Garten” Welts and Turns. You will find them employed in many 


different and unique ways to advertise these “Super-Service” Shoes. 
q y P 








We are the “Kinder-Garten” Kids, and we 
wear “‘Kinder-Garten” Shoes Because They Are 
“Made Stronger to Wear Longer.” 











“Kinder-Garten” dealers will be supplied numerous trade-building adver- 
tising features, which will positively bring more buyers to their stores. 


In this illustration The “Kinder-Garten” Kids desire to call your atten- 
tion to the fact that no substitutes for leather are ever used in the construction 
of “‘Kinder-Garten” Shoes. This is one of the big reasons why: 


“EVERY PAIR IS FULL OF WEAR” 
Kinder-Garten Welts & Turns MITH- ALLACE Kinder - Garten Welts & Turns 


“Every Pair Full of Wear”’ SHOE CO. CHICAGO “Smooth Inside—Strong Outside”’ 


STAGLISHED, 164 
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QUAL'TY 


AS - _ 
MILWAUKEE MILWAUKEE 


—that K-Z welts for little folks are sturdy, 
dependable and of high quality. 


Nothing but quality footwear ever leaves the 
K-Z factory. 


Higher retail prices are causing mothers to be 
more critical of children’s shoes they buy in 
your store. They are willing to pay advances 
in cost if they get real value. 


Concentrate on the broad line of 
K-Z quality shoes and make your 


No. 2032 e 
Gun Metal, Goodyear Welt Skuffer. profits on quality. 
Tredshure No. 16. Sizes 5-8,D and E 
Widths; Size 834-11, D and E Widths. 

No. 2044 
Chocolate Elk, Goodyear Welt Skuf- 
fer, Tredshure Last No. 16. Sizes 5-8, 
D and E Widths; Size 8}4-11, D and 
E Widths. 








4 


KALT-ZIMMERS. 
MFG. CO. . 


MILWAUKEE, WIS. 
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“Decidedly Thompson” 
CARRIED IN STOCK 

















No. S-610 


CODEWORD 
“NOISE” 
GALLUN'S NO. 4 NORWEGIAN OXFORD, 
PERFORATED, PINKED TIP, FOXING AND 
LACE STAY, THOMPSON'S BROGUE 
LAST, STITCHED HEEL SEAT. 





WIDTHS, AA TO D 
SIZES, AA 8-11, A 7-11, B 6-11 
Cc AND D >11 


PRICE $10.25 
PER PAIR 








Other “Decidedly Thompson” Men’s Numbers 
are Carried In Stock. A Cordovan Bal “Classic” 
Last, Tan Calf Bal “Classic and Statler Lasts.” 
Send for Stock Style Folder of all numbers. 








|." Person BROS .SHOE (0 
MEN’S FINE SHOEMAKERS : 
BROCKTON 


NEW YORK BOSTON CHICAGO 
930 Marbridge Bldg. 207 Eesez Street 35 South Dearborn St. 


Address all communications to Brockton (Campello), Mass. 


“~ 


PICCOLO LLCO LEE LULL LULL LECCE ULL LULU. LLCe COLLEGE CLC CALE LL 7 % 
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ACE CALF 


“Maintains a Standard Reputation” 


A leather that signifies 
highest quality —produced 


in the popular shades— 








J. S. BARNET & SONS, Inc. 


Tanneries Salesrooms, 75 South St. 
LYNN, MASS., U.S. A. BOSTON, MASS., U. S. A. 
NEW YORK OFFICE—154 Nassau St. 
CABLE ADDRESS ... “TENRAB” 
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Two Big Popular 


*10 Sellers 
in Vici Kids 


No. 602—Vici_ Kid Blucher, Tip, No. 601—Vici Kid _ Bal, Tip, 
Wide Toe, Comfort Last, l-inch Genteel London Toe, 1-inch 
Wide Square Heel, Single Sole, ° Square Heel, Single Sole, Welt, 
Welt, D-E, 5-11. $6.859 C-E, 5-11. $6.85 


ty eat at this season when your trade is looking for ligigfer shoes for 
Spring wear, these two big popular styles are especially strong sellers. 


They are ready for immediate shipment, so send in your order at 
once and have the shoes on hand for the season’s business. 


F. Mayer Boot & Shoe Co., Wisconsin 


Export Department—Bush Terminal Sales Bldg. 
130 West 42d St., New York City 
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TRADE MARK 
L _____. __ 














en | 


Patent Leather Mary Jane Tie, McKay 


Sensible Lasts 
for 


Growing Girls 


The growing foot needs room— 
plenty of room. It is not an easy 
matter to turn out a beautifully- 
curved children’s shoe, which, at 
the same time, meets nature's de- 
mands—but we have it! 


Plain Toe, 2 Eyelet, Ribbon Tie 


6225—Patent Leather, 11}4 to2............... v 
6227—Tan Vici, 1136 % to e DN adeckekecheaee S38 


3 W's LENOX styles are correct— 
carefully planned, skilfully executed 
by competent workmen. Get this 
line in now and boost your sales this 
Summer—they're wonderful little 
business builders! 


st 
F 
: 
: 
: 
F 
F 
: 


Tan Vici, Tip Oxford, Lenox Last (new) 
6330—11}4 to 2, D and E. 
p--- wee BOTY RRR re 3.00 
ne OO, CP asi 6.00.50 ccck nas nrceences 2.60 





a MULTI eT elt itt 














g 
A 


MTTTT@ Le ULL LULU LULU LUCE LULL LL 


= 
Weimer, Wright & Watkin Co. 


Manufacturers 


STOCK DEPARTMENT 


New York 
Bush Terminal Sales Building, 42nd and Broadway 





Philadelphia, Pa: 
35 So. Second Street 
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STYLES WE RECOMMEND 


IN STOCK 


y 


WELT 
Black Vici Kid 
No. 042 Price $5.75 
Leather Louis Heel 


As Above In McKay 
No. 574 Price $5.00 
Havana Brown Kid 


Price $5.00 
Patent Colt 


No. 575 


TURN 


Dull Kid 
No. 1721 Price $8.50 
Full Louis Covered Heel 


No. 1720 Price $8.00 
Patent Colt 


No. 1722 Price $8.00 
Havana Brown Kid 


Immediate 
Delivery 


IN WIDTHS 


WELT 
Tan Calf Brogue Oxford 
No. 730 Price $9.00 
Military Leather Heel 


No. 731 Price $9.00 
Gun Metal 


“THE 
WESTCOTT 


WHITMORE 


COMPANY 
SYRACUSE, N. Y. 


Fs 


White Cabaretta 
No. 605 Price $6.50 
Baby Louis Covered Heel 


No. 604 Price $6.00 
Dull Cabaretta 


No. 603 Price $6.00 
Patent Colt 


No. 450 Price $5.50 
Black Satin 


WELT 


Havana Brown Kid 
No. 826 Price $8.75 
Full Louis Covered;Heelf} 


No. 825 Price $8.00 
Patent Colt 


No. 827 Price $7.50 
Black Vici Kid 


Specialists in Smart Footwear for Women 
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MAHOGANY CALF 
GOODYEAR WELT 
BROGUE OXFORD 


DONN D. SARGENT CO. 


WOMEN’S WELT AND McKAY SHOES 


SALEM, MASSACHUSETTS 


FACTORY BOSTON OFFICE 
407 BRIDGE STREET 195 ESSEX STREET 
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HUNT-RANKIN ! 
LEATHER CO 


VELVETTA CALF 


PECEROARLURDSUCRECRER ESE R EC RR RATT: 
oe © <a ¢ ~<a © 
iliiiic 


AKES beautiful footwear for 
women and is used in shoe tops 
for men’s. 


Finished to resemble velvet—a beau- 
tiful surface—Rich in appearance— 
Soft and pliable. The grain and fibre 
not disturbed in manufacture as it is 
finished on flesh side. 


It will not stretch, crack or scuff, is 
not affected by water. Absolutely 
fast color in all standard shades-. 
cleans easily. SPECIFY VELVETTA. 


\ , 
‘" | 
i] | 
, 
} | 
! | 
j | 


TUSCAN CALF—Smooth and 
boarded finish — 
black. 


> <-> © ane" & alee Iii iii) ti 


RUSSIA CALF — Smooth finish — 
standard colors. 


HUNT-RANKIN LEATHER CO, 
106 BEACH ST.BOSTON, MASS. 
U.S.A. 


TET) TITUS I iti i 
ee ee ee 


SULARATESAU ASSURE TROL TALRORETERAB ERE ERE SERED 





~~ 
Thatetenneen 
—— 2. © <a 
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i= SS ee 
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<<“ @ <a @ <a @ ET Oe 8 eer © —eRE © cee © <i © <a 8 -) 
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HIGH GRADE 
GOODYEAR 
WELTS 
IN-STOCK 


Aaa F eens, Le a Broadw 
Alpers Bleck Kid Oxt Oxford 19-8 Lea. is Heel. ” 


For At Once Delivery 


A 200—Nut Brown Russia Calf Oxford, 14-8 Mil. Heel, B, Cand D 

A 157—Black Calf Oxford, 14-8 Mil. Heel, A to D 

A 159—Black Kid Oxford, 19-8 LL. Heel, AA to D 

A 158—Black Vici Kid, Oxford, 14-8 Mil. Heel, AA to D 

A 223—Black Mat Kid Oxford, 14-8 Mil. Heel, A to D 

A 160—Hav. Brown Kid Oxford, 19-8 LL. Heel, A to D 

A 185—No. 25 Brown Nubuck Oxford, 19-8 Full Louis Wood Covered Heel, AA to C.. 

A 163—Mat. Kid 3-Eyelet Tie, 19-8 LL. Heel, AA to D 

A 161—No. 18 Gray Nubuck, 3-Eyelet Tie, 19-8 Full Louis Wood Covered Heel, AA to C 8.50 
A 193—Mat. Kid Swagger Pump, 19-8 Heel, AA to D 

A 199—Patent Colt Swagger Pump, 19-8 Full Louis Wood Celluloid Cov. Heel, AA to D 8.00 
A 221—Patent Leather Broadway Pump, 19-8 LL. Heel, AA to D - 


Deduct 25c¢ per pair when ordering 36 pair to a width 


In-Stock Terms 2-10 Net 30. West of Buffalo 10 days extra, Denver to the Coast 20 days extra. 


P. J. HARNEY SHOE CO. 


Factory: Lynn, Massachusetts 


In-Stock Department 78 Lincoln St., Boston 


C The Shoes You Order Hre the Shoes You Get” 
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A NEW CREATION DISPLAYED BY 


KNIGHT SHOE CO., Portland, Oregon 
Made of 
New erste Havanal ron kid 


Judge dat by Its Llsers” 
New Castle Leather Company Inc. 


NEW YORK 
BOSTON MONTREAL, CAN. CHICAGO 


and the Principal Leather an@ Shoe Centres Gverywhere 
Factory, Wilmington,Del. 
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Leading Jobbers Sell Our Shoes 


Because they are sold at prices popular with the 
retailers and wearers who like high grade, 
stylish, fine fitting shoes of quality. 


Only the finest selected leathers used throughout. 
Highly distinctive lasts, widths A to E. 


Our prices put these good shoes within the reach 
of Mr. Average Man. 


We co-operate with you—that’s our policy—you 
get the benefit in good service and individual 
attention. 





Our line compares with the well known trade 
mark lines of shoes for men. ‘UNION STAMP”’ 





Wall, Doyle & Daly, Inc. 


BROCKTON, MASS. 


Boston Office: 207 Essex Street 


— 
oonyer™ 
wine & Foot 
HEEL 
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A A Timely Suggestion 


Watch carefully your selec- 
tion of style leaders and your 
business battle is half won. 


“Barry” stock styles have for 
years been business builders. 
You can take your choice of 
our wide variety without 
taking chances. 


No. 975 
A rend in the 
style parade is 
illustrated here 





Stock No. 975 
“Lakewood Last” 
Dark Russia Calf Lace Oxford, Single Sole, 
“Wingfoot” Rubber Heel. 
A, 7-11 B, 6-11 C and D, 5-10 
Price $9.35 


We have produced many sales building styles in the past, but none, how- 


ever, approached the country wide popularity of 975. Its classy outlines 


and exceptional value make it an easy one to put over. A small town as 
well as a big city seller. 

Catalog of stock styles on request. All in stock styles are unbranded. 
Branded “Barry” if you but say so. 





BROCKTON, MASS., U.S. A. 


CHICAGO OFFICE 
ADDRESS ALL COMMUNICATIONS MASS, 
_— 187 WEST MADISON STREET 


; 
| 
= Pt Roe Rees Semel eet See Foe et et et 


T. D. BARRY.COMPANY 
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Famous American Shoes 
MADE WITH 


Barbour Grooved Endless Welting 


Number five in the series 


LA FRANCE 
X4152 


Brogue Welt Walking Boot 
Barnet’s Russia Calf No. 75 


By 


Williams, Clark & Co. 
Lynn, Mass. 


HE illustration is the fifth of a 
series of models from repre- 
sentative American shoe 

manufacturers who use Barbour 
Grooved Endless Welting in their 
shoes. 

The far-reaching importance of 
high-grade, first quality welting is 
recognized by manufacturers of 
this class. 

Not the cheapest welting on the 
market but the most economical 
and satisfactory in final results. 


| Barbour Grooved Endless Welting 


MANUFACTURED BY 


BROCKTON RAND COMPANY 


BROCKTON, MASS. 


BY INVITATION 
MEMBER OF 


(to 
tes 














NEW YORK, U.S.A. 
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HOWES BROS.GO. 


SOLE LEATHER 


CAPACITY 
Thirteen Tanneries; 2,000,000 
pounds of hides per week. 


TANNED 


from Foreign and Domestic 
Green and Dry Hides. 


HIDE PURCHASING 
OFFICES 


Buenos Aires, Argentina, 
New York City, 
Boston, Mass. 


SELECTED 


in Heavy, Middle and Light 
weight, Various Grades. 


DISTRIBUTED 


in Sides, Backs, Bends, Bellies, 
Shoulders and Heads. 


WAREHOUSES AND 
OFFICES 


ST. LOUIS, 1221 Gratiot St. 
CHICAGO, 229 West Lake St. 
CINCINNATI, 713 Main St. 
LEICESTER, ENGLAND, 
12 DeMontfort Chambers. 


Main Office and Warehouse 
321 Summer Street, Boston, Mass. 














CUT SOLE DEPT. 


Oak and Union Cut Soles of 
Uniform Quality, Cut and Sort- 
ed to Standards by Experts. 
Enlarged Capacity and Variety 
of Grades enable us to supply 
all demands. 


FINDERS DEPT. 


Oak, Union and Hemlock, 
TAPS, TOPLIFTS, STRIPS, 
BENDS and BLOCKS. Va- 
riety of selections to meet 
every requirement of the’Shoe 
Repairing Trade. 


MANUFACTURERS TOPLIFT 
FACILITIES 


Large Capacity 


Prompt Service 


Extensive Range of Styles 


MANUFACTURING PLANTS 
Cut Soles - 90 Wareham Street 
Finders - - 321 Summer Street 
BOSTON, 
MASS. 


DISTRIBUTION OFFICES 
Cut Soles - = - 321 Summer Street 
Finders - - - = 321 Summer Street 

BOSTON, MASS. 
NEW YORK, CHICAGO, CINCINNATI 
and ST. LOUIS 
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Style 1201 = ga Style 1203 
Men’s Brown Calfskin Bal 7 Men’s Brown Vici Kid Bal 


Last 469—Pointer Last 451—Allies 
Price, $9.75 Price, $10.25 


Four 


New 
Styles 


Men’s FINE GOODYEAR WELTS 


Of fine quality upper leather, with good weight Oak Bend outsoles and solid leather insoles 
and counters. Wingfoot Heels. Built over our latest and most popular lasts. 


Four of the Best Sellers in our Line 


CARRIED IN STOCK 


in AA to D widths. Sizes 5 to 11 











Shipments 
made Prompily 
with our usual 


24 Hour Service 


Send for our 
aia latest catalogue 
Style 1200 _ Style 1202 


Men’s Brown Russia Bal Thekxcelsior Shoe Co. Men’s Brown Velvet Calf Bal 


Last. 462—Clio Last 462—Clio 


Price, $8.00 Portsmouth, Ohio Price, $8.50 
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“PALL MALL” 


The 





This Shoe is featured in the 
of April 17 


SATURDAY EVENING POST 





Fox Pattern 
Stock Number 4468 
75 


Code Word ‘‘Plattsburg”™ 


Cordo Russia Calf Oxford 
Price $7. 


Circular Vamp Perforated, 
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For the convenience of 


WWHSSNATET T/A 


Eastern Shoe Buyers 
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SSN!!! NOW! 


We suggest a visit to our 
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NEW YORK SALES ROOMS 


1369 Broadway 


New York City 


Mr. E. M.. WEBSTER, Sales Representative 


(HDS SNA WATTS 
WAM WZZAIIKSS88 


The Regal Shoe Company 


268 Summer Street 


WH WUE 
NiMH eal WKN ISAS 


Boston, Mass. 
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Don't use Doubtful 
White Leather. 
Select a White Leather 
Thats Right. _ 
Specity The Whitest White LEVORS. 


G. LEVOR & CO,, Inc. 


TANNERS OF CABRETTAS 


KE 








- TYPIFIES THE 
HICH IT IS MADE 
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No merchant likes to plead, “I 
haven’t got it” to a public already 
educated into contempt for articles 
that are “just as good.” 


The consumer in these days knows 


exactly what he wants. People insist 


on 





“Onyx” @ Hosiery 


because they have found throug h 
years of experience that “ONYX” 
stands for nothing but the best ob- 
tainable. 


Can you afford to say “just as good”’ 
to people who demand “ONYX”? 


Reg Vs Pet ormeg 





j Pa A? 
_ Emery & Beers Companylna, 
‘Sole Owners of “‘Oxyx’’ Hosiery 
‘BROADWAY AT 24th STREET 
NEW YORK 
Boston Office: - Philadelphia O ice: Chicago Office: 
31 Bedford Street 1033 Chestnut Street The Lytton Building 
San Francisco Office 210 Pearl Street, Mutual Life Building 
259 Geary St. Buffalo, N.Y. 
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Scherer 


Colors 
In Present Demand 
HAVANA BROWN 
LIGHT BROWN 
BEAUTY BROWN 
CHAMPAGNE 
TERRA COTTA 
BRONZE 








CHERER’S KID crowns the highest 
grade shoemaking with a final touch of 
quality that cannot be mistaken. 







Most shoe manufacturers will be glad to 
have you specify Scherer’s Kid, for they 


know it will give the shoes they make for 
you “that something more” which will do 


them credit as well as you. 


Oscar Scherer & Bro., Inc. 


29 Spruce Street, N. Y. 
FACTORY: NEWARK, N. J. 


Originators of and Leaders in Fancy Colored Kid 
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SHOE 


FOR MEN 


603 
Mahogany, Cordovan 
|. Brogue B 


rogue Bal 
Hea ; Single Sole 
itz Last 


600 
Mahogany Russia Calf Bal 
Biltmore Last 


602—Same style in Cordovan 
on Ritz Last 


628 


Patent CoJt Lace 
Oxford. “Ritz” 
Last. Flexible sole. 


The Correct 
Dancing. Shoe 


ee, 
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THESE STYLES 


IN STOCK 


(UNBRANDED) 
FOR IMMEDIATE SHIPMENT 


Mahogany Cordovan 
Brogue Oxford 


626—Same style in Mahogany 
Russia Calf, Ritz Last 


Mahogany Russ. Cf. Lace Ox. 
Carlton Last 


601—Same style in Cordovan 
on Biltmore Last 


M. A. PACKARD COMPANY 


BROCKTON, MASS. 


Boston Salesrooms: 
, 6 South Street 


New York Salesrooms: 
127 Duane Street 
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She is Waiting For You to 
Give Her Foot Comfort 


So are hundreds upon hundreds of other thousands waiting— 
waiting for relief from foot suffering, from the pains and 
aches and tiredness that take all of the joy and gladness from 
life. 


These people are waiting, although unconsciously, 
for YOU—their regular shoe dealer—to point out 
to them the way to foot comfort. They do 
not know how easily their troubles may be 
corrected by Dr. Scholl’s Foot Appliances, 
but you know, and it is for you to perform 

your duty and tell them. 


Every twinge of 

pain, every hour 

of discomfort that 

your customers’ ex- 

perience, is your 

fault, unless you have told 
them about, and urged their 
use of, the proper 


Dr. Scholl’s Foot Comfort Appliances 


The dealer who does not thus look out for the foot-welfare of his customers is not doing his whole duty toward them, 
Neither is he doing his whole duty toward himself, since he is overlooking a most prolific and substantial source of 
“velvet” profits. The mere fact that he carries in stock Dr. Scholl’s full line, and sells them when a call comes, is not 
enough. He is derelict in his duty to himself and his trade if he does not push their sale wherever needed. 


Backed By A Gigantic Advertising Campaign 


Dr. Scholl’s Foot Comfort Appliances and Remedies sell almost as readily as food staples. Our heavy and continuous 
national advertising has so prepared the public mind that it is instantly receptive to your suggestions whenever corrective 
appliances are indicated. 


Try pushing the foot comfort end of your business during 1920 and see how it helps you build 
trade and profits. 


THE SCHOLL MANUFACTURING CO. 
213 W. Schiller Street, Chicago 
NEW YORK - TORONTO . 
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EVERYBODY'S MAGAZINE 





Dues’ He Know Feet 


Or Only Shoes? 


Ask yourself that question 
before you entrust your feet to a 
salesman to have them fitted with 
shoes. Whether he knows feet or 
not may be the point upon which 
your present and future foot com- 
fort and’ efficiency will depend. 
Just as it is possible for a stupid or 
ignorant clerk in a drug store to 
make serious mistakes which a 
pharmacist would never make, it 
is~pussible for an unscientific shoe 
fitter to cripple a foot and cause 
endless suffering through lack of 
that knowledge of foot anatomy 
and foot needs which 1s the 
equipment of all 


GRADUATE PRACTIPEDISTS 


Every graduate Practipedist has made a thorough 
study of the anatomy, debilities, malformations and dis- 
comfort producing conditions of the human foot, together 
with the most modern and scientific methods of 
preventing the progress of such incipient 
tendencies as his (or her) trained eve and hand 
may detect, and of correcting such defects as 
have already developed Every graduate Practs- 
pedist has passed a rigid examination in all these 
subjects and has d d the compl 
of his understanding of all principles involved, and 
each has a diploma from the educational institution 
which vouches for this knowledge 

Thousands of shoe dealers now have these 
trained Practipedists in their store to give 


Free Examinations and Advice 


to their patrons regarding the care of their feet, the prevention of 
foot troubles and the correction of such foot discomforts as maw 
uready exist. Such preventive and corrective measures are always of 
«simple nature, consisting of the scientific choice of shoes and the use 
of such simple mechanical devices in the shoes as may be required for 
the correction of the particular trouble. Neither style nor appearance 
of the shoes is ever sacrificed, nor are any larger sizes required. 


[NTE 








DOES HE WEAR 
THIS BUTTON? 


IONAL As 
PRACTIPEDISTS 


SUITE 607 - 109 NO. DEARBORN ST. 
CHICAGO 


This profession of Practipedics 1s a comparatively new 


one, being an outgrowth of the last few years, but it has 


developed wonderfully as its place in the scheme of things 
became increasingly evident. Now, there are 
25,000 people in the United States and Canada 
who have either graduated in Practipedics or are 
taking that course They will be found in the 
better class of shoe and department stores every- 
where, and milhons of people already owe them 
gratitude for their deliverance from torturing foot 
troubles or for the prevention of such troubles 
Now, the members of this profession have 

_ banded together in this Association for the pur- 
pose of further improving their usefulness by the 
exchange of experiences and for the purpose of 


Letting the Public Know 


about the advantages it will gain by insisting upon the services of a 
sedi ree rroenee Arges . 





graduate P; p Pp y wearing 
the button illustrated herewith and displaving his or her Certificate of 


Membership—in the shoe store or shoe department patronized. If you 
«lo not know what stores in your locality are prepared to render this 
ree service to their customers, we will be pleased to send you a list of 
them upon receipt of your request You are entitled to foot comfort 


__Sune-1920 
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Here It Is !!! 


The Big, Full Page Ad. To the Public 
That Will Appear In the 


JUNE EVERYBODY’S MAGAZINE 


Our full page ad. in the March number of Munsey’s Magazine made quite a stir. It woke the shoe trade 
up to the fact that this is a real Association—one that does things. Also, it told to millions of readers 
the wonder story of what Practipedics means to the public’s foot comfort and the public’s foot efficiency. 
It put Practipedics “on the map” as a recognized and essential profession. 


Now Here’s Our Next Big, Smashing Ad. 


Isn't it the sort of stuff to make the public demand the services of a Practipedist in the shoe stores patronized? Look 
it over (see opposite page) and read it carefully. Doesn’t it make you glad that you are a member of this Association and 
that your two dollars, for initiation and dues, helped to pay for this splendid, prestige-building publicity? 


If Not A Member, Why Not? 


If you’re a Graduate Practipedist, but not a member of this Association, don’t you think you should join it at once and 
do your part in carrying on this important educational work? You don’t feel right about letting the other fellows do it 


all alone, do you? ; 
More likely, you are not a Practipedist non-member, because almost all of the Graduate Practipedists have already 


joined with their fellow-professionals in this Association. Perhaps you are one of those who are wishing you were a 


Practipedist, so you could join us. 


YOU Can Become A Practipedist 


This Association will help you. It will make it easy for you. We will tell you how you can obtain the 
Home Study Course given by the American School of Practipedics without cost and how you can 
graduate and obtain your diploma after a few short weeks of spare time study of a subject that is 
intensely interesting—the anatomy and correction of defects of the human foot. 

Send ‘for the booklet, telling all about this Association. Just mail the coupon. If not a 


Practipedist, and anxious to become one, tell us so on the margin, and we will do the rest. 
















Please send me booklet and full 
information about 





International Association 








of P ractipedists Pica cak 
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Suite 607, 109 N. Dearborn St., 
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Increased 
137% 


G reatly increased interest 


in Educator Shoes is shown by the number of 
people who wrote to us for dealers’ names. 


137 per cent more such letters reached us in March, 1920, 
than in March, 1919. 


The shoe retailer who is not selling Educator Shoes is let- 
ting a golden opportunity slip through his fingers. 


The Rice & Hutchins Companies - 
Distributors of Educator Shoes 


192 Duane Street, New York City 
233 W. Monroe Street, Chicago, IIl. 
101 Hopkins Place, Baltimore, Md. 
1025 Washington Ave., St. Louis, Mo. 
Cor. Third & Race Sts., Cincinnati, O. 
210 St. Clair Ave., N. W., Clevland, O. 
90 South Pryor Street, Atlanta, Ga. 
‘Joseph I. Meany & Company, Inc., 
16 North Fifth St., Philadelphia, Pa. 
The Atlas Shoe Company, 
614 Atlantic Avenue, Boston, Mass. 


Rice & Hutchins, Inc. 
10 High St., Boston, U.S. A. 











